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Executive Summary 
While there is substantial information available relating to Collie’s economy at a high level from the 

Australian Bureau of Statistics (ABS) data, there has been a gap of knowledge when it comes to what are 

the current challenges and future intentions of individual businesses in the Collie local government area.  

Following discussions with key stakeholders, the Shire of Collie called for a business capacity assessment of 

local businesses. This required the gathering of qualitative and quantitative data that can assist the Shire 

and key partners to attract and deliver meaningful support and direct energies where it will be most 

beneficial. 

An online survey of Collie and district (Postcode 6225) based businesses was conducted from 18 June to 9 

July, 2018 which attracted responses from 88 businesses - a 24 percent sample of total businesses. 

Valuable secondary data was also obtained through REMPLAN data for the South West Region, the 

Regional Australia Institute’s [IN]sight regional competitiveness index, and the 2018 Commbank Regional 

Business Insights Report. 

Because of the presence of its coal mining and power industries, Collie has a much higher Gross Regional 

Product (GPR) per capita and per worker compared to the South West Region and Western Australia.  

There is no escaping the fact that Collie LGA is highly dependent (directly and indirectly) on mining and 

power-related industries. The key drivers of the Collie (S) Region’s economy are mining, manufacturing, 

and electricity gas water and waste services which, when combined, account for more than half of Collie 

LGA’s local employment and output. 

Loss of the coal mining industry, according to REMPLan data, will be significant at $762.720 million. While 

this is not an immediate threat, the reality is that if coal mining is totally removed from Collie’s economy 

695 jobs will be lost within the shire.  

Indirect impacts and multipliers will expand this figure further. 22 of the businesses surveyed (25% of 

respondents) indicated that they are 50 to 100 percent reliant on the coal and power-related industries. In 

dollar terms, the indications from this sample of businesses alone is that, in addition, a minimum of $32 

million in total annual turnover and 246 employees will be lost if these businesses are not transitioned into 

alternate business streams. 

ABS data shows that the number of businesses and jobs in Collie has already steadily declined over the past 

four years.  Unemployment is currently at 9.6 percent, four percent above that of the South West region. 

When the survey drilled down to other issues relevant to the 367 small businesses operating in the Collie 

local government area, many of the challenges cited were common with other regional businesses in 

Western Australia: primarily lack of local support, high operating costs, and staffing.  

The substantial challenges facing the capacity of the Collie business community is its very low level of 

economic diversification and its generally low measure of regional competitiveness across most areas of 

regional performance as identified by the [IN]sight data produced by the Regional Australia Institute. 



 

 

Collie Business Capacity Assessment, 2018            3 of 29| P a g e s  

 

3 COLLIE BUSINESS CAPACITY ASSESSMENT 

 

Despite an appreciation of the challenges ahead, 81 percent of business respondents expressed 

confidence in the future and 55 percent are intending to continue growing their businesses. 

Clearly there is a growing awareness and understanding in the community of Collie that now is the time to 

take positive action to reduce the Shire’s reliance and the inevitable impacts of the declining coal and 

power industries, as well as other factors that are being experienced nationwide such as ageing 

populations and a changing business and work environment in the digital age. 

Substantial planning and collaboration will be required to replace the expectations of high wages, re-skill 

workers, and to find new business streams for businesses dependent on the coal industry. Consideration 

should also be made on how to connect with the 59 percent of local businesses that are solo operated 

according to ABS data. 

With 87 percent of the respondents voluntarily providing their contact details as part of the survey, this is a 

clear indication that local businesses are willing to engage with council and strategic partners to strengthen 

their future. 

Recommendations:  

• Diversification of the business community is a top priority for Collie’s future.  

• Strengthen existing businesses through value-adding, re-skilling, collaboration, and access to online 

resources to improve efficiencies and competitiveness as well as reach new markets in a global 

economy. 

• Improve communications to provide a greater understanding of how the whole community can 

contribute to a positive future. 

• Leverage new learning pathways and re-skilling opportunities linked to interests to address an 

extremely high unemployment rate. 

While the secondary data tells a sobering story, the Collie Business Capacity Assessment Survey highlighted 

a business community that is open to new ideas and committed to Collie’s future. 

 

KERRY ANDERSON 
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Purpose 
While there is substantial data available relating Collie’s economy through the Australian Bureau of 

Statistics, there is a gap of knowledge when it comes to what are the current challenges and future 

intentions of individual businesses in the Collie local government area. Following discussions with key 

stakeholders, the Shire of Collie called for a business capacity assessment of local businesses. This required 

the gathering of qualitative and quantitative data that can assist the Shire and key partners to attract and 

deliver meaningful support and direct energies where it will be most beneficial for the business community 

of Collie and districts. 

Methodology 
Following a tender process, in February 2018 the Shire of Collie appointed Business South West and KA 

Rural Enterprises (on behalf of Operation Next Gen) to conduct a Collie Business Capacity Assessment.  

The Shire requested that the survey be easy to complete and non-intrusive, that privacy be assured, and 

that the Chamber of Commerce & Industry be kept informed and involved where possible in the process. 

Two approaches were used to gather relevant information.  

Online Survey of the Collie Business Sector 

An online survey utilizing the SurveyMonkey software platform was conducted from 18 June to 9 July 2018.  

Hard copies were also made available at reception of the Shire of Collie and Collie Chamber of Commerce 

& Industry. No completed surveys were submitted in hard copy. 

The survey was actively promoted by four key partners comprising the Shire of Collie, Collie Chamber of 

Commerce, Business South West, and Operation Next Gen through: 

• Social media postings  

• Website links 

• Direct emails to members/stakeholders 

Direct engagement was also achieved through: 

• A Business South West representative spent a day directly targeting the industrial area and some 

of the more remote business locations. 

• Postcard distribution to CBD by Chamber of Commerce 

• Presentation at Business Connection business information session  

General promotion included: 

• Advertisement in the Collie Mail 

• Editorial in the Collie Mail 

• Editorial in the Whispers from the Valley (e-newsletter and social media) 
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Collection of secondary data 

To help provide context to the survey results, reference data has been resourced online from a number of 

statistical reports including: 

ATTACHMENT 2: REMPLAN Economic data comprising: 

• ABS 2016 Census Place of Work Employment 

• ABS 2014/2015 National Input Output Tables 

• ABS June 2017 Gross State Product 

ATTACHMENT 3: [IN]sight Australia’s Regional Competitiveness Index, 2014-2018 

ATTACHMENT 4: CommBank Regional Business Insights Report, July 2018 

 

A summary of the assessment outcomes was presented to the Shire of Collie Economic Development 

Advisory Committee on 9 August 2018 for comment. 
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Economic Profile of the Shire of Collie 

Snapshot of the Collie LGA: 

Set in the picturesque Collie River Valley, Collie is strategically and conveniently located only 60 kilometres 

from the regional port city of Bunbury and 200 kilometres from Perth in the South West of Western 

Australia. 

 

 

1 

 

 

 

                                                           

1 ATTACHMENT 2: REMPLAN Economic Data 
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Because of the presence of coal mining and power related industries, Collie has a much higher Gross 

Regional Product per capita and per worker compared to the South West region and Western Australia. 

The key drivers of the Collie (S) Region’s economy are mining, manufacturing and power which, when 

combined, account for more than half of Collie’s local employment and output. 

  

NB: The above figures are estimates based on 2016 Census data. Local research by the Shire of Collie 

indicates that the two Collie based coal-mines are employing 695 people in 2018. 

REMPLAN Economy Profile
Gross Regional Product

GRP Expenditure Method Collie South West Region Collie Western Australia Collie

$M $M % of SW $M % of WA

Household Consumption $468.291 $9,164.618 5.2 $131,391.682 0.4

Government Consumption $162.814 $2,809.067 5.8 $42,827.471 0.4

Private Gross Fixed Capital Expenditure $168.381 $3,350.448 5 $53,011.817 0.3

Gross Regional Expenses $839.381 $16,012.468 5.2 $237,725.450 0.4

plus Regional Exports $2,609.488 $9,779.535 26.7 $134,077.278 1.9

minus Domestic Imports -$2,164.770 -$11,095.723 19.5 -$83,251.010 2.6

minus Overseas Imports -$193.582 -$2,148.552 9 -$40,846.718 0.5

Gross Regional Product $1,090.517 $12,547.728 8.7 $247,705.000 0.4

Population 8,798 172,177 5.1 2,468,454 0.4

Per Capita GRP $123,950.57 $72,876.91 170 $100,348.23 123.5

Per Worker GRP $231,532.29 $175,166.86 132.2 $212,424.12 109

SOURCE: http://www.economyprofile.com.au/rdasouthwest/industries/gross-regional-product
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Business Profile and Trends 

While the Australian Taxation Office lists 1,489 Australian Business Numbers as having a 6225 (Collie LGA) 

Postcode, ABS data shows that Collie had 367 active businesses as at June 2017. 2 

 

As at June 2017, 59 percent of Collie businesses are non employing, 

23 percent have 1-4 employees, 15 percent have 5-19 employees, 

and 3 percent have 20-199 employees. 

General trends noted from the data:   

Apart from Rental, Hiring & Real Estate Services and Healthcare & 

Social Assistance, the number of businesses has decreased in all 

sectors between 2015 and 2017. 

During the 2016-2017 year there has been an overall decrease of 

only 1.1%, most notably Administrative & Support Services 

businesses by 36 per cent which compounded a decrease of 27 

percent the prior year. 

A particularly high decrease in the number of businesses - 16 percent overall - was experienced in the 

2015-2016 year. This was most significantly affected by a downturn in the number of Manufacturing 

businesses by 54 percent followed by Education & Training with a 50 percent decrease. 

While the Agriculture, Forestry and Fishing sector has the largest number of businesses in the Collie LGA, 

only four of the 70 businesses employ 1-4 people, the majority being non-employing.  The Construction 

and Retail sectors are the largest employers. 

                                                           

2 ATTACHMENT 2: REMPLAN Economic Data 
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Labour Profile 

Based on 2016 ABS Census of Population and Housing data projections, the total employment estimate for 

Collie (S) in June 2018 was 4,710 jobs.  Of those jobs, mining is the top employer of 1,098 (23%) followed 

by manufacturing with 771 (16%), and Power/Water/Gas/Waste 550 (12%). The total wages and salaries 

estimate for Collie (S) was $463.071 million  

 

 NB: Local data collected by the 

Shire of Collie in October 2018 

indicates that key industry 

employment figures are more 

accurately reflected as: 

 Mining (Premier + Griffin)- 695 

 Manufacturing (Worsley) – 1,400 

  

 

 

 

 

The projections also indicate that 2,515 people work and live in Collie - 53% of the total workforce. Of 

those that live and work in Collie, 477 (19%) are employed in the mining industry. 
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Projections also indicate that a further 482 people live in Collie and work elsewhere.  112 (23%) of those 

are engaged in the mining industry, 70 (15%) are engaged in construction, and 50 (10%) in manufacturing. 

 

There are an estimated 2,195 people who work in Collie (S) and reside elsewhere. 73 percent of these 

workers are employed in manufacturing, mining, and electricity gas water and waste services. 
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Projections indicate that 93 percent of workers travelling into Collie live within an hour’s drive by car. 

 

Unemployment Profile 

Collie’s unemployment rate has risen from 5.6 to 9.6 

percent over a period of almost four years. 

It is currently 4 percent above the average rate of 

unemployment for the entire South West Region. 

This clearly has ramifications for Collie’s social economic 

status and affects the disposable income available to be 

spent with local businesses. 

Anecdotal evidence from the survey also points to a 

reduction in housing prices and a wide range of 

community issues. 

 

 

Unemployment Rate by Quarter

Quarter South West Region Collie

% Unemployment % Unemployment

Jun-14 3.80% 5.60%

Sep-14 4.00% 6.00%

Dec-14 4.00% 6.20%

Mar-15 3.80% 6.00%

Jun-15 4.30% 6.80%

Sep-15 4.80% 7.80%

Dec-15 4.60% 7.40%

Mar-16 4.60% 7.60%

Jun-16 4.50% 7.50%

Sep-16 3.90% 6.60%

Dec-16 4.30% 7.20%

Mar-17 4.40% 7.20%

Jun-17 4.30% 7.10%

Sep-17 4.60% 7.60%

Dec-17 5.10% 8.60%

Mar-18 5.60% 9.60%



 

 

Collie Business Capacity Assessment, 2018            12 of 29| P a g e s  

 

12 COLLIE BUSINESS CAPACITY ASSESSMENT 

 

Economic Activity 

The total expenditure by industry sectors in Collie (S) on goods and services as inputs into production is 

estimated at $2,322.463 million. This includes $430.501 million of regional (local) expenditure, $1,747.559 

million of expenditure on goods and services from the rest of Australia, and $144.403 million from 

overseas.  

 

Value-Added data represents the marginal economic value that is added by each industry sector in a 

defined region. Value-Added can be calculated by subtracting local expenditure and expenditure on 

regional imports from the output generated by an industry sector, or alternatively, by adding the Wages & 

Salaries paid to local employees, the gross operating surplus and taxes on products and production. Value-

Added by industry sector is the major element in the calculation of Gross Regional Product / Gross State 

Product / Gross Domestic Product. 

The total value-added estimate for Collie (S) is $1,044.696 million. Of this, total mining contributes 41% 

followed by Electricity, Gas, Water, Waste Services at 16%. 

 

 Collie (S) (Jun 2018) 

Industry Sector 
Regional 

Expenditure 
% 

Domestic 

Imports 
% 

Overseas 

Imports 
% Total % 

Manufacturing $160.231 6.9% $611.100 26.3% $96.988 4.2% $868.319 37.4% 

Mining $114.858 4.9% $537.046 23.1% $30.590 1.3% $682.495 29.4% 

Electricity, Gas, Water  
Waste Services 

$77.212 3.3% $385.067 16.6% $0.536 0.0% $462.815 19.9% 

Construction $30.767 1.3% $74.194 3.2% $0.176 0.0% $105.137 4.5% 

Rental, Hiring  Real 

Estate Services 
$14.319 0.6% $33.081 1.4% $4.429 0.2% $51.828 2.2% 

Accommodation  Food 
Services 

$3.382 0.1% $15.591 0.7% $6.099 0.3% $25.072 1.1% 

Transport, Postal  
Warehousing 

$4.725 0.2% $13.458 0.6% $0.615 0.0% $18.797 0.8% 

Retail Trade $3.961 0.2% $12.340 0.5% $0.000 0.0% $16.301 0.7% 

Public Administration  
Safety 

$3.923 0.2% $10.665 0.5% $0.002 0.0% $14.590 0.6% 

Health Care  Social 
Assistance 

$2.842 0.1% $10.388 0.4% $0.261 0.0% $13.490 0.6% 

Other Services $2.445 0.1% $8.064 0.3% $0.114 0.0% $10.622 0.5% 

Education  Training $2.449 0.1% $7.835 0.3% $0.052 0.0% $10.337 0.4% 

Professional, Scientific  

Technical Services 
$2.257 0.1% $6.975 0.3% $0.928 0.0% $10.160 0.4% 

Financial  Insurance 

Services 
$1.797 0.1% $7.098 0.3% $0.463 0.0% $9.359 0.4% 

Administrative  Support 
Services 

$2.405 0.1% $5.862 0.3% $0.327 0.0% $8.594 0.4% 

Agriculture, Forestry  
Fishing 

$1.841 0.1% $5.460 0.2% $0.161 0.0% $7.462 0.3% 

Information Media  
Telecommunications 

$0.493 0.0% $1.712 0.1% $2.517 0.1% $4.723 0.2% 

Arts  Recreation 

Services 
$0.593 0.0% $1.624 0.1% $0.144 0.0% $2.361 0.1% 

Wholesale Trade $0.000 0.0% $0.000 0.0% $0.000 0.0% $0.000 0.0% 

Total $430.501 18.5% $1,747.559 75.2% $144.403 6.2% $2,322.463 100.0% 
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Local Sales data represents the value of goods and services produced in the region which are sold to local 

industry sectors as intermediate inputs into production and for further value-adding. The total value of 

local sales for an industry sector relative to exports provides insights into the degree to which the industry 

is dependent on local demand versus demand from outside of the region. 

The total local sales estimate for Collie (S) is $430.501 million. 

 

Regional Exports data represents the value ($) of goods and services exported outside of the defined 

region that have been generated by businesses/organisations in each of the industry sectors within the 

region. Exports could also be defined by the inflow of money into the region, i.e. motels have an inflow of 

money from people who live outside the region’s boundaries thus they are earning export dollars. No 

distinction is made between domestic and international exports. 

The total regional export estimate for Collie (S) is $2,557.962 million. Of this total, mining accounts for 

$997.984 (39%), manufacturing $919.387 (36%) and electricity/water/gas/waste $555.319 (22%). It was 

assumed that a good portion of the smaller regional exports relating to rentals, accommodation etc. will 

also be predominantly linked to mining. 

In summary, the industry sectors which are the key drivers of the Collie (S) Region’s economy are: 

• Manufacturing 

• Construction 

• Electricity, Gas, Water Waste Services 

• Mining 

This was calculated based on regional exports, employment, value-added and local expenditure on goods 

and services (backward linkages) 
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Regional Competitiveness 

[In]Sight: Australia’s Regional Competitiveness Index snapshots the competitiveness of Australia’s Local 

Government Areas (LGAs) and Regional Development Australia (RDA) regions by highlighting data and 

rankings for eleven themes and 68 indicators. This information captures the competitive position of each 

region and reveals what elements can be improved so that each region can reach its full potential.  A 

ranking of 1 represents the highest-ranking local government area (LGA) Australia wide, while 560 

represents the lowest ranked LGA.  

The latest data (released in August 2018) compares Collie LGA to Bridgetown-Greenbushes and 

Ravensthorpe LGAs, which both have a similar scenario of a major industry contributing to their rural 

economy. 

Overall, Collie ranks below the midpoint on nine of the 11 themes measured and only ranks above the 

median on Natural Resources (primarily Mineral and Energy Resources), and Research & Development – 

Science (primarily Science & Engineering qualified). 

The challenge for Collie is to convert its two strengths into new industries and to explore how it can 

improve on the other low-scoring areas. 

3 

                                                           

3 ATTACHMENT 3: RAI [IN]Sights Competitive Index Comparison 2018 
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Collie ranks highly in comparison: Collie ranks lower in comparison 

• Natural Resources: Particularly high in mineral 
and energy resources, followed by timber. 

• Research & Development – Science  
A high number of science & engineering 
qualifications plus patent applications appear 
to influence this high ranking. 

• Demography: Collie’s population is double that 
of Bridgetown-Greenbushes and four times 
that of Ravensthorpe, which has some 
influence on this high comparison, but it is still 
low on the overall index ranking Australia-wide.  

• Institutional Foundations  
LGA discretionary expenditure, volunteer 
activity, community skills, leadership capacity 
and public service workforce indicators all rank 
extremely low. The exception is local economic 
development support. 

• Business Dynamo  
Collie ranks lowly with regard to the number of 
new business entries, owner-managers, and 
knowledge-intensive business services within 
the community. 

• Business Sophistication  
Collie ranks low on economic diversification, 
labour market efficiency, economic 
fundamentals and human capital, while it fares 
better on access to local finance (yet is still 
below median ranking overall.) 

The changes in rankings that have occurred for the Collie LGA over the past four years of the [In]Sight: 

Australia’s Regional Competitiveness Index reveal four areas of slight improvement and six areas of further 

decline. 

Improved Collie Index Rankings (2014-18) Decreased Collie Index Rankings (2014-18) 

Institutional Foundations (540 – 530) 

Natural Resources (240 – 45) 

Infrastructure & Essential Services (368 -345) 

Research & Development – Science (163 – 142) 

Technological Readiness (230 – 312) 

Business Sophistication (412 – 424) 

Demography (214 – 323) 

Economic Fundamentals (390 – 430) 

Human Capital (400 – 443) 

Labour Market Efficiency (389 – 464) 

Rankings out of 560 Australian local government areas – 1: highest and 560: lowest 

NB: The high change in Natural Resources ranking may suggest a prior error. 

SOURCE: http://www.regionalaustralia.org.au/home/tools-and-products/insight/ 

http://www.regionalaustralia.org.au/home/tools-and-products/insight/
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Local Business Activity, Challenges & Future Plans 
88 businesses (24% of total Collie businesses) responded to an 

online survey conducted in June 2018, and answered detailed 

questions relating to their business activities.4 

Sectors represented in the survey 

Retail trade was the largest industry sector represented in the 

survey with 28 respondents (32%) followed by 10 (11%) from 

Accommodation & Food Services. The 16 respondents who 

selected ‘Other’ suggests that they didn’t immediately relate 

to, rather than being relevant, the business categories used by 

the Australian Taxation Office. 

 

                                                           

4 ATTACHMENT 1: Collie Business Capacity Survey Summary 2018 
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Ages of business owners 

 

Employees 

At the time of the survey, a total of 573 people were employed (including the owners) by the 88 businesses 

responding to the survey. The high number of retail businesses that responded to the survey has provided 

a different profile of businesses by number of employees as represented in the REMPLAN data. 

Of the 573 employees captured in this local survey, 39% are full time, 25% are part time, and 37% are 

casuals. 

Only five of the respondent businesses employ 20 or more people.  

 

 

Up to 30
years

31-50 years 50-70 years 71 + years

0%

20%

40%

60%

What is the current age 
bracket of the managing 

business owner?
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Annual Turnover 

More than one-quarter of the responding business owners had a turnover of $50,000 or less.  71 (69% of 

the respondents) turned over less than $500,000 annually, and two businesses reported a turnover that 

exceeded $5 million.  

 

This cohort of 88 businesses that responded to the survey account for  

up to an estimated $100 million in annual turnover. 

 

What percentage of your total household income (including your domestic partner) does this business 

supply? 

35 respondents (40%) indicated that their business turnover comprised the majority of their total 

household income. At the other extreme, these findings suggest that there may be a high number of hobby 

businesses or startup respondents to the survey with 31 (35%) of the business survey respondents 

indicating that their business currently provides less than 25% of their total household income. This could 

also indicate a form of ‘future proofing’ against job uncertainty. 

What percentage of your total household 
income (including your domestic partner) does 
this business supply? 

Answer Choices Responses 

0-25% 35.23% 31 

25-50% 14.77% 13 

50-75% 10.23% 9 

75-100% 39.77% 35 

 Answered 88 
 

Up to
$50,000

Up to
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Up to
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Up to
$1million

Up to $5
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Up to $10
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Over $10
million
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30%
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Customer Base 

Where do your customers geographically come from? 

94 per cent of the 88 business owner respondents 

to the survey have some proportion of their 

customer base in Collie & District.  

36 (41%) of this group of respondents reported an 

80 – 100 per cent reliance on a local customer 

base. 

Only one respondent reported that 80 percent of 

their customer base was international. 12 other 

respondents reported 20 per cent or less. 

 

 

Collie & District
South West

Region
WA State National International

0% 5.95% 2.82% 6.90% 34.29% 60.61%

10% 5.95% 42.25% 48.28% 34.29% 30.30%

20% 8.33% 18.31% 10.34% 8.57% 6.06%

30% 2.38% 18.31% 5.17% 8.57% 0.00%

40% 4.76% 1.41% 1.72% 0.00% 0.00%

50% 8.33% 4.23% 5.17% 0.00% 0.00%

60% 7.14% 1.41% 1.72% 0.00% 0.00%

70% 13.10% 5.63% 1.72% 2.86% 0.00%

80% 13.10% 2.82% 5.17% 2.86% 3.03%

90% 25.00% 1.41% 3.45% 5.71% 0.00%

100% 5.95% 1.41% 10.34% 2.86% 0.00%

Where do your customers geographically 
come from? 

0
20
40
60
80

100

Origin of Customer Base
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What sectors contribute to this turnover? 

A total of 41 businesses (47% of all business survey respondents) reported a 100 percent reliance on just 

one industry sector for their turnover.  32 of these businesses rely 100 percent on the general public which 

reflects the high participation rate in the survey from the retail sector (28 respondents).  

Nine respondents rely 100 percent on business-to-business trade. 

54 percent of respondents derive part of their turnover (the majority only 10%) from local government. 

45 percent of respondents derive part of their turnover (the majority 10-20%) from state government. 

Only one respondent indicated that 20 percent of their turnover is derived from the Federal government. 

0 20 40 60 80 100

Collie

South West

WA

Australia

World

Where do your customers geographically 
come from? %
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Use of Digital Technology 

Use of social media was relatively high at 82%, however, only 16 of the respondents (20%) have online 

sales despite 28 (32%) being engaged in the retail sector and 47 (57%) having a website.  This indicates an 

area of potential growth to improve efficiencies and expand sales beyond the local Collie market. 

 

Some of the comments revealed a growing interest in digital technology, which relates to new owners 

taking over a business and, in other instances, could be related to recent workshops hosted locally by 

various organisations on this topic. 

“Website to be launched next month.” 

“We have just developed a website so as to supplement the bricks and mortar 

store with an online one which will enable us to expand our business. This also 

requires a whole new Point of sale system. We have been utilising social media 

since taking over the business.” 

Online Sales Website Social Media Online
Communication

Online Systems

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

Does your business have a digital 
presence in any of these ways?
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The Future 

53% of the respondents have a business plan in place. 

48 (55%) intend to continue growing their business while 22 (25%) are looking to exit in the next 10 years. 

 

Despite all the challenges, 71 (81%) of the respondents are confident about their future. 

 

 

Maintain
status quo

Continue to
grow the
business

Diversify /
Change

direction

Exit as soon
as possible

Exit next 5-10
years

Pass on to
family

members

0%

10%

20%
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40%

50%

60%

What is your plan for the future?

Very Reasonably Not Very

0%

10%

20%

30%
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60%

How secure do you consider your 
business's future to be?
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Business Challenges 

As part of the local survey, businesses were asked to list their top three business challenges which resulted 

in 230 comments from the 88 respondents. From these comments 14 main trends emerged with Lack of 

Support by Local Customers the biggest challenge noted. Operating costs was the second highest concern 

with 11 direct references relating to commercial rental rates. Attracting the right staff (i.e. qualified, 

experienced and reliable) combined with the high cost of wages was the third highest challenge of note. 

The stability of the coal industry was only mentioned once in responses to this question. 

 

When asked to name a solution to these concerns, the three top trends that emerged were: 

1. Explore new markets outside Collie 

2. Provide more staff training and/or adjust staffing levels 

3. Diversify, and Improved Communication (equal third) 
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Recent research published in CommBank Regional Business Insights5 suggests that the challenges being 

experienced by Collie’s local businesses are very similar to that of regional businesses across Western 

Australia. 

 

Comparison between the two surveys also suggests that Collie businesses are slightly more optimistic 

and/or energetic. While 48 percent of the Western Australian businesses surveyed said that they were 

focused on growth now and in the future, 55 percent of the Collie business respondents said they were 

focused on growth.  

 

                                                           

5 ATTACHMENT 5: CommBank Regional Insights Report July 2018 
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Top Business Community Challenges 

When asked to name the three top challenges to the business community, there were 254 responses. The 

highest number of comments once again related to lack of local support. However, if we combine the 

concerns about the transition from the coal and coal-fired power industries with the perceived impacts, 

this is clearly the top challenge. Negative attitudes and perceptions of Collie were also ranked highly. High 

costs combined with declining incomes, increased competition, and lack of diversification related directly 

to the future of businesses. Uncertainty and the capacity for change were other important challenges. 

 

There is still one question that begs to be asked: “Is the lack of local support due to lack of education or 

local businesses not meeting modern customer needs; or perhaps a combination of both?” 

It should also be noted that the changing demographics of rural towns and declining housing prices is 

currently a national trend, not just a ramification of the uncertainty surrounding the coal industry 
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Economic Implications – high dependency on coal mining 
An important question posed by the survey revealed that while 36 (41%) of the respondents are not 

dependent on coal mining or power generation in any direct way, 22 are more than 50 percent dependent.  

 

Significantly, these 22 businesses are only 25 percent of the survey respondents but account for 48 percent 

of the total annual turnover. In dollar terms this has an impact of approximately $32 to $50 million of 

annual turnover and 246 employees that will be lost if these businesses are not transitioned into other 

business streams. 

 

And, as one respondent noted, a downturn in the coal industry will still impact them regardless.  

“There is minimal purchasing directly from industry – BUT, many 

people employed by these industry/businesses purchase goods in 

our store.” 

0% Up to 25% 25-50% 50-75% 75-100%
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Impact Scenario for Collie (S): No Coal Mining 

 

While this scenario is not necessarily an immediate one, it is important to consider that from a direct 

decrease in output of $762.720 million attributed to the coal industry in Collie6 it is anticipated that: 

• Total output, including all direct, supply-chain and consumption effects is estimated to decrease by up 

to $928.231 million. 

• Total employment, including all direct, supply-chain and consumption effects is estimated to decrease 

by up to 1,252 jobs. 

• Total wages and salaries, including all direct, supply-chain and consumption effects is estimated to 

decrease by up to $148.970 million. 

• Total value-added, including all direct, supply-chain and consumption effects is estimated to decrease 

by up to $393.528 million. 

 

 

                                                           

6 ATTACHMENT 2: REMPLAN Economic Data 

Impact Summary 
Direct 
Effect 

Supply-Chain 
Effect 

Consumption 
Effect 

Total 
Effect 

Type 1 
Multiplier 

Type 2 
Multiplier 

Output ($M) -$762.720 -$87.303 -$78.207 -$928.231 1.114 1.217 

Employment (Jobs) -756 -232 -264 -1,252 1.307 1.656 

Wages and 
Salaries ($M) 

-$112.195 -$19.798 -$16.977 -$148.970 1.176 1.328 

Value-added ($M) -$307.602 -$35.739 -$50.187 -$393.528 1.116 1.279 
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Conclusion and Considerations 
While Collie’s strengths are currently aligned with its wealth of natural (mineral) resources and access to 

scientific and engineering skills, the substantial challenges facing the capacity of the Collie business 

community is its very low level of economic diversification and its generally low measure of regional 

competitiveness across most other performance areas as identified by the [IN]sight data. 

On the bright side, there is a growing awareness and understanding in the community that now is the time 

to take positive action to reduce the Shire’s reliance and the inevitable impacts of the declining coal and 

power industries, as well as other factors that are being experienced nationwide such as ageing 

populations and a changing business and work environment in the digital age. 

In summary, three major challenges emerged from this study. 

1. The secondary data demonstrates overwhelmingly that the Collie community has a significant 

dependency on coal and related industries, from both an employment and business perspective. In 

local terms, 477 Shire of Collie residents are directly employed by the coal industry and a further 112 

residents work outside the shire in the same sector. 25 percent of local businesses surveyed indicated 

more than 50 percent dependency on the coal and power-related industries.  A reduction in supply-

chain and consumption will also have an impact on most businesses. 

2. The unemployment rate of 9.6 percent is four percent higher than the South West region. 

3. The limited ability and/or lack of understanding for some local businesses to adapt to new efficiencies 

and new markets in a global economy is implicated in some of the survey responses. In addition, 47 

percent of those surveyed do not have a business plan. 

There were also some significant positives. 

1. Despite an appreciation of the challenges ahead, 81 percent of business respondents in the survey 

expressed confidence in the future and 55 percent are intending to continue growing their businesses. 

2. With 87 percent of the respondents voluntarily providing their contact details as part of the survey, 

this is a clear indication that local businesses are willing to engage with the Shire council and strategic 

partners to strengthen their future. 

Opportunities:  

Diversification of the business community is a top priority for Collie’s future. Positive actions could be to: 

• Industry ‘Think Tanks’ and Feasibility Studies to explore ways to grow and expand Collie’s strengths 

into more diverse revenue streams; for example, Natural Resources into tourism and R&D Science into 

intensive agriculture. 

• Support existing businesses to identify new markets and new business streams with priority given to 

the 22 businesses who are more than 50 percent reliant on the coal and coal-fired power industries. 

• Support existing business owners and employees to re-skill for new industries and new markets. 

• Encourage collaboration between businesses and stakeholders to foster local investment and 

empower positive change. 
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Strengthen existing businesses by: 

• Exploring opportunities to add value to the 70 agriculture, forestry and fishery related businesses. 

• Accessing support resources to improve digital literacy. 

• Improving understanding of global markets and potential reach of local businesses 

• Encouraging collaboration to increase efficiencies, strengthen offers and extend reach. 

• Engaging with solo businesses to explore opportunities for collaboration, growth and employment. 

Improve communications to provide a greater understanding of how the whole community can contribute 

to a positive future including: 

• An appreciation of the multiplier effect that local support has on local businesses. 

• An understanding that long-term strategies take time to create positive change. 

• Case studies of successful local businesses to demonstrate that the community already has the 

capacity for innovation and positive change. 

• Empowering young people and emerging leaders to be a part of positive change within Collie and 

districts. 

High unemployment rates provide Collie with the opportunity to leverage funding to: 

• Explore new industries that inspire the interest of the local community and providing skills 

development pathways to match those interests. 

• Support new experiential education pathways to engage with disengaged learners and the long-

term unemployed. 

• Engage with educators and the younger generation through schools to ensure they are aware of a 

changing work environment and the development of new skills sets such as critical thinking, 

problem solving, collaboration and self-management. 

Naturally, a study of this kind presents more questions that need to be explored in depth.  Is the often-

cited challenge of high commercial rental rates perceived or real? For example, can we benchmark rental 

rates with other rural towns. What plans do the 22 coal-dependent businesses already have in place? And, 

is there capacity to grow the 25 percent of businesses that indicated in the survey that they only earn up to 

$50,000 in revenue?  

While the secondary data tells a sobering story, the Collie Business Capacity Assessment Survey highlighted 

a business community that is open to new ideas and committed to Collie’s future. 

Attachments 

1: Collie Business Capacity Survey Summary, 2018 

2: REMPLAN Economic Data 

3: [IN]sight - Australia’s Regional Competitiveness Index, 2018 

4: CommBank Regional Business Insights Report, July 2018 

5: Shire of Collie Economic Development Advisory Committee Action Plan, October 2018 
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94.64% 106

3.57% 4

1.79% 2

0.00% 0

Q2 Where is your business or organisation located?
Answered: 112 Skipped: 0

TOTAL 112

Collie &
District (62...

Head Office in
6225 but...
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elsewhere bu...

Not in
Postcode 6225
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86.61% 97

2.68% 3

1.79% 2

0.00% 0

0.89% 1

0.00% 0

8.04% 9

Q3 In which area of our community are you based?
Answered: 112 Skipped: 0

TOTAL 112

# OTHER (PLEASE SPECIFY)

1 Palmer

2 Colie district

3 Harris River

4 Bunbury

5 Mumballup
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9 collie LIA

Collie
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21.43% 24

7.14% 8

31.25% 35

11.61% 13

24.11% 27

4.46% 5

Q4 From where do you operate your business or entity?
Answered: 112 Skipped: 0

TOTAL 112

# OTHER (PLEASE SPECIFY)

1 Bowling Cloub

2 Mobile - Collie & Bunbury

3 Where ever I'm needed

4 Wellington National Park

5 Collie Motorplex

Where I live
(home based...

Where I live
(rural...

Central
Business...

Industrial Area

Town (general)

Other (please
specify)
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78.57% 88

3.57% 4

17.86% 20

Q5 Which category do you fall into?
Answered: 112 Skipped: 0

TOTAL 112

Business
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11.36% 10

Q6 Which sector best describes your main business activity?
Answered: 88 Skipped: 24
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and food...

Administrative
and support...
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0.00% 0

6.82% 6

0.00% 0

6.82% 6

1.14% 1

3.41% 3

3.41% 3

2.27% 2

1.14% 1

2.27% 2

2.27% 2

5.68% 5

0.00% 0

2.27% 2

31.82% 28

1.14% 1

0.00% 0

18.18% 16

TOTAL 88

# DESCRIPTION OF YOUR MAIN BUSINESS ACTIVITIES:

1 Leasing of commercial real estate

2 Retail Butcher shop.

3 Aerial survey .. monitoring

4 Computer and computer related equipment repairs and sales.

5 Pet or animal services

6 Welding & Fabrication

7 Pecan Production And Farming

8 Hair salon providing services and goods.

9 Commercial property lease

10 Hairdressing services and retail

11 Photographic Services

12 Driving School

13 Lifestyle store...we do homewares, gifts, clothing, Textiles, Stationary, baby gifts, Bridal,
Candles, Soaps, Body Lotions, Handbags, Wallets ETC.

14 Cafe, campground, Glamping & mountain Bike hire

15 dine in or take away

16 Mechanical repairs

17 Tourism

18 Bookkeeping

19 service station retailing fuel with a small shop attached.

20 delicatessan

21 Cleaning the exterior of buildings both commercial and domestic including windows, gutters,
chimneys, pressure cleaning.

Administrative and support services

Agriculture, forestry and fishing

Arts and recreation services

Construction

Education and training

 Electricity, gas, water and waste services

 Financial and insurance services

 Health care and social assistance

 Information media and telecommunications

 Manufacturing

 Mining

 Professional, scientific and technical services

 Public administration and safety

 Rental, hiring and real estate services 

 Retail trade 

 Transport, postal and warehousing

 Wholesale trade

 Other
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22 Provide a tree maintenance and removal service .

23 Radiator Repairs and Service

24 Travel Agency

25 providing the community with a large range of clothing for all occasions

26 Bicycle Sales, Accessories, Repairs, Toys, Trophies, Bicycle Race Commentary and Audio
Visual/PA provision as well as helping with some cycle racing event management.

27 Retail jewellery store

28 Quality self contained short term holiday accommodation.

29 Winery, function centre, accomodation

30 We provide accommodation and facilities for tourists, workers and events visitors through
powered sites, camp grounds and cabins.

31 Farming and Timber milling

32 Electrical contractor

33 Growing olive for olive oil production

34 Timber and furniture

35 retail hardware

36 Selling womens clothing

37 I provide a range of products to Collie and surrounding areas.

38 Food

39 Sporting Clothing equipment and footwear and activities

40 Soaps and other cosmetics, beaded jewellery

41 Hairdressing womens and men’s with retail sales

42 Selling homemade treats

43 Fitness

44 Automotive service and repairs and maintenance

45 Motor Vehicle Repairs and Servicing

46 Online retailer of true vintage and vintage inspired new goods.

47 Animal & pet feed, supplies & rural products with some hardware

48 Private dental clinic

49 Retail sales of IT equipment. Service and repairs, Also Data Cabling and Telecommunications
(Voip /Sip /Ect)

50 Bookkeeping

51 Waste Management and Recycling for mine

52 Automotive repair & retail

53 Social media marketing

54 We are a hair salon & provide hair services & retail products

55 Drycleaners and retail

56 Florist

57 Marketing, branding, graphic design, social media, websites, copywriting and project
management.

58 Physiotherapy

59 Automotive body repair
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Q7 Where do your customers geographically come from? estimate %
(ie. 50 + 20 + 0 + 30 + 0 = 100) 

Answered: 88 Skipped: 24

Collie &
District

South West
Region
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WA State

National
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5
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5
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7
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3 221 66

3 142 45

4 210 54

Q8 How many employees do you have (including yourself)?
Answered: 88 Skipped: 24

Total Respondents: 88

# FULL TIME

1 4

2 2

3 3

4 1

5 1

6 15

7 1

8 2

9 10

10 1

11 5

12 0

13 3

14 0

15 1

16 4

17 10

18 1

19 2

20 1

21 2

22 5

23 1

Full Time

Part Time

Casual
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24 20

25 1

26 1

27 5

28 2

29 1

30 2

31 1

32 2

33 3

34 2

35 3

36 1

37 2

38 3

39 0

40 6

41 1

42 1

43 1

44 7

45 1

46 4

47 2

48 1

49 1

50 3

51 3

52 10

53 7

54 0

55 2

56 3

57 2

58 1

59 3

60 3

61 2

62 0

63 1

64 1

65 12

66 19

# PART TIME

1 2

2 1
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3 2

4 1

5 2

6 0

7 1

8 3

9 0

10 10

11 0

12 1

13 1

14 2

15 1

16 3

17 2

18 2

19 1

20 1

21 0

22 2

23 2

24 2

25 0

26 2

27 2

28 4

29 1

30 5

31 62

32 0

33 2

34 1

35 2

36 1

37 1

38 3

39 0

40 2

41 1

42 1

43 3

44 0

45 7

# CASUAL

1 0

2 1
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3 22

4 5

5 1

6 1

7 2

8 3

9 0

10 25

11 1

12 15

13 2

14 2

15 2

16 6

17 1

18 2

19 1

20 18

21 3

22 9

23 5

24 1

25 1

26 2

27 2

28 1

29 2

30 2

31 0

32 3

33 3

34 1

35 1

36 8

37 1

38 20

39 1

40 0

41 3

42 10

43 1

44 1

45 2

46 1

47 1

48 0
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49 3

50 2

51 1

52 1

53 6

54 2
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Q9 What is the total Equivalent Full Time of your employees? (optional)
Answered: 31 Skipped: 81

# RESPONSES DATE

1 1

2 Depends on projects

3 approx 50-70 hours per week

4 3

5 1

6 11

7 8

8 0

9 1

10 12

11 0

12 0.9

13 38

14 40

15 3.5

16 40 hours

17 1

18 5

19 0

20 1

21 4

22 1

23 4

24 40 hours

25 1

26 3.2

27 1

28 1

29 55hrs

30 1

31 15
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28.41% 25

11.36% 10

29.55% 26

12.50% 11

15.91% 14

1.14% 1

1.14% 1

Q10 What is the approximate annual turnover of your business?
Answered: 88 Skipped: 24
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Up to $100,000

Up to $500,000

Up to $1million

Up to $5 million

Up to $10 million

Over $10 million
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Q11 What sectors contribute to this turnover? estimate % (ie. Public 60
+ B2B 35 + Govt 5  = 100) 

Answered: 88 Skipped: 24

General Public

Business (to
business)
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Local
Government

State
Government
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1.30%
1

3.90%
3

2.60%
2

5.19%
4

3.90%
3

2.60%
2

1.30%
1

15.58%
12

12.99%
10

9.09%
7

41.56%
32 77

14.52%
9

20.97%
13

17.74%
11

11.29%
7

3.23%
2

4.84%
3

1.61%
1

3.23%
2

1.61%
1

6.45%
4

14.52%
9 62

46.34%
19

36.59%
15

4.88%
2

2.44%
1

2.44%
1

4.88%
2

2.44%
1

0.00%
0

0.00%
0

0.00%
0

0.00%
0 41

55.17%
16

27.59%
8

3.45%
1

3.45%
1

3.45%
1

3.45%
1

3.45%
1

0.00%
0

0.00%
0

0.00%
0

0.00%
0 29

95.83%
23

0.00%
0

4.17%
1

0.00%
0

0.00%
0

0.00%
0

0.00%
0

0.00%
0

0.00%
0

0.00%
0

0.00%
0 24

0% 10% 20% 30% 40% 50% 60%

70% 80% 90% 100%

Federal
Government

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% TOTAL

General
Public

Business (to
business)

Local
Government

State
Government

Federal
Government
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40.91% 36

14.77% 13

19.32% 17

12.50% 11

12.50% 11

Q12 How reliant is your business on income from coal mining or coal-
fired power generation?

Answered: 88 Skipped: 24

TOTAL 88

# COMMENTS (OPTIONAL) DATE

1 I get nothing ... Very pissed off that they get people in from Perth and eastern states

2 I support local businesses, employees of local business and direct employees/subcontractors of
the mines/power stations. There is a flow-on effect from the mines and power stations. Without
them, local businesses close, less people are employed locally and I loose the bulk of my
customer base.

3 People staying in town with stable employment are more likely to have discretionary
expenditure

4 Only relevant to us, as Local customers employed in coal related industry have disposable
income.

5 employees who work at these facilities.

6 More so indirectly as it is a major contributor to people's disposable income.

7 Workers have money to spend ,unemployed generally don't ,coal provides work .

8 Directly there is minimal purchasing directly from industry - BUT, many people employed by
these industry/businesses purchase goods in our store.

9 employment of collie locals

10 Employees of coal mining or coal fired power generation are a large portion of our customers

11 only a small amount of business is direct from the mining companies but there employees are a
large amount of our business so any effect on them flows onto us

12 not directly reliant however it has an impact from employees who work there.

13 no direct business but their families do shop here

0%

Up to 25%

25-50%

50-75%

75-100%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

0%

Up to 25%

25-50%

50-75%

75-100%
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14 Y

15 Family incomes directly impact on treatment uptake

16 Most of our customer base are employed by the mines or at the power stations

17 I’ll say 50% as I rely on employment in our town to keep clients staying in Collie & using my
business
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35.23% 31

14.77% 13

10.23% 9

39.77% 35

Q13 What percentage of your total household income (including your
domestic partner) does this business supply?

Answered: 88 Skipped: 24

TOTAL 88

# OPTIONAL COMMENTS: DATE

1 i dont understand the question

2 Our business supplies the only income for our household

3 Both of us are 100% self employed by our business

4 At present as the owner I am unable to take a wage.

5 i rarely pay myself

0-25%

25-50%

50-75%

75-100%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

0-25%

25-50%

50-75%

75-100%
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19.51% 16

57.32% 47

81.71% 67

35.37% 29

19.51% 16

Q14 Does your business have a digital presence in any of these ways?
Answered: 82 Skipped: 30

Total Respondents: 82

# COMMENT / OTHER DATE

1 No

2 Barely

3 website to be launched next month

4 Service station owned by global giant

5 Some online sales, but have a solid online presence that feeds our in-store purchases. Looking
at rebuilding and developing an online store again in the next 12 months

6 no not anymore

7 We have just developed a website so as to supplement the bricks and mortar store with an
online one which will enable us to expand our business. This also requires a whole new Point of
sale system. We have been utilising social media since taking over the business.

8 only email

Online Sales

Website

Social Media

Online
Communication

Online Systems

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Online Sales

Website

Social Media

Online Communication

Online Systems
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10.23% 9

45.45% 40

39.77% 35

4.55% 4

Q15 What is the current age bracket of the managing business owner?
Answered: 88 Skipped: 24

TOTAL 88

Up to 30 years

31-50 years

50-70 years

71 + years

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Up to 30 years

31-50 years

50-70 years

71 + years
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53.41% 47

46.59% 41

Q16 Do you have a current business plan in place?
Answered: 88 Skipped: 24

TOTAL 88

YES

NO

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

YES

NO
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11.36% 10

54.55% 48

4.55% 4

6.82% 6

18.18% 16

4.55% 4

Q17 What is your plan for the future?
Answered: 88 Skipped: 24

TOTAL 88

# COMMENTS (OPTIONAL)

1 Expand within the salon. Bigger space more employees head to the direction of Perth salons
with specialised workers in their areas. This is my long term plan.

2 Start up business at the moment

3 would like to continue to the grow the business.. BUT unless major changes with-in the shire we
will not be able to continue and will look at trying to exit the business within 18 months

4 Move from our existing rented location into our own building, plus open a second (smaller) 7-
day a week operation into a smaller location nearby.

5 business in collie is dire

6 We would like to continue to grow the business. We appreciate that by adding the online
component to the business we open ourselves up to a greater reach. Ideally we would like to
also add a men's range to the store as well.

Maintain
status quo

Continue to
grow the...

Diversify /
Change...

Exit as soon
as possible

Exit next 5-10
years

Pass on to
family members

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Maintain status quo

Continue to grow the business

Diversify / Change direction

Exit as soon as possible

Exit next 5-10 years

Pass on to family members
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35.38% 23

16.92% 11

47.69% 31

Q18 If your plan is to exit, do you believe that your business will attract
a buyer?

Answered: 65 Skipped: 47

TOTAL 65

# COMMENTS (OPTIONAL)

1 If I were to sell yes I have full confidence it would

2 N/A

3 Expect it may be difficult depending on prevailing economic circumstances.

4 Collie is not viable to investors on a long term basis as our turnover is 1/3 of what it was 3 years
ago

5 not sure if we will get the price we want but i'm sure it will sell

6 Have concerns about how long it will take though given the climate in Collie

7 Not applicable as no exit plan

8 N/A

YES

NO

UNSURE

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

YES

NO

UNSURE
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27.27% 24

53.41% 47

19.32% 17

Q19 How secure do you consider your business's future to be?
Answered: 88 Skipped: 24

TOTAL 88

# COMMENTS (OPTIONAL)

1 My success is dependent on the success of the people of Collie. If there is a shift in economic
certainty in collie, this answer could change.

2 However, rent is a huge factor in keeping our head above water.

3 as long as the mines have work and the town keeps the variety of shops that cover everyones
essential needs so they don't need to go out of town for the basic necessities.

4 reliant on people have money & time to camp & eat out.

5 whilst Coles and Woolworths are allowed to continue 7 day trading our business will continue to
struggle...it is very hard competing against huge companies as them.. even with diversifying
what we sell it is still extremely difficult to keep our head above water.

6 Regardless of mining/power generation we are certain our business will continue. It will
definitely be affected by any change in the mines with less income, but will develop new
business streams to remain viable.

7 Money is drying up in collie because there isn’t much work in the town, no full time jobs going.

8 We are endeavoring to put measurements in place to ensure our security for the future.

9 Extremely confident and sure of expansion potential

10 Our business has been operating for over 28 years and we rely on a lot of different factors to
stay operational, successful staff members and the amount of like businesses that are in
competition with us (there have been many salons open and close in Collie).

11 Dependent on online sales, robotics and computers. Regulation from Paris Accord.

Very

Reasonably

Not Very

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Very

Reasonably

Not Very
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100.00% 88

92.05% 81

82.95% 73

Q20 What are the current top 3 challenges to operate your business?
Answered: 88 Skipped: 24

# 1.

1 Lack of population in Collie

2 Cost of advertising online

3 People supporting local

4 Proximerty to Bunbury.

5 Getting more work

6 Planning

7 Wholesale cost of parts

8 Available location to rent space

9 Govt Restrictions

10 Staffing

11 Increase of Production

12 Finding good staff

13 Rent

14 Lack of local commitment

15 Over heads/Rent cost

16 Compliance & Regulatory management

17 N/a

18 Available Industrial Land

19 Lack of local clients

20 Local council support

21 getting the right staff

22 Time

23 Fuel Prices continuing to rise

24 Economic factors

25 Rent

26 Lean - 2 owners do it all

27 high water/electricity/council fees

28 Charging customers appropriately

29 1

30 .

31 customers

32 Finding clients

33 Finding suitable labour

34 deflated local economy,

35 Advertising

36 COLES

ANSWER CHOICES RESPONSES

1.

2.

3.
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37 Reliance on owner operator to do most of the work due to cost of employing.

38 Under cutting of price from non local companies

39 Experiences Staff

40 jobs and wages in the Collie area

41 competition

42 Quality Staff

43 being visible online

44 Locals shopping in Bunbury

45 Decline in consumer spending (esp discretionary)

46 Connectivity - Transport & technology

47 Lack of local support

48 Rising services and rates costs

49 Time

50 Scheduling versus breakins

51 Finding qualified employees

52 Selling the product at a reasonable price

53 Cost of keeping it running

54 provide good service

55 less disposable income for customeers to use

56 Current rental agreement

57 Getting People to stay in collie

58 Increase in rent

59 Backward thinking of the Local Council

60 Public holiday wages

61 on line sale

62 Economy

63 competing with larger retail shops that are not located in town

64 Time management

65 Families (clients) leaving our town to gain employment.

66 Space

67 Seasonal winter

68 Getting trained staff

69 Competition

70 Staffing

71 Access to Capital

72 Economy of Collie

73 Introduction of Amazon to Australia

74 Getting Collie people to shop local

75 attracting full-time employees

76 Drop in Turnover

77 Advertising

78 Unable to get a foot in the door with any businesses

79 time as a business after full time job

80 People operating un-registered buisnesses from home

81 Online sales

82 .
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83 Keeping our prices competitive

84 Rent

85 Lack of foot traffic in town

86 Time management

87 Recruiting health professionals in a Rural Area

88 Cost of sales.

# 2.

1 People not sholling locally

2 Enough sales to make it viable

3 Poor council decisions.

4 Keeping up with evolving tech

5 Time Management - Responding to everyone in a timely manner

6 Security

7 Financial costs versus income squeeze

8 Growth

9 Marketing Issues

10 Generating sales

11 Reliable employees

12 Industry competition

13 Point of difference in a small town

14 Change in way customers interact ie online

15 Local Government support

16 Offering profitable services

17 Changing spending habits and choices

18 Gov funding

19 Wages

20 Seasonal patterns

21 high bank fees

22 Increasing sales

23 2

24 .

25 customers

26 Clients I have don't pay

27 Rising govt charges

28 pricing as fixed by the company

29 Cashflow

30 WOOLWORTHS

31 Costs of running small business eg insurances etc

32 Shire not allowing locals to gain provided works due to taking lowest uncompetitive prices

33 Consistency of work

34 online bookings

35 support

36 Wages, public holiday/weekend wages

37 DIY videos showing people how to do work that requires licensed trades people

38 Other businesses closing ie target

39 Inability to increase pricing (esp over GST threshold)
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40 Inconsistent support from local people

41 Wages too high with super to employ staff

42 Pressure on town to be RV friendly (free) and free camping in town at various events.

43 Timber

44 knowing and keeping up to date with legislation

45 Rent increasing continually

46 Input costs

47 Cost of rent in a small town

48 same

49 shopping out of town i.e. Bunbury

50 lack of systems in place

51 setting up online

52 Lack of people visiting Collie

53 Time

54 shopping out of town

55 Rent

56 online businesses

57 Small popularity locally due to sparse local markets

58 People choosing to live down the hill but still work in our town.

59 Exposure to public (physical point of sale)

60 Peoples motivation

61 Keeping up with technology

62 Social media presence

63 Economic climate

64 Location of business

65 Importance of Coal Stability

66 Marketing

67 Getting the message out to locals at a reasonable price

68 increasing operating costs (above inflation)

69 Back Yard / unqualified competition

70 Location

71 Non paying customers

72 overhead costs insurances, accountancy

73 People would rather buy down the hill or online to save $10

74 Robotics

75 .

76 Trying to satisfy unrealistic expections of clients

77 Income of customers

78 Lack of local support

79 Value of services

80 Retaining health professionals in the regional area

81 Insurers

# 3.

1 Govt red tape

2 Time put in equaling value

3 Unregistered businesses in town.
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4 Competition

5 Expansion restrictions

6 Funding Expansion

7 Finding good wholesalers

8 Businesses supporting local

9 Staffing issues

10 Local mentality - happy to pay prices in Bunbury not Collie especially with mines cut and target
closing

11 It & Systems not being as efficient as possible

12 State Government support

13 Travel expenses and time

14 Energy

15 Business competitors

16 Customer presence

17 Remote location

18 GST and superannuation for employees

19 Keeping overheads low

20 3

21 .

22 customers

23 Acceptance into the Collie community

24 driver run offs

25 Avaliable customers disposal income

26 SHIRE COUNCILS LACK OF CARE FOR THE SMALL BUSINESS COMMUNITY

27 Businesses from out of town coming in to Collie to work.

28 Unsure citizens concerned about Collie's future prospects

29 Get to boss to stay in the office when he would rather be diving.

30 other retail stores

31 providing what the customers want

32 Meeting shire requirements for expansion

33 Too many tradesmen working backyardies, and also working full time in mines or power
stations

34 utility bills

35 Advancing age

36 Red Tape

37 Wrongful information spread about what we actually are qualified to do

38 Loss of federal, state and community focus on tourism.

39 Customers

40 paperwork time

41 Parrots and feral pigs

42 Location to show case business

43 same

44 online shopping

45 community misconceptions

46 competing with department stores and chain stores

47 State of disrepair of shop fronts

48 Limitations of local population as more competitors open all vying for the same customers
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49 government charges

50 cost of freight

51 Small chance of physical storefront due to increasing commercial rental prices

52 Loss or reduction in income, people tightening their spending.

53 Local resources (preferential)

54 Not being able to put more hours in the business

55 Updating equipment

56 Staff skills

57 Competition

58 Logistics of Freight

59 Jobs In Collie

60 Cash Flow

61 Attracting new customers

62 public acceptance of preventive treatment

63 Cashflow

64 Funds

65 Trying to employee good people on a town wage as you can't complete with mine wages

66 Electricity supply, cost of power

67 .

68 Facing the never ending tax obligations

69 Growth of town

70 Too high rent

71 Pace of change in technology

72 Staying relevant and progressive and keeping ahead of the game!

73 Remain efficient,cost effective,competitive and provide a quality product
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Q21 What ideas do you have to overcome these challenges?
Answered: 70 Skipped: 42

# RESPONSES

1 Look to create more cottage industries present in most south west towns except Collie

2 I am an online business currently but would love to be a shopfront business at some stage.

3 Keeping conversation with the shire council.

4 In eat in technology from over seas to.keep the price down from Australia

5 Currently putting in processes

6 Keep shopping around between wholesalers. Respond to customers ASAP.

7 Keep a plan be in mind for new locations to operate, improve security, keep up quality of service
to ward off competitors

8 Cost control

9 Seek Markets Outside W. A.

10 Hire online expert

11 Moving premises, Employing over 30s, Unsure as to how we can get local business to support
one another

12 Diversify, expand, increase service area and new services

13 Small ideas within the salon such as pamper stations and being very vocal with education
events to show we are worth every cent and educate the clients that we want to provide the
best colour we can whilst protecting the integrity of their hair.

14 Staff to be specific trained in certain areas - specialists in each part of the business

15 Represent the region on various Collie Working Groups

16 Work more often in Bunbury as the Collie population dwindles

17 Arrange meetings

18 Convert to gas

19 Diversify the buisness, offer more services, increase service area

20 Advertising social media, sourcing Items not found in KMart

21 diversification, look for local staff willing to travel

22 employ less staff and use less of everything else

23 1

24 shop local

25 Marketing myself and my business by going in to businesses to meet with business owners

26 Be mobile and service other areas

27 Tighten up on quoted prices where possible and continue to provide excellant works .

28 Retire ASAP

29 we employ local staff

30 meeting the needs of the customers and allowing change to grow the business

31 Staff Training, limit weekend and holiday hours, work alongside shire to overcome issues

32 Leave it to the younger generation to sort out �

33 exit

34 Advertising and competition benchmarking

35 Bus routes (could be a small business)

36 Trying to expand services outside Collie

37 Lobby shire on rates and supporting their Caravan Park, lobby Tourism Council on others and
lobby town to be more tourism-focused
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38 Employing a 3rd person to do administration

39 Offering Traineeships and cutting costs in other areas

40 Keep abreast of trends and technologies

41 Wait out and hope things change

42 already doing good service

43 try to provide better customer service

44 Looking into the possibility of another store away from the boulevard complex. Currently
investing in new systems to streamline the business. Use of social media and advertising to try
and change community mind set.

45 dont know

46 I am using social media more / in the process of setting up a web page / looking for products
that you cant buy in a chain store

47 Town needs to diversify into tourism.

48 Keep revamping and coming up with new ideas

49 Na

50 try and keep a tight rein on what turns over

51 Advertise broader

52 Continue to train our staff well, employ locals, social media, continue to stay relevant.

53 The possibility of setting up a small pet business co-op; reaching out to other local business to
connect with the right resources

54 None

55 Still working on solutions

56 More staff training

57 Diversify expand services

58 Develop relations with external freight company

59 Professional Service - Advertising in other towns also

60 Trying to build our facebook and setting up online shopping as an option

61 One partner is apply for out of town jobs

62 Improving facilities

63 Try and gain customers outside of Collie

64 employ more part time employees

65 Regulate online sales so that we are on a level playing field. Encourage people to employ
people instead of investing in computerised cars, trucks, trains, online sales etc. Start to employ
people. What will happen when all the jobs as we know it are gone. Where will Government get
their income if no taxes are paid. What effect wil this have on infrastructure, pensions etc. The
rhetoric is 'we don't know what the jobs of the future will be' the problem is we need jobs now.

66 Educating clients

67 Rent needs to be addressed in this town for small buinesses

68 Sell the business or close

69 I am working on making our business attractive to Professionals. Financial incentives may help

70 Belong to a group and network with other like minded business
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100.00% 88

94.32% 83

88.64% 78

Q22 What are the top 3 challenges facing the Collie business
community into the future?

Answered: 88 Skipped: 24

# 1.

1 Declining wages

2 Attracting sales from out of town

3 People supporting local

4 Keeping people shopping locally in Collie.

5 Supply and demand

6 Negative Media

7 Economic Stability / Confidence in the town

8 Locals willingness to buy local

9 Diversification

10 Decline of coal usage

11 Production Cost Containment

12 Lack of support from the government

13 Rent

14 Mining influences

15 no employment with lack of jobs available especially if anymore shops close down

16 Local loyalty

17 Workforce living locally

18 Closed thinking

19 Major business shutting down and sending customers to Bunbury

20 Local support

21 too many lazy businesses in town

22 Rental costs for commercial properties

23 Lack of jobs

24 Lowering house prices

25 Businesses closing ie Target

26 manage the Move away from Coal - it will happen

27 the same as every where else

28 Population

29 1

30 Despondency

31 support from the community

32 Lack of money in the community - everyone is scrimping and people are laid off

33 Slowing demand for Coal

34 further supermarket encroachemnt into traditional small business areas

35 Customer confidence in economy

ANSWER CHOICES RESPONSES

1.

2.

3.
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36 Lack of new Industry creating jobs for locals

37 Closeness to Bunbury

38 The coal mines future

39 ?

40 employement

41 support from the local government and community

42 Uncertainty and Negativity among local consumers

43 Mines staying open

44 Closure of businesses

45 Loss of coal industry

46 The transition from big employer mentality

47 Lack of local support

48 Closure of mines

49 Customer base

50 Maintaining a customer base that can afford to utilise us

51 Rent price

52 Collie economy

53 Mines closing and people leaving the town

54 stop the travelling workers

55 same as above

56 ability or willingness to change the way we do business.

57 people leving collie for work

58 Opening on weekends

59 Belief that coal will be the saviour

60 still a huge lack of support from locals who still go down the hill to shop

61 a/b

62 Economy

63 loosing target will have a domino effect

64 Fewer jobs means less cash spent on local businesses

65 Loss of jobs.

66 Affordability of running a business

67 People not having money to spend

68 Reducing the number of people going to bunbury to shop

69 Pay cuts in coal mining industry

70 Lack of growth

71 Lack of Government support

72 Stabiltity of jobs in Collie

73 Out of town shopping

74 Keeping Collie people from shopping in Bunbury and surrounding areas

75 diminishing work force

76 Lack of Local support

77 Perception of Collie

78 Lack of reciprocal businesses

79 coal industry negativity

80 Getting people to shop local

81 Closing of the power stations and mines.

40 / 82

Collie Business Capacity Assessment SurveyMonkey



82 Uncertainty about the future

83 Commercial rental expenses

84 Rent

85 Businesses closing

86 Need to diversify economy

87 Too much reliance on industries tightening their belt

88 New industry needed

# 2.

1 Declining jobs

2 Changing people's perspectives about value for money shopping in town

3 High rent

4 Support of the bigger companies in town.

5 Location

6 eCommerce versus storefront shopping - consumers expect stores to have stock of what they
want, but are able to buy it cheaper online.

7 Collie’s ablility to attract external money (visitors / tourism)

8 Govt Help

9 Climate Changes

10 The expense of freight which means it’s cheaper for people to go down the hill than spend
money in Collie

11 Businesses / locals supporting local

12 Lowering house prices

13 over heads including rent all increasing while spending is down

14 People moving /leaving town

15 Mines reducing employees further

16 Lack of Vision

17 Inability to provide competitive pricing

18 trading hours

19 Reliable predictable industries

20 Loss of income

21 Mining influences

22 Employment ie drive in/drive out

23 Sieze opportunitys for new industries

24 collie is a beautiful town with lots of potenial

25 disposable income available

26 2

27 Uncertainty about the future

28 shop local

29 Shut off from other regions

30 Treendale,Eaton and Australind retail development

31 internet shopping and surroubnding growth areas drawing people there to spend their money

32 Customers avaliable disposable income

33 Shire Council putting their heads in the sand

34 Drive in work force

35 Future jobs prospects for the local area

36 ?

37 consumer confidence
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38 price of renting buildings within the district to operate from

39 Inability of operators to see opportunities, and inability to market in a positive manner

40 Getting more people to live in Collie, in particular the workers from mines, power stations &
Worsley

41 Locals shopping inBunbury

42 Ageing population/loss of young people

43 Too many committees (stretch volunteers)

44 Cheaper shopping in Bunbury with big buying groups

45 Less revenue coming into town and more revenue exiting via online sales or shopping in
Bunbury

46 Customer base

47 Educating the public of the importance of using a qualified contractor

48 Moral in town, media doesn't help making it all seem like doom and gloom in Collie. A lot of
businesses still thrive in Collie and are doing well.

49 WA economy

50 Costs of renting a store staying high

51 same

52 community perceptions

53 Coal mines Closing

54 Not relying on local support

55 State of disrepair of shop fronts

56 Ups and downs of resources industry

57 Perception/attitudes of locals

58 places to stay when there are events in town

59 Events arent as broadly advertised, so not much outside tourism brought in, increasing local
sales

60 People earning income in Collie but not living here.

61 Current financial climate for customers

62 Getting people to buy local due to extra cost

63 Convincing contractors that collie business can service there requirements

64 Keeping staff

65 Employment uncertainty

66 Access to Capital

67 Planning from Shire

68 Reduced consumption due to wage cuts at mines

69 Proving we are more than a coal mining town

70 reduced town economy

71 Drop in town Population

72 Facilities options

73 People unwilling or unable to spend more than the bear minimum

74 proximity to treendale bunbury so close

75 Securing work in the town so people can live here

76 People moving away because of lack of services or shops eg Target closing. Flow on effect.

77 Despondency

78 No incentive from our shire to grow your business

79 Income of customers

80 Lack of foot traffic

81 Lack of innovation
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82 Not enough energy, innovation, open mindedness to stay relevant and competitive in business.
People who have been in business for a long time continuing on with the way we have always
done things rather than progressing.

83 Current industry to stabilize

# 3.

1 Poor perception of tourisim opportunities in the town

2 Keeping up with technology

3 Keeping positive about the towns future.

4 Costs associated with bringing services to a country town

5 Public Attitude

6 Marketing

7 Not enough traffic

8 Our younger generation

9 Lack of LG support to local business

10 If there are anymore pay cuts to the miners

11 Business's expecting customers to shop at there business however not doing anything to adapt
or enhance the way they do things & customer service

12 Life of coal mines

13 Local Government Understanding of Challenges ahead

14 Commercial lease prices prohibitive for start ups

15 image

16 Quality of residential demographic

17 Future of Collie

18 Customers not supporting local !!!!

19 Rents

20 Engage with the community

21 we are more than just a coal mining town!

22 Economic Downturn

23 3

24 Poor business skills and unaware of it

25 shop local

26 Little or no growth

27 Population decline

28 unlevel playing fiield in taxation. small business has to pay for the exemptions large companies
use to avoid paying their share.

29 Job security

30 Loss of Industries which creates movement of people from the town.

31 Loss of confidence in Collie economy by potentially new business

32 The local shire and its ability to look outside the box and give local companies first crack at
works over non locals.

33 ?

34 Customer loyalty, shop local

35 customers shopping outside of the town

36 Wage Growth

37 Getting more big industry into the town

38 Lack of local employment

39 Improved access to cheaper shopping/services in greater Bunbury

40 Not nuturing our local talent
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41 Less to buy in Collie, so trips to Bunbury will be more frequent so locals will purchase more out
of town

42 Lack of focus through schooling/TAFE on tourism

43 Customer base

44 Competing against part time contractors who are employed elsewhere

45 Finding qualified staff

46 National economy

47 same

48 business to business support

49 Working together

50 High use of drugs with adolescents

51 Attracting out of towners

52 Power Costs

53 more events in town

54 Community itself often tearing eachother down because no one wants friendly competition

55 Businesses closing look like a ghost town.

56 Security

57 Can please people

58 Keeping inputs costs down

59 Online shopping

60 Lowering house value

61 Support persons

62 West Australians being confident in Coal Fired Electricity

63 Demographic shift from workers to fixed income retirees and pensioners

64 Offering more varied opportunities to locals to keep them from heading out of town

65 poor property market

66 Online sales / cheap Ebay products

67 Locals getting behind and support

68 Lack of government interest in building the regional economy

69 just becoming outer suburb of bunbury

70 Being competive with online shopping

71 Government federal and state promoting other areas but not Collie.

72 Poor business skills in the modern business world

73 The possibility of unemployment in our community due to budget cuts & families having to
relocate

74 Growth of town

75 Too much competition, home business

76 Lack of capacity to grow markets beyond the local economy

77 Really need innovative new markets- put Collie on the map!

78 Retention of young locals into business ownership
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Q23 Describe your main purpose / activities
Answered: 24 Skipped: 88

# RESPONSES

1 Sport playing bowls

2 Operating radio control vehicles

3 Community service and support

4 Community Garden open to members and visitors

5 horses

6 Support sporting association/clubs

7 Running Harness (trots) Racing meetings and providing training facilities

8 Youth focused recreational activities and diversionary programs.

9 Increase Visitor numbers, length of stay within the CRV region therefor assisting with the
economic growth of Collie and the employment opportunities for local residents.

10 Educating children

11 Restoring rail heritage and local handyman jobs for other non profit organizations, meeting place
for men and a place to complete projects and discuss problems, also conducting the local
markets for fund raising once a fortnight

12 National Parks, Forestry, Forest-based Recreation and tourism, Emergency management,
wildlife protection

13 Art Gallery

14 local government

15 Disability Employment Services

16 To run an annual Scottish festival in Collie with the aims of promoting Collie, attracting tourists,
stimulating the local economy, and giving sporting and other Not For Profit organisations a
chance to fund-raise.

17 Residential Aged Care

18 Meditation drop in center . Spiritual counselling and support rehab service

19 Distribution of grant funding into Collie community

20 Race Track

21 Museum

22 Rail heritage & men's shed activities

23 collie hockey complex to run the complex to benefit the hockey fraternity as well as the wider
public.

24 Child care service
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Q24 Who do you serve?  (describe your target customers)
Answered: 24 Skipped: 88

# RESPONSES

1 anyone wishing to play bowls

2 Children from 9+, but adults make the majority of the customers to 70+. Disabled access also.

3 Whole community

4 The Collie Community and visitors

5 equestrian pursuits

6 Clay target athletes in WA

7 Collie Harness Racing Club Inc members and trotting fraternity in general

8 Youth aged between 6-18

9 Visitors and locals

10 Families - education service provided to children aged 4 - 12

11 community, all ages

12 Forest-based industries (timber, honey, wildflower, water supply], Tourism and forest-based
recreation, Emergency management for community protection

13 The general public.

14 ratepayers

15 People with medical conditions, disabilities and injuries. Local employers looking to hire staff.

16 The local community; residents in the South West region; Perth and Western Australians;
Eastern States and Overseas visitors.

17 Aged residents suitable for residential Aged care

18 Everyone that need a listening ear. And support and sometimes a meal shower personal help

19 All not for profit community groups, Collie Shire Council, school children, sporting individuals

20 Motorsport Enthusiasts

21 Locals and tourists

22 Collie residents who want to give something back to Collie and men wanting support from other
men

23 hockey players and supported.

24 Families with children aged 0-12
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Q25 Where do your customers geographically come from? estimate %
(ie. 50 + 20 + 0 + 30 + 0 = 100) 

Answered: 24 Skipped: 88

Collie &
District

South West
Region
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WA State

National
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0.00%
0

4.35%
1

8.70%
2

13.04%
3

0.00%
0

8.70%
2

0.00%
0

17.39%
4

13.04%
3

4.35%
1

30.43%
7 23

0.00%
0

18.75%
3

37.50%
6

43.75%
7

0.00%
0

0.00%
0

0.00%
0

0.00%
0

0.00%
0

0.00%
0

0.00%
0 16

0.00%
0

40.00%
6

33.33%
5

13.33%
2

0.00%
0

0.00%
0

6.67%
1

0.00%
0

0.00%
0

0.00%
0

6.67%
1 15

27.27%
3

45.45%
5

27.27%
3

0.00%
0

0.00%
0

0.00%
0

0.00%
0

0.00%
0

0.00%
0

0.00%
0

0.00%
0 11

44.44%
4

55.56%
5

0.00%
0

0.00%
0

0.00%
0

0.00%
0

0.00%
0

0.00%
0

0.00%
0

0.00%
0

0.00%
0 9

0% 10% 20% 30% 40% 50% 60%

70% 80% 90% 100%

International

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% TOTAL

Collie &
District

South West
Region

WA State

National

International

49 / 82

Collie Business Capacity Assessment SurveyMonkey



68.18% 15

54.55% 12

86.36% 19

Q26 How many employees do you have?
Answered: 22 Skipped: 90

# FULL TIME

1 Nil

2 nil

3 nil

4 nil

5 1

6 1

7 19

8 0

9 30

10 60

11 1

12 10

13 0

14 2

15 4

# PART TIME

1 Nil

2 nil

3 nil

4 1

5 21

6 0

7 10

8 One

9 20

10 45

11 0

12 4

# CASUAL

1 voluntry

2 Nil

3 nil

4 36 volunteers

5 2

6 10

7 6

ANSWER CHOICES RESPONSES

Full Time

Part Time

Casual
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8 3

9 2

10 0

11 3

12 7

13 Volunteers only

14 20

15 4 volunteers

16 1

17 5

18 4

19 6
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Q27 What is the total Equivalent Full Time of your employees?
(optional)

Answered: 10 Skipped: 102

# RESPONSES

1 ?

2 1

3 28.75

4 all volunteers

5 35

6 50 hours per fortnight

7 71

8 1

9 54

10 Not sure
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Q28 How many volunteers do you have?
Answered: 21 Skipped: 91

# RESPONSES

1 club members

2 48

3 36

4 60

5 20

6 3

7 10

8 40

9 100

10 Approximately 25

11 220

12 0

13 15

14 6

15 4

16 3 Board of Directors (non paid)

17 In excess of 30

18 65

19 30+

20 100

21 8
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30.43% 7

17.39% 4

34.78% 8

0.00% 0

8.70% 2

4.35% 1

4.35% 1

Q29 What is the approximate annual turnover of your organisation?
Answered: 23 Skipped: 89

TOTAL 23

Up to $50,000

Up to $100,000

Up to $500,000

Up to $1million

Up to $5
million

Up to $10
million

Over $10
million

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Up to $50,000

Up to $100,000

Up to $500,000

Up to $1million

Up to $5 million

Up to $10 million

Over $10 million
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Q30 What sectors contribute to this turnover? estimate % (ie. Public 60
+ B2B 35 + Govt 5  = 100) 

Answered: 24 Skipped: 88

General Public

Business
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Local
Government

State
Government
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0.00%
0

10.00%
2

15.00%
3

5.00%
1

5.00%
1

10.00%
2

20.00%
4

10.00%
2

0.00%
0

5.00%
1

20.00%
4 20

0.00%
0

50.00%
7

14.29%
2

14.29%
2

0.00%
0

7.14%
1

0.00%
0

0.00%
0

0.00%
0

0.00%
0

14.29%
2 14

18.18%
2

54.55%
6

0.00%
0

9.09%
1

0.00%
0

0.00%
0

0.00%
0

0.00%
0

9.09%
1

9.09%
1

0.00%
0 11

9.09%
1

27.27%
3

18.18%
2

0.00%
0

9.09%
1

0.00%
0

9.09%
1

0.00%
0

18.18%
2

9.09%
1

0.00%
0 11

22.22%
2

44.44%
4

11.11%
1

0.00%
0

11.11%
1

0.00%
0

0.00%
0

0.00%
0

0.00%
0

0.00%
0

11.11%
1

0% 10% 20% 30% 40% 50% 60%

70% 80% 90% 100%

Federal
Government

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

 0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% TOTAL

General
Public

Business

Local
Government

State
Government

Federal
Government
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25.00% 6

75.00% 18

Q31 Is part of your income generated from mainstream business
activities?

Answered: 24 Skipped: 88

TOTAL 24

# IF YES, WHAT ARE THEY AND APPROXIMATELY WHAT % OF YOUR TURNOVER DO
THEY CONTRIBUTE?

1 20% in structured sporting activities. However because our focus on providing activities for
youth at risk, many of our youth do not pay to attend.

2 Sale of art works and the commission fee they bring in. Approximately 5% of turnover,
depending on the year and what exhibitions we are staging.

3 100% from royalty payments from Collie coal producers and interest on investments

4 bar and canteen 30%

5 Early childhood care generates almost all of our income (parent gap fees plus govt rebates is
the majority of our income. Small income from fundraising and grants

Yes

No

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Yes

No
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8.70% 2

69.57% 16

86.96% 20

30.43% 7

13.04% 3

Q32 Does your organisation have a digital presence in any of these
ways?

Answered: 23 Skipped: 89

Total Respondents: 23

# COMMENT / OTHER

1 Face book news on whats happening at the club

2 facebook

3 Very strong and positive media presence

4 Some corporate facilities, nothing locally managed

5 Online sales = ticket sales online

Online Sales

Website

Social Media

Online
Communication

Online Systems

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Online Sales

Website

Social Media

Online Communication

Online Systems
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73.91% 17

26.09% 6

Q33 Do you have a current business plan in place?
Answered: 23 Skipped: 89

TOTAL 23

YES

NO

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

YES

NO
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25.00% 6

70.83% 17

0.00% 0

0.00% 0

0.00% 0

4.17% 1

Q34 What are your organisation's plans for the future?
Answered: 24 Skipped: 88

TOTAL 24

# COMMENTS (OPTIONAL)

1 Growth in membership is difficult to achieve in the current climate. However there is always the
possibility of changes in outcomes reflecting community changes.

2 PCYC as an organisation has been through massive change in the last 5 years. We have now
come through that period and have become an organisation with a proven track record in
helping At Risk Youth. This has meant we rank highly in grant funding, and are moving forward
in achieving great outcomes.

3 Promote education and support social and emotional well being.

4 Continue to provide government services. Increased contribution to Tourism

5 Continually looking to improve. This is a relatively new business and has only just settled into a
routine during the last year.

6 Due to a lack of support from the community and Shire, the organisers have decided to 'have a
break' for a year and then reassess the appropriateness of going back to the original plan of
making this an annual event.

7 Business operates under Act of State Parliament and will continue until or unless legislation
changes

Maintain
status quo

Continue to
grow the...

Diversify /
Change...

Exit as soon
as possible

Exit next 5-10
years

Merge with
another entity

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Maintain status quo

Continue to grow the organisation

Diversify / Change direction

Exit as soon as possible

Exit next 5-10 years

Merge with another entity
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41.67% 10

50.00% 12

8.33% 2

Q35 How secure do you consider your organisation's future to be?
Answered: 24 Skipped: 88

TOTAL 24

# COMMENTS (OPTIONAL)

1 In terms of product delivery and outcomes achieved, PCYC has become a strong contender
and has received many large grants enabling us to put a large focus on what we do best...
engaging the youth at risk and keeping them off the streets and the community safe. Our strong
relationship with West Australian Police is what sets us apart from every youth organisation.

2 need younger vollies

3 State government

4 With local government support.

5 Due to a lack of support from the community and Shire, the organisers have decided to 'have a
break' for a year and then reassess the appropriateness of going back to the original plan of
making this an annual event.

6 Will continue for the life of the Collie coal industry

Very

Reasonably

Not Very

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Very

Reasonably

Not Very
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100.00% 24

95.83% 23

91.67% 22

Q36 What are the current top 3 challenges to operate your
organisation?
Answered: 24 Skipped: 88

# 1.

1 Íntorducing people to sport

2 Volunteer skills base only option

3 Obtaining new members.

4 Continued membership growth

5 adequate funding

6 Wide spread membership

7 Attracting horses to race

8 Funding

9 Low Wages

10 Mental health impacts on children

11 Getting younger people involved

12 Insufficient and uncertain recurrent funding

13 Surety of continued funding support from local government each year.

14 limited rates growth

15 Requirement to diversify revenue streams

16 Finding volunteers who are prepared to put in the time

17 Government funding

18 Is run on donations

19 Continuation of the Collie coal industry

20 Finances

21 Funding

22 Maintain a committee

23 affordability

24 Job losses means parents cant afford child care

# 2.

1 Putting the club forward

2 Financial

3 Attracting members with special skills

4 Continued Council support

5 lack of volunteers

6 Lack of volunteers

7 Attracting patrons to meetings

8 Staffing

9 Limited business oppourtunites

10 Government budget repair impacting on finance

ANSWER CHOICES RESPONSES

1.

2.

3.
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11 getting through council red tape

12 Insufficient personnel

13 Maintaining reliable staff.

14 cost shifting from state government

15 Unclear funding model

16 Fundraising and sponsorship

17 Professional staff

18 Bills

19 Maintaining satisfactory connection with the Collie community

20 Staff

21 Improving infrastructure

22 infrastructure upgrades

23 Keeping fees low as expenses increase eg electricity insurance wages

# 3.

1 Keeping a good membership base

2 Requirements for affiliation

3 Meeting all demands/requests for assistance.

4 Finding sponsors

5 compliance with OHS . Local gov. requlations

6 Lack of funding

7 Attracting volunteers especially for committee work

8 Resources in regional areas

9 resources

10 Families leaving town - less students = less funding

11 keeping buildings repaired

12 Maintaining reliable volounteers.

13 financial sustainability

14 Increased competition

15 The enormous amount of work involved

16 High care residents

17 No support

18 Public awareness of what we do

19 Lack of Local Interest

20 Promotion and marketing

21 player numbers

22 Having families understand the benefits of early childhood education
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Q37 What ideas do you have to overcome these challenges?
Answered: 20 Skipped: 92

# RESPONSES

1 Introducing schools to bowls and advertisements

2 Providing canteen facilities to increase income.

3 Flexibility. Maintaining interest and enthusiasm of current members.

4 Encouraging participation as members or friends of the garden

5 Give us some money please. :)

6 diversify

7 Working with various agencies to support and improve mental health services in our community.
Promoting the positive image of Collie and promote the importance of education.

8 quicker answers from the council

9 Reduce services

10 Increase employment hours to make staff more comfortable with their wage.

11 increase rates by more than CPI.

12 Forming a strategic plan and writing a manual to work from.

13 Offer accommodation for professional staff.. lobby government

14 Not sure

15 Continual promotion of what we do within the Collie community

16 Source further grants/funding, generate other income avenues, improved marketing, offer
sponsorship packages

17 Work as much as possible with local groups and industries, source external funding through
grants.

18 Try and involve younger members of community

19 school involvment and expand

20 Unsure at this stage
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100.00% 21

100.00% 21

100.00% 21

Q38 What are the top 3 challenges facing the Collie community into the
future?

Answered: 21 Skipped: 91

# 1.

1 work

2 Moving away from reliance on large industry

3 Uncertainty over the future of coal mining.

4 Security both personal and property

5 future after coal

6 Lack of mental heath resources

7 employment

8 People leaving

9 overcoming the crime

10 Creating, marketing and maintaining a tourism brand

11 The need for more big business in terms of heavy industry or other large entities

12 future of coal mining / power generation

13 Ever diminishing numbers of shops, goods, and services

14 Ageing community

15 Social preasure

16 Diversification of Collie's economic base

17 Lack of local jobs

18 Local business viability - people not shopping in Collie

19 Retaining a shopping centre

20 drive in drive out.

21 A large, consistent industry. We cannot rely on tourism as our main industry

# 2.

1 industry

2 Public mindset of local shopping

3 Uncertainty over future of coal fired power stations.

4 Employment opportunities

5 vandalism

6 Lack of jobs for youth

7 shopping local

8 Mental health

9 respect for our heritage

10 Creating a tourism culture throughout the town and businesses

11 The need for attractive land and housing opportunities

12 providing employment opportunities

13 Diminishing employment and business opportunities

ANSWER CHOICES RESPONSES

1.

2.

3.
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14 Suitable Retirement living community

15 Drugs

16 Retention of our young people (they are are our future)

17 Local businesses closing down

18 Finding something unique that it can do really well, attracting visitors here to have an
experience they can’t get elsewhere.

19 Retaining current hospital services

20 growth

21 Variety of meaningul Job opportunties for young people - school/uni leavers

# 3.

1 housing

2 Improving the town's self image

3 Apparent lack of plans for phasing out above, and lack of information about replacement
industries.

4 Business survival and opportunities

5 drugs

6 Economy

7 transition

8 Reduction or centralisation of services in and from the community

9 community support in business

10 Creating and maintaining business diversity

11 A large portion of low socio economic familie that are bringing with them significant social
issues.

12 community confidence

13 otherwise, a nice place to live :)

14 Wellness opportunities for ageing population

15 Depression

16 Employmnt opportunities for our young people

17 Drug Addiction

18 Resistance of locals to change

19 Retaining current medical/dental services

20 shop local

21 Learning to move away from coal as a reliable source of income for the towb
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Q40 Is there anything else you want to know or comment on?
Answered: 26 Skipped: 86

# RESPONSES

1 No

2 I'm happy to discuss the survey further if you wish to contact me.

3 Chamber could asked these questions each year when doing annual membership renewal.

4 no

5 As a Collie boy I look forward to assisting agencies associated with Collie to help meet both
current and future challenges faced by Collie.

6 Thank you for your support of what we as an organisation are trying to achieve for the youth
within the Shire of Collie.

7 I believe the Gallery has bought a new and unexpected aspect and opportunity to Collie, that of
an arts hub. This has been very beneficial to the town in general.

8 I see only upside to moving away from "dirty industry" but many locals don't see a future without
coal (fear of the unknown). Stating asap to make other things happen will be key to future
growth in Collie.

9 no

10 Is there any financial assitance to help grow my business and employ other staff

11 It would be good for the shire to not allow Coles and Woolworths to have 7 day trading and
allow the smaller businesses a chance to try and break even. These small businesses employ
locals and so therefore are contributing the community... If the small places continue to close
due to loss of income and high overheads it affects the whole community.

12 Collie people need to be more willing to support local business. Far too many out of town tradies
are coming into Collie taking work from local operators. Tourism needs to be embraced by local
business. Congratulations to all who are putting positive efforts into making Collie a great place.

13 Not Really

14 no

15 Is there going to be coal mining in the Wilga Basin at McAlinden?

16 Great to see this survey happening!

17 no

18 NO

19 The need for the business community to work together to grow and keep strong.

20 Would love to be able to educate people on self maintain survival like growi g their own veggies
learning how to simply cook badic meals etc etc

21 Hopeful of a good response to the survey as Collie is well approaching a cross-road and we
need to hear how our local business community is going to deal with the future

22 No

23 How can buisness owners help?

24 As a micro business it would be great to have access to a pop up shop venue in the CBD - to
test local support/viability/build brand awareness. It would be good to see the vacant shops
used!

25 no

26 Put people before computerization and robotics.
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Domestic Imports - External Jobs from Demand Report 
This report shows the jobs in the rest of Australia supporting the supply of goods and services into Collie (S). 

Local Demand 
Collie (S) imports $1,747.559 million of goods and services from the rest of Australia, supporting 2,978 jobs in the rest of 

Australia. 

All local sectors importing from, and supporting jobs in, the rest of Australia 

Collie (S) (Jun 2018) 

Local Demand Sectors Jobs % 

Mining 1,267 42.5% 

Manufacturing 684 23.0% 

Electricity, Gas, Water  Waste Services 538 18.1% 

Construction 170 5.7% 

Rental, Hiring  Real Estate Services 63 2.1% 

Accommodation  Food Services 35 1.2% 

Transport, Postal  Warehousing 32 1.1% 

Retail Trade 31 1.1% 

Public Administration  Safety 27 0.9% 

Health Care  Social Assistance 24 0.8% 

Education  Training 20 0.7% 

Professional, Scientific  Technical Services 19 0.6% 

Other Services 18 0.6% 

Administrative  Support Services 15 0.5% 

Financial  Insurance Services 15 0.5% 

Agriculture, Forestry  Fishing 11 0.4% 

Information Media  Telecommunications 5 0.2% 

Arts  Recreation Services 5 0.2% 

Wholesale Trade 0 0.0% 

Total 2,978 100.0% 
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What external jobs are these imports supporting? 
The local sectors above import $1,747.559 million from the rest of Australia, supporting 2,978 jobs in the rest of Australia. 

 

All external supply sectors in the rest of Australia supplying goods and services to the local demand sectors above, and 

supporting jobs. 

 Collie (S) (Jun 2018) 

External Supply Sectors Jobs % 

Mining 923 31.0% 

Manufacturing 327 11.0% 

Professional, Scientific  Technical Services 278 9.3% 

Transport, Postal  Warehousing 228 7.7% 

Financial  Insurance Services 215 7.2% 

Electricity, Gas, Water  Waste Services 182 6.1% 

Wholesale Trade 181 6.1% 

Construction 151 5.1% 

Other Services 145 4.9% 

Accommodation  Food Services 72 2.4% 

Retail Trade 70 2.4% 

Public Administration  Safety 58 1.9% 

Administrative  Support Services 44 1.5% 

Rental, Hiring  Real Estate Services 31 1.1% 

Information Media  Telecommunications 27 0.9% 

Education  Training 20 0.7% 

Agriculture, Forestry  Fishing 16 0.5% 

Arts  Recreation Services 9 0.3% 

Health Care  Social Assistance 0 0.0% 

Total 2,978 100.0% 
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Impact Report for Collie (S) 

Impact Scenario 
Industry Sector Direct Change Jobs Direct Change Output ($M) 

Mining -$1,107.746 

Impact on Output 
From a direct decrease in output of $1,107.746 million it is estimated that the demand for intermediate goods and services 

would fall by $133.135 million. This represents a Type 1 Output multiplier of 1.120. These supply-chain effects include multiple 

rounds of flow-on effects, as servicing sectors decrease their own output and demand for local goods and services in response 

to the direct change to the economy. 

The decreases in direct and indirect output would typically correspond to the loss of jobs in the economy. Corresponding to this 

change in employment would be a decrease in the total of wages and salaries paid to employees. A proportion of these wages 

and salaries are typically spent on consumption and a proportion of this expenditure is captured in the local economy. The 

consumption effects under this scenario are estimated at $110.588 million. 

Total output, including all direct, supply-chain and consumption effects is estimated to decrease by up to $1,351.469 million. 

This represents a Type 2 Output multiplier of 1.220. 

Impact on Employment 
From a direct decrease in output of $1,107.746 million the corresponding loss of direct jobs is estimated at 1,098 jobs. From 

this direct contraction in the economy, flow-on supply-chain effects in terms of local purchases of goods and services are 

anticipated, and it is estimated that these indirect impacts would result in the loss of a further 349 jobs. This represents a Type 

1 Employment multiplier of 1.318. 

The decrease in direct and indirect output and the corresponding loss of jobs in the economy are expected to result in a 

decrease in the wages and salaries paid to employees. A proportion of these wages and salaries are typically spent on 

consumption and a proportion of this expenditure is captured in the local economy. The consumption effects under this 

scenario are estimated to further reduce employment by 373 jobs. 

Total employment, including all direct, supply-chain and consumption effects is estimated to decrease by up to 1,820 jobs. This 

represents a Type 2 Employment multiplier of 1.658. 

Impact on Wages and Salaries 
From a direct decrease in output of $1,107.746 million it is estimated that direct wages and salaries would decrease by 

$156.872 million. From this direct contraction in the economy, flow-on supply-chain effects in terms of local purchases of goods 

and services are anticipated, and it is estimated that these indirect impacts would result in the loss of a further 349 jobs and a 

further decrease in wages and salaries of $29.771 million. This represents a Type 1 Wages and Salaries multiplier of 1.190. 
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The decrease in direct and indirect output and the corresponding loss of jobs in the economy are expected to result in a 

decrease in the wages and salaries paid to employees. A proportion of these wages and salaries are typically spent on 

consumption and a proportion of this expenditure is captured in the local economy. The consumption effects under this 

scenario are expected to further reduce employment in sectors such as retail therefore further decreasing wages and salaries 

by $24.006 million. 

Total wages and salaries, including all direct, supply-chain and consumption effects is estimated to decrease by up to $210.649 

million. This represents a Type 2 Wages and Salaries multiplier of 1.343. 

 

Impact on Value-Added 
From a direct decrease in output of $1,107.746 million the corresponding decrease in direct value-added is estimated at 

$425.251 million. From this direct contraction in the economy, flow-on supply-chain effects in terms of local purchases of goods 

and services are anticipated, and it is estimated that these indirect impacts would result in a further decrease to value-added of 

$53.542 million. This represents a Type 1 Value-added multiplier of 1.126. 

The decrease in direct and indirect output and the corresponding reduction of jobs in the economy are expected to result in a 

decrease in the wages and salaries paid to employees. A proportion of these wages and salaries are typically spent on 

consumption and a proportion of this expenditure is captured in the local economy. The consumption effects under this 

scenario are expected to further reduce value-added by $70.967 million. 

Total value-added, including all direct, supply-chain and consumption effects is estimated to decrease by up to $549.760 

million. This represents a Type 2 Value-added multiplier of 1.293. 

 

Impact Summary 

Impact Summary 
Direct 
Effect 

Supply-Chain 
Effect 

Consumption 
Effect 

Total 
Effect 

Type 1 
Multiplier 

Type 2 
Multiplier 

Output ($M) -$1,107.746 -$133.135 -$110.588 
-
$1,351.469 

1.120 1.220 

Employment 
(Jobs) 

-1,098 -349 -373 -1,820 1.318 1.658 

Wages and 
Salaries ($M) 

-$156.872 -$29.771 -$24.006 -$210.649 1.190 1.343 

Value-added ($M) -$425.251 -$53.542 -$70.967 -$549.760 1.126 1.293 
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Impact Report for Collie (S) 

Impact Scenario 
Industry Sector Direct Change Jobs Direct Change Output ($M) 

Coal Mining  -$762.720 

Impact on Output 
From a direct decrease in output of $762.720 million it is estimated that the demand for intermediate goods and services would 

fall by $87.303 million. This represents a Type 1 Output multiplier of 1.114. These supply-chain effects include multiple rounds 

of flow-on effects, as servicing sectors decrease their own output and demand for local goods and services in response to the 

direct change to the economy. 

The decreases in direct and indirect output would typically correspond to the loss of jobs in the economy. Corresponding to this 

change in employment would be a decrease in the total of wages and salaries paid to employees. A proportion of these wages 

and salaries are typically spent on consumption and a proportion of this expenditure is captured in the local economy. The 

consumption effects under this scenario are estimated at $78.207 million. 

Total output, including all direct, supply-chain and consumption effects is estimated to decrease by up to $928.231 million. This 

represents a Type 2 Output multiplier of 1.217. 

 

Impact on Employment 
From a direct decrease in output of $762.720 million the corresponding loss of direct jobs is estimated at 756 jobs. From this 

direct contraction in the economy, flow-on supply-chain effects in terms of local purchases of goods and services are 

anticipated, and it is estimated that these indirect impacts would result in the loss of a further 232 jobs. This represents a Type 

1 Employment multiplier of 1.307. 

The decrease in direct and indirect output and the corresponding loss of jobs in the economy are expected to result in a 

decrease in the wages and salaries paid to employees. A proportion of these wages and salaries are typically spent on 

consumption and a proportion of this expenditure is captured in the local economy. The consumption effects under this 

scenario are estimated to further reduce employment by 264 jobs. 

Total employment, including all direct, supply-chain and consumption effects is estimated to decrease by up to 1,252 jobs. This 

represents a Type 2 Employment multiplier of 1.656. 

 

Impact on Wages and Salaries 
From a direct decrease in output of $762.720 million it is estimated that direct wages and salaries would decrease by $112.195 

million. From this direct contraction in the economy, flow-on supply-chain effects in terms of local purchases of goods and 

services are anticipated, and it is estimated that these indirect impacts would result in the loss of a further 232 jobs and a 

further decrease in wages and salaries of $19.798 million. This represents a Type 1 Wages and Salaries multiplier of 1.176. 
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The decrease in direct and indirect output and the corresponding loss of jobs in the economy are expected to result in a 

decrease in the wages and salaries paid to employees. A proportion of these wages and salaries are typically spent on 

consumption and a proportion of this expenditure is captured in the local economy. The consumption effects under this 

scenario are expected to further reduce employment in sectors such as retail therefore further decreasing wages and salaries 

by $16.977 million. 

Total wages and salaries, including all direct, supply-chain and consumption effects is estimated to decrease by up to $148.970 

million. This represents a Type 2 Wages and Salaries multiplier of 1.328. 

 

Impact on Value-Added 
From a direct decrease in output of $762.720 million the corresponding decrease in direct value-added is estimated at 

$307.602 million. From this direct contraction in the economy, flow-on supply-chain effects in terms of local purchases of goods 

and services are anticipated, and it is estimated that these indirect impacts would result in a further decrease to value-added of 

$35.739 million. This represents a Type 1 Value-added multiplier of 1.116. 

The decrease in direct and indirect output and the corresponding reduction of jobs in the economy are expected to result in a 

decrease in the wages and salaries paid to employees. A proportion of these wages and salaries are typically spent on 

consumption and a proportion of this expenditure is captured in the local economy. The consumption effects under this 

scenario are expected to further reduce value-added by $50.187 million. 

Total value-added, including all direct, supply-chain and consumption effects is estimated to decrease by up to $393.528 

million. This represents a Type 2 Value-added multiplier of 1.279. 

 

Impact Summary 

Impact Summary 
Direct 
Effect 

Supply-Chain 
Effect 

Consumption 
Effect 

Total 
Effect 

Type 1 
Multiplier 

Type 2 
Multiplier 

Output ($M) -$762.720 -$87.303 -$78.207 -$928.231 1.114 1.217 

Employment (Jobs) -756 -232 -264 -1,252 1.307 1.656 

Wages and 
Salaries ($M) 

-$112.195 -$19.798 -$16.977 -$148.970 1.176 1.328 

Value-added ($M) -$307.602 -$35.739 -$50.187 -$393.528 1.116 1.279 
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Local Sales Report 
This report shows the value in prices of goods and services produced in Collie (S) which are sold to local industry sectors as 

input into production and for value-adding. 

Local Sales data represents the value of goods and services produced in the region which are sold to local industry sectors as 

intermediate inputs into production and for further value-adding. The total value of local sales for an industry sector relative to 

exports provides insights into the degree to which the industry is dependant on local demand versus demand from outside of 

the region. 

The total local sales estimate for Collie (S) is $430.501 million. 

 

All industry sectors in Collie (S) ranked by Local Sales 

 Collie (S) (Jun 2018) 

Industry Sector $M % 

Mining $89.554 20.8% 

Manufacturing $71.465 16.6% 

Construction $67.768 15.7% 

Electricity, Gas, Water  Waste Services $57.509 13.4% 

Rental, Hiring  Real Estate Services $34.229 8.0% 

Financial  Insurance Services $24.749 5.7% 

Transport, Postal  Warehousing $16.262 3.8% 

Professional, Scientific  Technical Services $16.070 3.7% 

Administrative  Support Services $12.931 3.0% 

Accommodation  Food Services $9.889 2.3% 

Other Services $9.207 2.1% 

Retail Trade $7.775 1.8% 

Public Administration  Safety $5.820 1.4% 

Agriculture, Forestry  Fishing $3.515 0.8% 

Information Media  Telecommunications $1.713 0.4% 

Arts  Recreation Services $1.256 0.3% 

Health Care  Social Assistance $0.532 0.1% 

Education  Training $0.256 0.1% 

Wholesale Trade $0.000 0.0% 

Total $430.501  
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Employment Report 
This report shows the number of employees whose place of work is located within Collie (S). 

The total employment estimate for Collie (S) is 4,710 jobs. 

 

All industry sectors in Collie (S) ranked by Employment 

 Collie (S) (Jun 2018) 

Industry Sector Jobs % 

Mining 1,098 23.3% 

Manufacturing 771 16.4% 

Electricity, Gas, Water  Waste Services 550 11.7% 

Health Care  Social Assistance 376 8.0% 

Education  Training 331 7.0% 

Retail Trade 330 7.0% 

Construction 272 5.8% 

Accommodation  Food Services 269 5.7% 

Public Administration  Safety 153 3.2% 

Other Services 128 2.7% 

Transport, Postal  Warehousing 101 2.1% 

Administrative  Support Services 84 1.8% 

Professional, Scientific  Technical Services 64 1.4% 

Rental, Hiring  Real Estate Services 63 1.3% 

Financial  Insurance Services 43 0.9% 

Agriculture, Forestry  Fishing 33 0.7% 

Arts  Recreation Services 30 0.6% 

Information Media  Telecommunications 14 0.3% 

Wholesale Trade 0 0.0% 

Total 4,710  
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Regional Exports Report 
This report shows the value in  prices of goods and services produced by industry sectors in Collie (S) which are sold to 

consumers, businesses, and governments based outside the region's boundaries. 

Regional Exports data represents the value ($) of goods and services exported outside of the defined region that have been 

generated by businesses / organisations in each of the industry sectors within the region. Another way of defining exports is as 

a  i fl w  f       i t  th  r gi  , i. . M t ls hav  a  i fl w  f       fr   p  pl  wh  liv   utsid  th  r gi  ’s b u dari s 

thus they are earning export dollars. No distinction is made between domestic and international exports. 

The total regional export estimate for Collie (S) is $2,557.962 million. 

All industry sectors in Collie (S) ranked by Regional Exports 

Collie (S) (Jun 2018) 

Industry Sector $M % 

Mining $997.984 39.0% 

Manufacturing $919.387 35.9% 

Electricity, Gas, Water  Waste Services $555.319 21.7% 

Construction $17.007 0.7% 

Rental, Hiring  Real Estate Services $15.278 0.6% 

Education  Training $14.087 0.6% 

Agriculture, Forestry  Fishing $9.436 0.4% 

Transport, Postal  Warehousing $8.564 0.3% 

Accommodation  Food Services $7.405 0.3% 

Information Media  Telecommunications $4.445 0.2% 

Administrative  Support Services $2.533 0.1% 

Other Services $1.443 0.1% 

Retail Trade $1.396 0.1% 

Professional, Scientific  Technical Services $0.764 0.0% 

Health Care  Social Assistance $0.745 0.0% 

Arts  Recreation Services $0.743 0.0% 

Financial  Insurance Services $0.730 0.0% 

Public Administration  Safety $0.695 0.0% 

Wholesale Trade $0.000 0.0% 

Total $2,557.962 
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GRP Expenditure Report 
 

The Gross Regional Product for Collie (S) was calculated using the Expenditure method. 

GRP is the total value of final goods and services produced in the region over the period of one year. As can be seen from the 

table, this includes exports but subtracts imports. 

GRP can be measured by adding up all forms of final expenditure 

• consumption by households 

• consumption by governments 

• additions or increases to assets (minus disposals) 

• exports (minus imports) 

This calculation does not include intermediate expenditure as this would lead to double counting (the wheat and flour in a loaf 

of bread). 

All values adusted for  prices. 

GRP Expenditure Method $M 

Household Consumption $468.291 

Government Consumption $162.814 

Private Gross Fixed Capital Expenditure $168.381 

Public Gross Fixed Capital Expenditure $39.896 

Gross Regional Expenses $839.381 

plus Regional Exports $2,609.488 

minus Domestic Imports -$2,164.770 

minus Overseas Imports -$193.582 

Gross Regional Product $1,090.517 

Population 8,798 

Per Capita GRP ($'000) $123.951 

Per Worker GRP ($'000) $231.532 
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Key Propulsive Sectors Report 
Th  i dustr  s  t rs whi h ar  th  k   driv rs  f th  C lli  (S) R gi  ’s         i  t r s  f r gi  al  xp rts,   pl     t, 

value-added and local expenditure on goods and services (backward linkages) are detailed below. 

Industry Sectors Backward Linkages Exports Employment Value-Added Total 

Agriculture, Forestry  Fishing 
 

   1 

Mining  
   

3 

Manufacturing 
    

4 

Electricity, Gas, Water  Waste Services  
   

3 

Construction 
  

 
 

3 

Wholesale Trade     0 

Retail Trade     0 

Accommodation  Food Services     0 

Transport, Postal  Warehousing 
 

   1 

Information Media  Telecommunications     0 

Financial  Insurance Services     0 

Rental, Hiring  Real Estate Services  
 

 
 

2 

Professional, Scientific  Technical Services     0 

Administrative  Support Services 
 

   1 

Public Administration  Safety     0 

Education  Training   
 

 1 

Health Care  Social Assistance   
 

 1 

Arts  Recreation Services     0 

Other Services     0 

The industry sectors above which correspond to a in the table above are amongst the top 5 (of 19 sectors) contributors to 

economic activity in the Collie (S) Region in relation to backward linkages, exports, employment, and value-added. 

Value-Added - represents the marginal economic value that is added by each industry sector in a defined region.  Value-

Added is calculated by subtracting local expenditure and expenditure on regional imports from the output generated by an 

industry sector.  Value-Added by industry sector is the major element in the calculation of Gross Regional Product. 

Employment - the key social outcome of economy development; employment data represents the number of people employed 

by businesses / organisations in each of the industry sectors in the Collie (S) Region. 

Regional Exports - represents the value of goods and services exported outside of the Collie (S) Region that have been 

generated by local businesses / organisations.  Another way of defining exports is as an inflow of money into the region, i.e. 

M t ls hav  a  i fl w  f       fr   p  pl  wh  liv   utsid  th  r gi  ’s b u dari s thus th   ar   ar i g  xp rt  quival  t 

dollars. 

Backward Linkages - details the industry sectors which spend the most on locally sourced intermediate goods and services 

p r d llar  f  utput.  Th s  i dustr  s  t rs  a    t     ssaril   ak  th  larg st    tributi  s t  th  R gi  ’s         at 

present however due to well developed local supply chains these sectors have a significant capacity to deliver broad based 

economic benefits for the region. 

A r ss th s    asur s  f       i  a tivit  th  k   pr pulsiv  driv rs  f th  C lli  (S) R gi  ’s        , i  descending 

order from most significant, are: 

Industry Sectors Total 

Manufacturing 4 

Construction 3 

Electricity, Gas, Water  Waste Services 3 

Mining 3 

Rental, Hiring  Real Estate Services 2 

Administrative  Support Services 1 

Transport, Postal  Warehousing 1 

Agriculture, Forestry  Fishing 1 

Education  Training 1 

Health Care  Social Assistance 1 

Information Media  Telecommunications 0 

Accommodation  Food Services 0 

Public Administration  Safety 0 

Financial  Insurance Services 0 

Professional, Scientific  Technical Services 0 

Other Services 0 
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Arts  Recreation Services 0 

Retail Trade 0 

Wholesale Trade 0 

 

 

The major key propulsive sectors in the Collie (S) Region have been identified as: 

• Manufacturing 

• Construction 

• Electricity, Gas, Water  Waste Services 

• Mining 
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Economic Overview 

Collie (S) 
 

 

 

 

 

Defined Area: Collie (S) 

ABS 2017 Estimated Residential Population: 8,840 

ABS 2016 Census Place of Usual Residence Population: 8,798 

Land Area (ha): 170,981.490 

Census Population Density (persons / ha): 0.051 

Gross Regional Product ($M): $1,090.517 

Per Hectare Gross Regional Product ($'000): $6.378 

Per Capita Gross Regional Product ($'000): $123.951 

Per Worker Gross Regional Product ($'000): $231.532 

 

 

Output 
Total Output in the area is estimated at $3,367.159 million. 

The major contributors to output are: 

Industry Sector $M % 

Mining $1,107.746 32.9% 

Manufacturing $959.531 28.5% 

Electricity, Gas, Water  Waste Services $626.294 18.6% 

Other $673.588 20.0% 
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Employment 
Total Employment in the area is estimated at 4,710 jobs. 

The major contributors to employment are 

Industry Sector Jobs % 

Mining 1,098 23.3% 

Manufacturing 771 16.4% 

Electricity, Gas, Water  Waste Services 550 11.7% 

Other 2,291 48.6% 
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Value-Added 
Total Value-added in the area is estimated at $1,044.696 million. 

The major contributors to value-added are 

Industry Sector $M % 

Mining $425.252 40.7% 

Electricity, Gas, Water  Waste Services $163.480 15.6% 

Rental, Hiring  Real Estate Services $96.119 9.2% 

Other $359.846 34.4% 
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REMFile 
Collie (S) (Jun 2018) 

Data sourced from: 

• ABS 2016 Census Place of Work Employment 

• ABS 2014 / 2015 National Input Output Tables 

• ABS June 2017 Gross State Product 
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Value Added Report 
This report shows the value in  prices that is added by industry sectors in Collie (S) to intermediate inputs. 

Value-Added data represents the marginal economic value that is added by each industry sector in a defined region. Value-

Added can be calculated by subtracting local expenditure and expenditure on regional imports from the output generated by an 

industry sector, or alternatively, by adding the Wages  Salaries paid to local employees, the gross operating surplus and taxes 

on products and production. Value-Added by industry sector is the major element in the calculation of Gross Regional Product / 

Gross State Product / Gross Domestic Product. 

The total value-added estimate for Collie (S) is $1,044.696 million. 

 

All industry sectors in Collie (S) ranked by Value-Added 

 Collie (S) (Jun 2018) 

Industry Sector $M % 

Mining $425.252 40.7% 

Electricity, Gas, Water  Waste Services $163.480 15.6% 

Rental, Hiring  Real Estate Services $96.119 9.2% 

Manufacturing $91.211 8.7% 

Construction $53.600 5.1% 

Health Care  Social Assistance $38.001 3.6% 

Education  Training $34.899 3.3% 

Retail Trade $25.596 2.5% 

Financial  Insurance Services $24.437 2.3% 

Public Administration  Safety $19.972 1.9% 

Accommodation  Food Services $19.266 1.8% 

Transport, Postal  Warehousing $14.891 1.4% 

Other Services $9.351 0.9% 

Professional, Scientific  Technical Services $9.079 0.9% 

Administrative  Support Services $8.122 0.8% 

Agriculture, Forestry  Fishing $5.841 0.6% 

Information Media  Telecommunications $3.403 0.3% 

Arts  Recreation Services $2.176 0.2% 

Wholesale Trade $0.000 0.0% 

Total $1,044.696  
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Wages and Salaries Report 
This report shows the wages and salaries in  prices paid to employees who work in Collie (S). 

The total wages and salaries estimate for Collie (S) is $463.071 million. 

 

All industry sectors in Collie (S) ranked by Wages and Salaries 

 Collie (S) (Jun 2018) 

Industry Sector $M % 

Mining $156.872 33.9% 

Manufacturing $66.992 14.5% 

Electricity, Gas, Water  Waste Services $54.671 11.8% 

Health Care  Social Assistance $32.589 7.0% 

Education  Training $30.852 6.7% 

Construction $28.209 6.1% 

Retail Trade $16.783 3.6% 

Public Administration  Safety $16.557 3.6% 

Accommodation  Food Services $12.104 2.6% 

Transport, Postal  Warehousing $8.515 1.8% 

Rental, Hiring  Real Estate Services $8.160 1.8% 

Financial  Insurance Services $7.182 1.6% 

Administrative  Support Services $7.059 1.5% 

Professional, Scientific  Technical Services $6.175 1.3% 

Other Services $6.133 1.3% 

Agriculture, Forestry  Fishing $1.738 0.4% 

Information Media  Telecommunications $1.585 0.3% 

Arts  Recreation Services $0.896 0.2% 

Wholesale Trade $0.000 0.0% 

Total $463.071  
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Expenditure Breakdown Report 
This report shows the value ($M) in  prices of expenditure by each industry sector within Collie (S) on goods and services which 

are purchased from within the region, imported from the rest of Australia and imported from overseas, respectively. 

The total expenditure by industry sectors in Collie (S) on goods and services as inputs into production is estimated at 

$2,322.463 million. This includes $430.501 million of regional (local) expenditure, $1,747.559 million of expenditure on goods 

and services from the rest of Australia, and $144.403 million from overseas. 

 

All industry sectors in Collie (S) ranked by Expenditure 

 Collie (S) (Jun 2018) 

Industry Sector 
Regional 
Expenditure 

% 
Domestic 
Imports 

% 
Overseas 
Imports 

% Total % 

Manufacturing $160.231 6.9% $611.100 26.3% $96.988 4.2% $868.319 37.4% 

Mining $114.858 4.9% $537.046 23.1% $30.590 1.3% $682.495 29.4% 

Electricity, Gas, Water  
Waste Services 

$77.212 3.3% $385.067 16.6% $0.536 0.0% $462.815 19.9% 

Construction $30.767 1.3% $74.194 3.2% $0.176 0.0% $105.137 4.5% 

Rental, Hiring  Real 
Estate Services 

$14.319 0.6% $33.081 1.4% $4.429 0.2% $51.828 2.2% 

Accommodation  Food 
Services 

$3.382 0.1% $15.591 0.7% $6.099 0.3% $25.072 1.1% 

Transport, Postal  
Warehousing 

$4.725 0.2% $13.458 0.6% $0.615 0.0% $18.797 0.8% 

Retail Trade $3.961 0.2% $12.340 0.5% $0.000 0.0% $16.301 0.7% 

Public Administration  
Safety 

$3.923 0.2% $10.665 0.5% $0.002 0.0% $14.590 0.6% 
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Health Care  Social 
Assistance 

$2.842 0.1% $10.388 0.4% $0.261 0.0% $13.490 0.6% 

Other Services $2.445 0.1% $8.064 0.3% $0.114 0.0% $10.622 0.5% 

Education  Training $2.449 0.1% $7.835 0.3% $0.052 0.0% $10.337 0.4% 

Professional, Scientific  
Technical Services 

$2.257 0.1% $6.975 0.3% $0.928 0.0% $10.160 0.4% 

Financial  Insurance 
Services 

$1.797 0.1% $7.098 0.3% $0.463 0.0% $9.359 0.4% 

Administrative  Support 
Services 

$2.405 0.1% $5.862 0.3% $0.327 0.0% $8.594 0.4% 

Agriculture, Forestry  
Fishing 

$1.841 0.1% $5.460 0.2% $0.161 0.0% $7.462 0.3% 

Information Media  
Telecommunications 

$0.493 0.0% $1.712 0.1% $2.517 0.1% $4.723 0.2% 

Arts  Recreation 
Services 

$0.593 0.0% $1.624 0.1% $0.144 0.0% $2.361 0.1% 

Wholesale Trade $0.000 0.0% $0.000 0.0% $0.000 0.0% $0.000 0.0% 

Total $430.501 18.5% $1,747.559 75.2% $144.403 6.2% $2,322.463 100.0% 
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Workforce Data 

Employment 
This report shows the number of employed people who reside and work within Collie (S). 

The total employment estimate for these employed people is 2,515 jobs. 

 

 Work and live in Collie (S) (Jun 2018) 

Industry Sector Jobs % 

Mining 477 19.0% 

Retail Trade 300 11.9% 

Health Care  Social Assistance 292 11.6% 

Education Training 260 10.4% 

Accommodation  Food Services 243 9.7% 

Electricity, Gas, Water  Waste Services 223 8.9% 

Manufacturing 118 4.7% 

Construction 113 4.5% 

Public Administration  Safety 105 4.2% 

Other Services 100 4.0% 

Transport, Postal  Warehousing 63 2.5% 

Administrative  Support Services 59 2.3% 

Rental, Hiring  Real Estate Services 38 1.5% 

Professional, Scientific  Technical Services 36 1.4% 

Financial  Insurance Services 35 1.4% 

Agriculture, Forestry  Fishing 22 0.9% 

Arts  Recreation Services 21 0.8% 

Information Media  Telecommunications 9 0.4% 

Wholesale Trade 0 0.0% 

Total 2,515 100.0% 

LGA of Usual Residence 
This report shows the above employed people whose lga of usual residence is Collie (S). 

 Work and live in Collie (S) (Jun 2018) 

LGA of Usual Residence Jobs % 

Collie (S) 2,515 100.0% 

Total 2,515 100.0% 

Data based on: 2016 ABS Census of Population and Housing 
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Output Report 
This report shows the gross revenue in  prices generated by businesses and organisations in Collie (S). 

Output data represents the gross revenue generated by businesses/organisations in each of the industry sectors in a defined 

region. Gross revenue is also referred to as total sales or total income. 

The total output estimate for Collie (S) is $3,367.159 million. 

The selected sectors contribute $1,104.002 million (32.8%) of total output. 

 

Selected industry sectors in Collie (S) ranked by Output 

 Collie (S) (Jun 2018) 

Industry Sector $M % 

Coal Mining $762.729 22.7% 

Non Ferrous Metal Ore Mining $309.719 9.2% 

Iron Ore Mining $31.553 0.9% 

Oil  Gas Extraction $0.000 0.0% 

Non Metallic Mineral Mining $0.000 0.0% 

Sub-Total $1,104.002 32.8% 

 

 

 



 

Report Created: Fri, 20 July 2018 12:34 PM – Page 1 of 2 
 

       

Workforce Data 

Employment 
This report shows the number of  employed people who reside in Collie (S) and work elsewhere. 

The total employment estimate for these employed people is 482 jobs. 

 

 Live in Collie (S) (Jun 2018), work elsewhere 

Industry Sector Jobs % 

Mining 112 23.2% 

Construction 70 14.6% 

Manufacturing 50 10.3% 

Health Care  Social Assistance 42 8.6% 

Transport, Postal  Warehousing 36 7.4% 

Administrative  Support Services 31 6.5% 

Agriculture, Forestry  Fishing 27 5.6% 

Other Services 20 4.1% 

Public Administration  Safety 18 3.7% 

Retail Trade 15 3.2% 

Education  Training 15 3.0% 

Electricity, Gas, Water  Waste Services 11 2.3% 

Professional, Scientific  Technical Services 11 2.3% 

Accommodation  Food Services 10 2.0% 

Financial  Insurance Services 9 1.8% 

Arts  Recreation Services 4 0.7% 

Rental, Hiring  Real Estate Services 3 0.6% 

Wholesale Trade 0 0.0% 

Information Media  Telecommunications 0 0.0% 

Total 482 100.0% 
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LGA of Usual Work 
This report shows the above employed people broken down by lga of usual work. 

 

 Live in Collie (S) (Jun 2018), work elsewhere 

LGA of Usual Work Jobs % 

Bunbury (C) 121 25.1% 

No Fixed Address (WA) 111 22.9% 

East Pilbara (S) 56 11.7% 

Ashburton (S) 50 10.3% 

Dardanup (S) 41 8.4% 

Perenjori (S) 26 5.3% 

Boddington (S) 24 4.9% 

Harvey (S) 17 3.6% 

Perth (C) 13 2.8% 

Karratha (C) 12 2.4% 

Laverton (S) 6 1.2% 

Kwinana (C) 3 0.7% 

Yilgarn (S) 3 0.6% 

Total 482 100.0% 

 

 

Data based on: 2016 ABS Census of Population and Housing 

 

 

 



REMPLAN Economy Profile
Industry Sector Employment by Year

Industry Sector Year

Jobs % Change Jobs % Change

Agriculture, Forestry & Fishing 2011 3,741 35

2016 4,991 33.41% 33 -5.71%

Mining 2011 1,504 815

2016 2,248 49.47% 1,098 34.72%

Manufacturing 2011 7,431 1,965

2016 6,624 -10.86% 771 -60.76%

Electricity, Gas, Water & Waste Services 2011 1,204 502

2016 1,312 8.97% 550 9.56%

Construction 2011 6,887 1,948

2016 7,569 9.90% 272 -86.04%

Wholesale Trade 2011 1,436 16

2016 1,149 -19.99% 0 -100.00%

Retail Trade 2011 7,416 369

2016 8,686 17.13% 330 -10.57%

Accommodation & Food Services 2011 4,551 278

2016 5,881 29.22% 269 -3.24%

Transport, Postal & Warehousing 2011 2,078 115

2016 2,624 26.28% 101 -12.17%

Information Media & Telecommunications 2011 460 25

2016 485 5.43% 14 -44.00%

Financial & Insurance Services 2011 1,001 51

2016 997 -0.40% 43 -15.69%

Rental, Hiring & Real Estate Services 2011 1,122 69

2016 1,242 10.70% 63 -8.70%

Professional, Scientific & Technical Services 2011 2,460 263

2016 2,466 0.24% 64 -75.67%

Administrative & Support Services 2011 1,525 115

2016 2,505 64.26% 84 -26.96%

Public Administration & Safety 2011 3,175 208

2016 3,560 12.13% 153 -26.44%

South West Region Collie



Education & Training 2011 5,154 287

2016 6,635 28.73% 331 15.33%

Health Care & Social Assistance 2011 6,163 324

2016 8,649 40.34% 376 16.05%

Arts & Recreation Services 2011 474 7

2016 1,039 119.20% 30 328.57%

Other Services 2011 2,392 129

2016 2,971 24.21% 128 -0.78%

Source: http://www.economyprofile.com.au/rdasouthwest/trends/jobs

www.remplan.com.au
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REMPLAN Economy Profile
Business Counts by Staff Size by Year

Industry Sector Staff Size
Jun-15 Jun-15

# Businesses # Businesses % Change from previous year # Businesses % Change from previous year # Businesses # Businesses % Change from previous year # Businesses % Change from previous year
Agriculture, Forestry and Fishing Non employing 2,092 2,055 -1.77% 2,086 1.51% 78 66 -15.38% 66 0.00%

1-4 485 478 -1.44% 537 12.34% 6 7 16.67% 4 -42.86%
5-19 223 207 -7.17% 195 -5.80% 0 0 n/a 0 n/a
20-199 66 73 10.61% 82 12.33% 0 0 n/a 0 n/a
200+ 3 6 100.00% 6 0.00% 0 0 n/a 0 n/a
Total 2,869 2,819 -1.74% 2,906 3.09% 84 73 -13.10% 70 -4.11%

Mining Non employing 37 34 -8.11% 35 2.94% 0 0 n/a 0 n/a
1-4 18 21 16.67% 21 0.00% 0 0 n/a 0 n/a
5-19 0 0 n/a 0 n/a 0 0 n/a 0 n/a
20-199 0 0 n/a 0 n/a 0 0 n/a 0 n/a
200+ 0 0 n/a 0 n/a 0 0 n/a 0 n/a
Total 55 55 0.00% 56 1.82% 0 0 n/a 0 n/a

Manufacturing Non employing 305 332 8.85% 327 -1.51% 7 3 -57.14% 0 -100.00%
1-4 186 162 -12.90% 174 7.41% 3 0 -100.00% 3 n/a
5-19 144 150 4.17% 143 -4.67% 3 3 0.00% 3 0.00%
20-199 50 52 4.00% 55 5.77% 0 0 n/a 0 n/a
200+ 3 3 0.00% 3 0.00% 0 0 n/a 0 n/a
Total 688 699 1.60% 702 0.43% 13 6 -53.85% 6 0.00%

Electricity, Gas, Water and Waste Services Non employing 25 20 -20.00% 33 65.00% 0 0 n/a 0 n/a
1-4 6 19 216.67% 15 -21.05% 0 0 n/a 0 n/a
5-19 6 3 -50.00% 9 200.00% 0 0 n/a 0 n/a
20-199 6 6 0.00% 6 0.00% 0 0 n/a 0 n/a
200+ 0 0 n/a 0 n/a 0 0 n/a 0 n/a
Total 43 48 11.63% 63 31.25% 0 0 n/a 0 n/a

Construction Non employing 2,064 2,099 1.70% 2,052 -2.24% 39 28 -28.21% 28 0.00%
1-4 848 829 -2.24% 852 2.77% 24 22 -8.33% 20 -9.09%
5-19 218 234 7.34% 206 -11.97% 4 5 25.00% 6 20.00%
20-199 27 23 -14.81% 32 39.13% 3 3 0.00% 3 0.00%
200+ 0 0 n/a 0 n/a 0 0 n/a 0 n/a
Total 3,157 3,185 0.89% 3,142 -1.35% 70 58 -17.14% 57 -1.72%

Wholesale Trade Non employing 183 181 -1.09% 179 -1.10% 3 4 33.33% 4 0.00%
1-4 88 83 -5.68% 91 9.64% 3 3 0.00% 0 -100.00%
5-19 40 50 25.00% 51 2.00% 0 0 n/a 0 n/a
20-199 19 16 -15.79% 13 -18.75% 0 0 n/a 0 n/a
200+ 0 0 n/a 0 n/a 0 0 n/a 0 n/a
Total 330 330 0.00% 334 1.21% 6 7 16.67% 4 -42.86%

Retail Trade Non employing 367 343 -6.54% 337 -1.75% 17 14 -17.65% 15 7.14%
1-4 325 350 7.69% 313 -10.57% 20 18 -10.00% 19 5.56%
5-19 255 265 3.92% 252 -4.91% 20 16 -20.00% 20 25.00%
20-199 49 52 6.12% 42 -19.23% 0 0 n/a 0 n/a
200+ 0 0 n/a 0 n/a 0 0 n/a 0 n/a
Total 996 1,010 1.41% 944 -6.53% 57 48 -15.79% 54 12.50%

Accommodation and Food Services Non employing 205 179 -12.68% 193 7.82% 4 4 0.00% 4 0.00%
1-4 193 195 1.04% 190 -2.56% 8 4 -50.00% 4 0.00%
5-19 221 231 4.52% 258 11.69% 8 5 -37.50% 10 100.00%
20-199 75 68 -9.33% 66 -2.94% 3 3 0.00% 0 -100.00%
200+ 0 0 n/a 0 n/a 0 0 n/a 0 n/a
Total 694 673 -3.03% 707 5.05% 23 16 -30.43% 18 12.50%

South West Region Collie
Jun-16 Jun-17 Jun-16 Jun-17



Transport, Postal and Warehousing Non employing 317 327 3.15% 339 3.67% 12 7 -41.67% 9 28.57%
1-4 188 162 -13.83% 155 -4.32% 7 9 28.57% 3 -66.67%
5-19 57 58 1.75% 53 -8.62% 3 3 0.00% 3 0.00%
20-199 28 28 0.00% 31 10.71% 3 3 0.00% 3 0.00%
200+ 0 0 n/a 0 n/a 0 0 n/a 0 n/a
Total 590 575 -2.54% 578 0.52% 25 22 -12.00% 18 -18.18%

Information Media and Telecommunications Non employing 33 47 42.42% 48 2.13% 0 0 n/a 0 n/a
1-4 13 14 7.69% 13 -7.14% 0 0 n/a 0 n/a
5-19 3 3 0.00% 9 200.00% 0 0 n/a 0 n/a
20-199 0 0 n/a 0 n/a 0 0 n/a 0 n/a
200+ 0 0 n/a 0 n/a 0 0 n/a 0 n/a
Total 49 64 30.61% 70 9.38% 0 0 n/a 0 n/a

Financial and Insurance Services Non employing 852 941 10.45% 985 4.68% 20 23 15.00% 17 -26.09%
1-4 111 132 18.92% 130 -1.52% 3 3 0.00% 3 0.00%
5-19 23 16 -30.43% 26 62.50% 3 0 -100.00% 0 n/a
20-199 3 3 0.00% 3 0.00% 0 0 n/a 0 n/a
200+ 0 0 n/a 0 n/a 0 0 n/a 0 n/a
Total 989 1,092 10.41% 1,144 4.76% 26 26 0.00% 20 -23.08%

Rental, Hiring and Real Estate Services Non employing 1,237 1,236 -0.08% 1,285 3.96% 30 26 -13.33% 31 19.23%
1-4 163 151 -7.36% 167 10.60% 4 3 -25.00% 3 0.00%
5-19 57 57 0.00% 57 0.00% 0 0 n/a 0 n/a
20-199 18 23 27.78% 27 17.39% 3 3 0.00% 3 0.00%
200+ 0 0 n/a 0 n/a 0 0 n/a 0 n/a
Total 1,475 1,467 -0.54% 1,536 4.70% 37 32 -13.51% 37 15.63%

Professional, Scientific and Technical Services Non employing 630 650 3.17% 648 -0.31% 18 14 -22.22% 15 7.14%
1-4 369 368 -0.27% 360 -2.17% 3 3 0.00% 3 0.00%
5-19 91 84 -7.69% 84 0.00% 3 3 0.00% 0 -100.00%
20-199 14 20 42.86% 12 -40.00% 0 0 n/a 0 n/a
200+ 0 0 n/a 0 n/a 0 0 n/a 0 n/a
Total 1,104 1,122 1.63% 1,104 -1.60% 24 20 -16.67% 18 -10.00%

Administrative and Support Services Non employing 235 241 2.55% 246 2.07% 9 4 -55.56% 4 0.00%
1-4 138 132 -4.35% 129 -2.27% 3 4 33.33% 0 -100.00%
5-19 66 70 6.06% 69 -1.43% 3 3 0.00% 3 0.00%
20-199 36 24 -33.33% 33 37.50% 0 0 n/a 0 n/a
200+ 0 0 n/a 0 n/a 0 0 n/a 0 n/a
Total 475 467 -1.68% 477 2.14% 15 11 -26.67% 7 -36.36%

Public Administration and Safety Non employing 12 15 25.00% 9 -40.00% 0 0 n/a 0 n/a
1-4 3 6 100.00% 15 150.00% 0 0 n/a 0 n/a
5-19 6 9 50.00% 6 -33.33% 0 0 n/a 0 n/a
20-199 0 0 n/a 0 n/a 0 0 n/a 0 n/a
200+ 0 0 n/a 0 n/a 0 0 n/a 0 n/a
Total 21 30 42.86% 30 0.00% 0 0 n/a 0 n/a

Education and Training Non employing 78 81 3.85% 64 -20.99% 3 0 -100.00% 3 n/a
1-4 41 39 -4.88% 32 -17.95% 3 3 0.00% 3 0.00%
5-19 24 23 -4.17% 15 -34.78% 0 0 n/a 0 n/a
20-199 9 9 0.00% 6 -33.33% 0 0 n/a 0 n/a
200+ 0 0 n/a 0 n/a 0 0 n/a 0 n/a
Total 152 152 0.00% 117 -23.03% 6 3 -50.00% 6 100.00%

Health Care and Social Assistance Non employing 321 340 5.92% 385 13.24% 5 6 20.00% 9 50.00%
1-4 169 185 9.47% 163 -11.89% 6 10 66.67% 5 -50.00%
5-19 85 90 5.88% 100 11.11% 4 3 -25.00% 3 0.00%
20-199 25 23 -8.00% 21 -8.70% 3 3 0.00% 3 0.00%
200+ 0 0 n/a 0 n/a 0 0 n/a 0 n/a



Total 600 638 6.33% 669 4.86% 18 22 22.22% 20 -9.09%

Arts and Recreation Services Non employing 84 96 14.29% 90 -6.25% 0 0 n/a 0 n/a
1-4 29 28 -3.45% 25 -10.71% 0 0 n/a 0 n/a
5-19 12 15 25.00% 18 20.00% 0 0 n/a 0 n/a
20-199 3 3 0.00% 3 0.00% 0 0 n/a 0 n/a
200+ 0 0 n/a 0 n/a 0 0 n/a 0 n/a
Total 128 142 10.94% 136 -4.23% 0 0 n/a 0 n/a

Other Services Non employing 271 313 15.50% 316 0.96% 14 9 -35.71% 8 -11.11%
1-4 282 276 -2.13% 286 3.62% 12 13 8.33% 16 23.08%
5-19 110 94 -14.55% 96 2.13% 8 5 -37.50% 5 0.00%
20-199 0 5 n/a 9 80.00% 0 0 n/a 0 n/a
200+ 0 0 n/a 0 n/a 0 0 n/a 0 n/a
Total 663 688 3.77% 707 2.76% 34 27 -20.59% 29 7.41%

Not Classified Non employing 92 104 13.04% 94 -9.62% 3 0 -100.00% 3 n/a
1-4 21 21 0.00% 20 -4.76% 0 0 n/a 0 n/a
5-19 6 9 50.00% 6 -33.33% 0 0 n/a 0 n/a
20-199 3 0 -100.00% 0 n/a 0 0 n/a 0 n/a
200+ 0 0 n/a 0 n/a 0 0 n/a 0 n/a
Total 122 134 9.84% 120 -10.45% 3 0 -100.00% 3 n/a

Total Non employing 9,440 9,634 2.06% 9,751 1.21% 262 208 -20.61% 216 3.85%
1-4 3,676 3,651 -0.68% 3,688 1.01% 105 102 -2.86% 86 -15.69%
5-19 1,647 1,668 1.28% 1,653 -0.90% 59 46 -22.03% 53 15.22%
20-199 431 428 -0.70% 441 3.04% 15 15 0.00% 12 -20.00%
200+ 6 9 50.00% 9 0.00% 0 0 n/a 0 n/a
Total 15,200 15,390 1.25% 15,542 0.99% 441 371 -15.87% 367 -1.08%

Source: http://www.economyprofile.com.au/rdasouthwest/trends/business-counts/staff
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REMPLAN Economy Profile
Value-Added by Industry

Industry

$M % $M %

Rental, Hiring & Real Estate Services $1,770.881 15.22% $96.119 9.20%

Construction $1,202.017 10.33% $53.600 5.13%

Manufacturing $1,138.246 9.79% $91.211 8.73%

Health Care & Social Assistance $873.420 7.51% $38.001 3.64%

Agriculture, Forestry & Fishing $858.944 7.38% $5.841 0.56%

Mining $800.037 6.88% $425.252 40.71%

Education & Training $699.495 6.01% $34.899 3.34%

Retail Trade $673.714 5.79% $25.596 2.45%

Electricity, Gas, Water & Waste Services $494.557 4.25% $163.480 15.65%

Public Administration & Safety $477.871 4.11% $19.972 1.91%

Financial & Insurance Services $466.584 4.01% $24.437 2.34%

Accommodation & Food Services $437.999 3.77% $19.266 1.84%

Transport, Postal & Warehousing $370.620 3.19% $14.891 1.43%

Professional, Scientific & Technical Services $348.691 3.00% $9.079 0.87%

Administrative & Support Services $335.620 2.89% $8.122 0.78%

Other Services $243.993 2.10% $9.351 0.90%

Wholesale Trade $241.020 2.07% $0.000 0.00%

Information Media & Telecommunications $121.046 1.04% $3.403 0.33%

Arts & Recreation Services $77.258 0.66% $2.176 0.21%

Total $11,632.012 100.00% $1,044.696 100.00%

Source: http://www.economyprofile.com.au/rdasouthwest/industries/value-added

www.remplan.com.au
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REMPLAN Economy Profile
Value-Added by Industry
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REMPLAN Economy Profile
Unemployment Rate by Quarter

Quarter South West Region Collie

% Unemployment % Unemployment

Jun-14 3.80% 5.60%

Sep-14 4.00% 6.00%

Dec-14 4.00% 6.20%

Mar-15 3.80% 6.00%

Jun-15 4.30% 6.80%

Sep-15 4.80% 7.80%

Dec-15 4.60% 7.40%

Mar-16 4.60% 7.60%

Jun-16 4.50% 7.50%

Sep-16 3.90% 6.60%

Dec-16 4.30% 7.20%

Mar-17 4.40% 7.20%

Jun-17 4.30% 7.10%

Sep-17 4.60% 7.60%

Dec-17 5.10% 8.60%

Mar-18 5.60% 9.60%

Source: http://www.economyprofile.com.au/rdasouthwest/trends/unemployment
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RDA South West Online Economic Profile
Report

South West Region
Tourism Output

Of South West Region's total output of $27.157 billion it is estimated that $1.173
billion is generated from tourism.

Tourism - an amalgam of activities across various industry sectors such as retail,
accommodation, cafes & restaurants, cultural & recreational services. The tourism industry

Industry South West Region Collie

Total $27,156.598 M $3,367.159 M

Manufacturing $5,816.653 M $959.531 M

Construction $3,954.257 M $158.738 M

Mining $2,103.567 M $1,107.746 M

Agriculture, Forestry & Fishing $1,822.679 M $13.302 M

Ownership of Dwellings $1,745.594 M $100.826 M

Electricity, Gas, Water & Waste Services $1,254.565 M $626.294 M

Health Care & Social Assistance $1,184.516 M $51.307 M

T o u r i s m $1,173.485 M $33.702 M

Retail Trade $1,013.686 M $38.437 M

Education & Training $898.496 M $44.800 M

Public Administration & Safety $827.879 M $34.562 M

Transport, Postal & Warehousing $759.568 M $31.804 M

Rental, Hiring & Real Estate Services $755.141 M $43.938 M

Professional, Scientific & Technical Services $740.287 M $19.239 M

Financial & Insurance Services $730.850 M $33.796 M

Administrative & Support Services $624.693 M $16.717 M

Wholesale Trade $474.912 M $0.000 M

Other Services $472.643 M $19.730 M

Accommodation & Food Services $356.556 M $20.970 M

Information Media & Telecommunications $289.894 M $8.019 M

Arts & Recreation Services $156.677 M $3.703 M



sector services the activities of persons travelling to and staying in places outside their usual
environment for not more than one consecutive year for leisure, business and other purposes
not related to the exercise of an activity remunerated from within the place visited. Source:
Australian Bureau of Statistics National Accounts Tourism Satellite Account.

Output - represents the gross revenue generated by businesses/organisations in each of the
industry sectors in a defined region. Gross revenue is also referred to as total sales or total
income.

Source: 2016-17, Australian Bureau of Statistics (ABS), Tourism Satellite Account.

Disclaimer

All figures, data and commentary presented in this software are based on data sourced from the Australia Bureau of
Statistics (ABS), most of which relates to the 2016, 2011, 2006 and 2001 Censuses, and other government agencies.

Using ABS datasets and an input / output methodology industrial economic data estimates for defined geographic
regions are generated.

This software is provided in good faith with every effort made to provide accurate data and apply comprehensive
knowledge. However, REMPLAN does not guarantee the accuracy of data nor the conclusions drawn from this
information. A decision to pursue any action in any way related to the figures, data and commentary presented in this
software is wholly the responsibility of the party concerned. REMPLAN advises any party to conduct detailed feasibility
studies and seek professional advice before proceeding with any such action and accept no responsibility for the
consequences of pursuing any such action.

Click here for more information

http://www.economyprofile.com.au/rdasouthwest/disclaimer
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RDA South West Online Economic Profile
Report

Collie
Business Counts (Turnover)

All Industries

Business Counts are based on snapshots of actively trading businesses as at June 2014,
2015, 2016 and 2017 from the Australian Bureau of Statistics Business Register (ABSBR).
The ABSBR contains counts and rates of business entries and exits from the Australian
economy as well as counts and rates pertaining to the survival of businesses. This count only
includes businesses which actively traded in goods or services during the reference period.

Most businesses in Australia need to obtain an Australian Business Number (ABN). These
businesses are then included on the whole-of-government register of businesses, the
Australian Business Register (ABR), which is maintained by the Australian Taxation Office. For
a relatively small number of businesses, the ABN unit is not suitable for ABS economic
statistics purposes and the ABS maintains its own units structure through direct contact with
these ‘non-profiled’ businesses. These businesses constitute the profiled population. This
population consists typically of large, complex and diverse groups of businesses.
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Annual turnover values are based on data reported to the ATO through Business Activity
Statements (BASs) and includes imputation for missing periods for all businesses in the Non-
profiled population. For businesses in the Profiled population, turnover reported on BAS for
ABNs is aggregated to Enterprise (EN) level and is apportioned to the relevant types of
activity units.

Where businesses report zero values on their BAS or have failed to report at all, these data
are compared with auxiliary BAS data, which are then used for the purposes of assigning
annual turnover values for each in scope business. In cases where auxiliary BAS data are not
available, an imputation based on auxiliary ABSBR data (including wages and salaries and
employment data) is used.

Note: Due to a change in ABS methodology, classificatory, definitional, administrative and
content changes care should be taken when comparing data since the 2014 release with
earlier releases.

Percentage changes of business counts from year to year reflect entries and exits of business.
It is important to note that the percentage changes also reflect turnover and staffing level
changes in businesses. Therefore, a large percentage change, for example in businesses
employing 200+ staff, does not necessarily mean an exit or entry of large firms but may instead
relate to changes in staffing levels, resulting in a business being assigned to a different
‘number of staff’ cohort.    

Source: Australian Bureau of Statistics, Counts of Australian Businesses, including Entries and Exits, Cat. 8165.0. (Jun
2015, 2016 & 2017, released 21 Feb 2018. Jun 2018 data will be available in Feb 2019.)

Disclaimer

All figures, data and commentary presented in this software are based on data sourced from the Australia Bureau of
Statistics (ABS), most of which relates to the 2016, 2011, 2006 and 2001 Censuses, and other government agencies.

Using ABS datasets and an input / output methodology industrial economic data estimates for defined geographic
regions are generated.

This software is provided in good faith with every effort made to provide accurate data and apply comprehensive
knowledge. However, REMPLAN does not guarantee the accuracy of data nor the conclusions drawn from this
information. A decision to pursue any action in any way related to the figures, data and commentary presented in this
software is wholly the responsibility of the party concerned. REMPLAN advises any party to conduct detailed feasibility
studies and seek professional advice before proceeding with any such action and accept no responsibility for the
consequences of pursuing any such action.

Click here for more information

http://www.economyprofile.com.au/rdasouthwest/disclaimer
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Value-Added by Industry

The total value added by the South West Region economy is estimated at $11.632
billion. South West Region represents 4.97 % of the $233.924 billion value

added in Western Australia and 0.71 % of the $1.642 trillion value added in
Australia .
Of the total $11.632 billion value added in South West Region:

$933.404 million value is added by Augusta-Margaret River (8.02 %)

Industry South West Region Collie

Total $11,632.012 M $1,044.696 M

Rental, Hiring & Real Estate Services $1,770.881 M $96.119 M

Construction $1,202.017 M $53.600 M

Manufacturing $1,138.246 M $91.211 M

Health Care & Social Assistance $873.420 M $38.001 M

Agriculture, Forestry & Fishing $858.944 M $5.841 M

Mining $800.037 M $425.252 M

Education & Training $699.495 M $34.899 M

Retail Trade $673.714 M $25.596 M

Electricity, Gas, Water & Waste Services $494.557 M $163.480 M

Public Administration & Safety $477.871 M $19.972 M

Financial & Insurance Services $466.584 M $24.437 M

Accommodation & Food Services $437.999 M $19.266 M

Transport, Postal & Warehousing $370.620 M $14.891 M

Professional, Scientific & Technical Services $348.691 M $9.079 M

Administrative & Support Services $335.620 M $8.122 M

Other Services $243.993 M $9.351 M

Wholesale Trade $241.020 M $0.000 M

Information Media & Telecommunications $121.046 M $3.403 M

Arts & Recreation Services $77.258 M $2.176 M



$95.174 million value is added by Boyup Brook (0.82 %)
$264.578 million value is added by Bridgetown-Greenbushes (2.27 %)
$3.630 billion value is added by Bunbury (31.21 %)
$2.202 billion value is added by Busselton (18.93 %)
$610.197 million value is added by Capel (5.25 %)
$1.045 billion value is added by Collie (8.98 %)
$522.311 million value is added by Dardanup (4.49 %)
$256.835 million value is added by Donnybrook - Balingup (2.21 %)
$1.328 billion value is added by Harvey (11.42 %)
$671.490 million value is added by Manjimup (5.77 %)
$72.677 million value is added by Nannup (0.62 %)

Value-Added data represents the marginal economic value that is added by each industry
sector in a defined region. Value-Added can be calculated by subtracting local expenditure
and expenditure on regional imports from the output generated by an industry sector, or
alternatively, by adding the Wages & Salaries paid to local employees, the gross operating
surplus and taxes on products and production. Value-Added by industry sector is the major
element in the calculation of Gross Regional Product.

Source: Latest REMPLAN data incorporating Australian Bureau of Statistics’ (ABS) 2016 Gross State Product, June
2017 National Input Output Tables and 2014 / 2015 Census Place of Work Employment Data.

Maps:  State, Suburb, Local Government Area, Statistical Local Area and Statistical Area geographic boundaries are
sourced from the Australian Bureau of Statistics.  Destination Zone boundaries are sourced from Vic Roads, Transport
NSW, Department of Transport and Main Roads (QLD), Department for Planning and Infrastructure (WA), Department of
Lands and Planning (NT), Department for Transport, Energy and Infrastructure (SA), Department of Infrastructure,
Energy and Resources (TAS) and Transport and Planning (ACT).

The presentation of Place of Work data in this profile corresponds to Destination Zone boundaries so may not align
with official ABS geographic boundaries.   

Disclaimer

All figures, data and commentary presented in this software are based on data sourced from the Australia Bureau of
Statistics (ABS), most of which relates to the 2016, 2011, 2006 and 2001 Censuses, and other government agencies.

Using ABS datasets and an input / output methodology industrial economic data estimates for defined geographic
regions are generated.

This software is provided in good faith with every effort made to provide accurate data and apply comprehensive
knowledge. However, REMPLAN does not guarantee the accuracy of data nor the conclusions drawn from this
information. A decision to pursue any action in any way related to the figures, data and commentary presented in this
software is wholly the responsibility of the party concerned. REMPLAN advises any party to conduct detailed feasibility
studies and seek professional advice before proceeding with any such action and accept no responsibility for the
consequences of pursuing any such action.

Click here for more information

http://www.remplan.com.au
http://www.economyprofile.com.au/rdasouthwest/disclaimer


REGIONAL AUSTRALIA INSTITUTE
[IN]sight Competitive Index LGAs x 563 - 2018 Indicator Value Rank Indicator Value Rank Indicator Value Rank

Institutional Foundations - 415 - 530 - 296
Presence of Major Organisations 1 441 2 398 3.999998 353
Local Economic Development Support 0.3 445 2 172 1.4 251
Local Government Discretionary Expenditure $355 219 $226 287 $604 157
Volunteer Activity 32.00% 90 22.40% 286 31.80% 93
Community Skills Base 17.50% 180 6.60% 509 13.00% 332
Leadership Capacity 29.10% 372 15.30% 537 35.70% 204
Public Service Workforce 2.40% 276 1.50% 507 2.40% 282
Financial Burden of Local Government 0 0 0 0 0 0

Natural Resources - 7 - 45 - 22
Agriculture 9.26 239 0.46 417 21.67 136
Mineral and energy resources 12.791 50 23.192 37 31.653 28
Timber resources 0.441 17 0.069 69 0 125
Commercial fishing and aquaculture 0 282 0 282 0.91 50
Coastal access 70.8 322 45.4 295 27.1 262
National park 59.5 397 12.8 57 11.3 46

Infrastructure & Essential Services - 342 - 345 - 465
Access to tertiary education services 1.84 386 1.19 472 1.13 476
Access to technical or further education services 2.25 307 2.37 271 1.51 445
Access to allied health services 9.2 296 6.33 433 3.64 499
Access to GP services na 0 na 0 na 0
Access to primary education services 4.95 368 1.47 175 7.34 437
Access to secondary education services 6.58 297 2.9 172 24.4 486
Distance to Airport (replaces Aviation infrastructure) 199.3 493 158 448 164.7 455
Distance to Port (replaces Port infrastructure) 84 264 47.8 209 164.2 362
Distance to a medical facility (replaces Access to hospital) 5.3 151 2.9 78 30.2 408
Road infrastructure 3.2 201 1.8 102 18.5 431
Rail infrastructure 3.61883891 38 2.369754647 9 125.4556445 452

Bridgetown-Greenbushes WA (LGA)Collie WA (LGA) Ravensthorpe WA (LGA)



Economic Fundamentals - 405 - 430 - 51
Wage/labour costs $56,734 136 $72,076 40 $61,012 104
Business turnover $57,590 366 $34,053 481 $165,055 46
Number of hours worked 24.2 250 19.9 471 30.6 40
Building approvals - residential $2,271 171 $296 472 $789 385
Building approvals - non-residential $119 468 $889 231 $398 371
Value of industrial buildings $3,137 416 $6,668 347 $50,756 27
Value of Commercial buildings $61,433 275 $37,463 359 $106,246 171

Human Capital - 245 - 443 - 279
University qualification 10.30% 205 4.10% 514 7.50% 375
Technical qualification 27.70% 41 26.40% 92 23.70% 240
High school completion 41.30% 216 28.20% 492 38.60% 276
Early childhood development 10.90% 196 10.50% 184 11.70% 226
Primary School Literacy and Numeracy 433 312 407 444 437 274
Secondary School literacy & numeracy 537 237 522 362 532 288
Learning or Earning 89.50% 372 87.50% 407 0.00% 0
Workforce Skill 0.44 372 0.32 493 0.51 221
Adult Learning 3.10% 366 2.60% 410 1.20% 485

Labour Market Efficiency - 277 - 464 - 95
Unemployment rate 3.90% 173 7.60% 436 2.20% 23
Youth unemployment 5.30% 16 19.50% 438 11.90% 185
Participation rate 62.50% 299 65.90% 206 72.80% 56
Skilled labour 29.40% 370 15.40% 537 35.40% 218
Welfare dependence 30.60% 340 29.40% 316 19.10% 117
Long Term Unemployment 4.10% 271 6.00% 425 2.10% 73



Technological Readiness - 249 - 312 - 494
Internet connections 74.80% 194 69.00% 338 71.10% 282
Employment in technology-related industries 3.40% 319 2.20% 424 2.20% 420
Employment in ICT and electronics 0.00% 394 0.50% 291 0.00% 394
Mobile Coverage 100% 1 100% 1 1% 490
Mobile internet 2 329 3 237 1.01 495
Broadband coverage 6.34 136 5.67 272 5.43 318

Business Sophistication - 395 - 424 - 378
Economic diversification 0.53 289 0.31 381 0.17 463
Exporters, importers, wholesalers 0.00% 311 0.00% 311 0.00% 311
Income source ? own business $13,455 451 $15,174 430 $75,746 23
Access to local finance 0.15% 342 0.30% 150 0.00% 441

Demography - 495 - 323 - 539
Population size 4661 371 8901 314 1785 437
Population growth rate -0.83% 408 -2.95% 503 -7.22% 528
Population density 3.5 280 5.2 250 0.2 469
Population turnover 43.40% 379 25.20% 41 51.30% 448
Senior dependency ratio 39.00% 459 26.90% 274 34.10% 389
Young dependency ratio 29.70% 237 30.80% 297 28.60% 175

Research & Development - Science - 214 - 142 - 277
Science & Engineering qualified 10.50% 70 12.10% 29 10.20% 81
Research & development managers 0 255 0 255 0 255
Registered research service providers 0 85 0 85 0 85
Patent applications 4.3 144 7.1 65 2.8 271

Business Dynamo - 319 - 517 - 491
Business entries 6.70% 404 7.50% 328 7.00% 382
Owner-Managers 20.6 186 7.1 496 22 145
Trademark applications 5 374 8.8 260 1.8 478
Knowledge-intensive business services 3.4 209 1.1 469 0.4 502
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About [In]sight   
Australia’s regional areas are developing at different paces. Each has different potential for positive 
growth and change.  

[In]sight: Australia’s regional competitiveness index enables Australians to access the information they 
need on regions to make better informed decisions for regional communities. 

[In]sight is a competitiveness index. Competitiveness refers to the combination of institutions, policies 
and factors that determine the level of productivity of a country or region. 

[In]sight builds on significant international experience in the development of competitiveness indices. 
The design of [In]sight reflects the experience and approach of the World Economic Forum’s Global 
Competitiveness Report methodology, the European Union’s Regional Competitiveness Index and 
Centre for International Competitiveness in the UK.  

The [In]sight framework however is unique to Australia’s economic situation. [In]sight is also one of the 
finest grained and comprehensive assessments ever undertaken for the Australian economy. 

The ten themes and 68 indicators used in [In]sight focus on the economic drivers that determine longer 
term competitiveness. All of the main areas in which governments influence a regions economic 
outcomes are assessed by [In]sight.  

Competitiveness is assessed at both the Local Government Area (LGA) level and also at a regional 
level and includes both regional and metropolitan Australia.  

As a result, [In]sight provides 624 individual regional profiles covering the whole of Australia at both 
the local and regional scales.   

[In]sight also goes further than most indices as the Regional Australia Institute (RAI) makes all of the 
data available through the online interactive map for use alongside reporting of the results. This puts 
over 97,000 pieces of information on the Australian economy at the fingertips of every Australian. 

This makes [In]sight an essential tool for assessing our capacity to build new prosperity and a better 
quality of life across our diverse nation. 
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[In]Sight Revisions 

[In]sight 2014 is the second iteration of Australia’s regional competitiveness index.  

In early 2014, the RAI sought feedback and suggestions from stakeholders about ways to enhance 
[In]sight. The feedback received included suggestions on ways to improve the methodology, 
suggestions on alternative indicators and requests for new website functionality.  

[In]sight 2014 includes an expanded and revised indicator set, updated data and refined 
methodology. Key changes include: 

• A suite of nationally-consistent indicators on the quality and performance of regional and 
local institutions; 

• New indicators measuring the economic fundamentals of each region to provide a more 
nuanced view of the state of each local and regional economy; 

• An updated method for calculating the distance for residence and businesses to key 
infrastructure and essential services and natural resources; 

• New measures for technological readiness including quality of access to broadband, mobile 
internet and mobile phone coverage in each LGA and region; 

• New indicators on patents and business start-ups in innovation; 

• A new theme on demography to provide new information on population dynamics in each 
area; 

• Updated data on unemployment, school performance, welfare dependency, research 
organisations and income from own businesses; 

• Data for eight new regions will be added to align with state regions in Western Australia, 
the Northern Territory and Tasmania that do not align to the national Regional Development 
Australia (RDA) framework; and  

• A new robustness and ranking process to reduce the impact of outliers and other data 
anomalies on [In]sight on the interpretation of results.  

• The Innovation theme has been extensively revised and updated to incorporate additional 
elements of innovation beyond the usual focus upon research and development (R&D) and 
science. 
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Using [In]sight  
[In]sight has a diverse range of applications and its results can be used in a number of ways by all 
Australians.  

[In]sight can be accessed at www.regionalaustralia.org.au/insight. From the [In]sight home page users 
can: 

• Access basic information on [In]sight including fact sheets, this user guide and key findings; 

• Explore all of the [In]sight data using the interactive online map; and 

• Download the RAI’s summary analysis for each theme and other analysis reports. 

Using the Online Interactive Map 

The online tool is user friendly and interactive. The first screen (screen shot below) shows how to access 
data in [In]sight in four easy steps: 

 

 
[In]sight Themes and Indicators 
A description of each theme and its associated indicators is provided on the following pages, along 
with details on the sources of data used in [In]sight.  

http://www.regionalaustralia.org.au/insight
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Theme 1: Economic Fundamentals  

The economic fundamentals of an LGA or region include measures of the size and relative activity 
level in the economy. Solid economic fundamentals support local businesses and workers and indicate 
a region successfully translating economic potential into activity and growth.  

[In]sight measures the economic fundamentals of each LGA and region on a per person basis. This 
approach allows more populated LGAs and regions to be compared to less populated areas.  

A larger stock of industrial and commercial buildings means an area can produce a relatively larger 
amount of private sector activity. Higher wages, more hours worked and larger business turnover per 
person indicates a region is more effectively translating its workforce and other assets into economic 
activity. Strong investment in residential and other buildings indicates confidence in the future and 
growing capacity in the economy. 

This theme has been expanded and refined for [In]sight 2014 with the addition of the three new 
measures: number of hours worked, and two measures of the current asset base of an area (value of 
commercial and industrial buildings). Building Approvals in the previous index has been deconstructed 
into residential and non-residential which provides more insight into an area’s economic profile.  

The Economic Fundamentals theme includes three perspectives on each LGA and region - the stock of 
productive assets, business and labour activity and levels of recent investment (Table 1). 

Table 1: Competitiveness Indicators for Economic Fundamentals Theme 

Indicator Description Data Source Indicator  
Ranking System 

Changes in 
2014  

Wage/labour costs Average wage and 
salary income 

Wage &  salary 
earner statistics 
ABS 5673.0.55.003 

Higher rankings 
result from higher 
wages 

Updated data 

Business turnover Business turnover  
per capita 

ABS, cat. 8165.0 Higher rankings 
result from higher 
turnover 

Updated 
measure 

Number of hours 
worked 

Average number of 
hours worked per 
week per working 
age person 

ABS Census, 2011 Higher rankings 
result from more 
hours worked 

New measure 

Building approvals 
- residential 

$ value of residential 
building approvals 
per capita 

Building approvals 
Australia, ABS 

Higher rankings 
result from higher 
values 

Replacement 
measure 

Building approvals 
– non-residential 

$ value of non-
residential building 
approvals per capita 

Building approvals 
Australia, ABS  

Higher rankings 
result from higher 
values 

Replacement 
measure 

Value of industrial 
buildings 

Value of industrial 
buildings per capita 

Geoscience Australia Higher rankings 
result from higher 
values 

New measure 

Value of 
commercial 
buildings 

Value of commercial 
buildings per capita 

Geoscience Australia Higher rankings 
result from higher 
values 

New measure 
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Theme 2: Labour Market Efficiency 

Labour Market Efficiency measures how well a region engages its people within the economy.   
Efficiency suggests a strong matching of workforce size and skills to the needs of local firms. 
Maintaining efficiency over time suggests an adaptability of workforce size and skills to changing 
needs.   

[In]sight measures Labour Market Efficiency through two measures of current employment rates, three 
measures of the utilisation of the potential workforce and a measure of skilled labour (Table 2). 

Employment rates indicate the current level of demand relative to supply of workers in the region. 
Unemployment may also reflect a mismatch between the local labour force and firm needs.  

The level of utilisation of the potential workforce indicates whether a region has longer term structural 
challenges in achieving Labour Market Efficiency. The presence of long-term unemployment, lower 
participation rates and/or high welfare dependence suggests longer term efficiencies issues in a 
region.  

Skills are also important and most regions will need a mixture of skilled and unskilled labour. A lack 
of skilled labour will limit the sophistication of local firms and the adaptability of the economy to 
changing needs. 
 
Table 2: Competitiveness Indicators for Labour Market Efficiency Theme  

Indicator Description Data Source Indicator Ranking 
System 

Changes 
in 2014 

Unemployment 
rate 

% persons in the 
labour force looking 
for work 

Small Area Labour 
Market Estimates, 
Department of 
Employment  

Higher rankings 
result from lower 
unemployment  

Updated data 

Youth 
unemployment 

% persons in the 
labour force aged 15-
24 looking for work 

Census 2011, 
Australian Bureau of 
Statistics 

Higher rankings 
result from lower 
unemployment 

Same as 2013 

Participation rate % working age 
population in the 
labour force 

Social Health Atlas of 
Australia PHIDU, 
University of Adelaide  

Higher rankings 
result from higher 
percentages 

Updated data 

Skilled labour % of workforce 
employed as 
managers and 
professionals 

Census 2011, 
Australian Bureau of 
Statistics 

Higher rankings 
result from higher 
percentages 

Unchanged from 
2013 

Welfare 
dependency 

% of population using 
Government support as 
their main source of 
income  

Social Health Atlas of 
Australia PHIDU, 
University of Adelaide 

Higher rankings 
result from lower 
percentages 

Updated data 

Long term 
unemployment 

% People receiving an 
unemployment benefit 
for longer than 6 
months 

Social Health Atlas of 
Australia, PHIDU, 
University of Adelaide 

Higher rankings 
result from lower 
percentages 

New measure 

 

Theme 3: Business Sophistication 

Firms provide a majority of jobs for most communities and ensure local resources and the potential of 
a region can be translated into economic success.  
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A region with a more diverse business community, profitable small businesses and good local access to 
financial expertise and facilitators of exports, imports and wholesale trade is best positioned to 
compete in Australia’s economy (Table 3).  

Table 3: Competitiveness Indicators for the Business Sophistication Theme  

Indicator Description Data Source Indicator  
Ranking System 

Revisions 

Economic 
diversification 

Index of relative economic 
diversification* comprising 
measures regional industry 
structure relative to the 
national industry structure  

Calculated from ABS 
Census, 2011 -
employment by 
industry data 

Higher rankings 
result from lower 
measurements 

n/a 

Exporters, 
importers, 
wholesalers 

% employed as importers, 
exporters or wholesalers 

Census 2011, 
Australian Bureau of 
Statistics 

Higher rankings 
result from higher 
percentages 

n/a 

Income source – 
own business 

Average own 
unincorporated business 
income 

Estimates of personal 
income for small 
areas, 2009-10, ABS 

Higher rankings 
result from higher 
incomes 

n/a 

Access to local 
finance 

Number of people 
employed in banking, 
building society operation, 
credit union operation, 
other depository financial 
intermediation, depository 
financial intermediation &  
non-depository finance 

Census 2011, 
Australian Bureau of 
Statistics 

Higher rankings 
result from greater 
access 

New 
methodology 

 

Theme 4: Human Capital 

The index reflects the definition of human capital as the skills and capacities that reside in people and 
that are put to productive use.   Given the critical importance of lifting the standards of human capital 
development in regional Australia, this update of the RAI's [In]Sight Regional Human Capital index 
shifts the focus to measures of the development of human capital.   
 
Each of the indicators tends to be specific to individuals' particular stage or life. 
 
Indicator name Description Measurement Source 

Early childhood 
development 

% of children 
developmentally vulnerable 
on two or more domains. 

% of children developmentally 
vulnerable on two or more 
domains, average of 2009, 2012 
& 2015 Australian Early 
Development Census results  
Children who score below the 
10th percentile (in the lowest 10 
per cent) of the national AEDC 
population are classified as 
‘developmentally vulnerable’. 
These children demonstrate a much 
lower than average ability in the 

Australian Early 
Development Census, 
2009, 2012, 2015 
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developmental competencies in 
that domain. 

Primary school  
literacy & numeracy 

summary of nationally-
consistent literacy and 
numeracy test results for 
primary school students 

Average of 5 NAPLAN test scores 
(years 3 & 5) 

Australian Curriculum 
Assessment Authority, 
Austalian Government, 
2016, RAI Calculations 

Secondary school  
literacy & numeracy 

summary of nationally-
consistent literacy and 
numeracy test results for 
secondary school students 

Average of 5 NAPLAN test scores 
(years 5 & 7) 

Australian Curriculum 
Assessment Authority, 
Austalian Government, 
2016, RAI Calculations 

High school 
completion 

% of population that 
completed year 12 

% of population completing year 
12 (persons usually resident) 

2011 Census of 
Population and 
Housing, ABS 

Learning or earning young adults' participation in 
education or the workforce 
(15-24 years) 

% of people aged 15-24 years 
engaged in education or 
employment (persons usually 
resident) 

2011 Census of 
Population and 
Housing, ABS 

Technical 
qualifications 

presence people with 
certificate and diploma level 
qualifications 

% of population with certificate 
and diploma qualifications 
(persons usually resident) 

2011 Census of 
Population and 
Housing, ABS 

University 
qualifications 

presence of university level 
qualified people 

% of population with university 
qualifications (persons usually 
resident) 

2011 Census of 
Population and 
Housing, ABS 

Workforce skills a summary measure of the 
overall skill level of the 
workforce 

Index of ANZSCO occupational 
skill level: a higher value indicates 
that the region has a workforce 
mix of higher-skilled occupational 
groups 

2011 Census of 
Population and 
Housing, ABS, RAI 
calculations 

Adult learning engagement in learning 
after entering the workforce 
(25-64 years) 

% of population aged 25-64 
attending an educational 
institution (persons usually 
resident) 

2011 Census of 
Population and 
Housing, ABS 

 
 

Theme 5: Infrastructure and Essential Services  

Infrastructure and Essential Services facilitate economic activity. A region that is well connected to 
external markets and has good access to essential services best enables businesses to compete in the 
wider economy and the facilitation of new investment. 

Three key interdependent components of Infrastructure and Essential Services – transport, education 
and health - are reflected in the measures included in [In]sight 2014 (Tables 5a, b & c).  

Transport infrastructure - roads, rail, airports and ports - are critical to the efficient delivery of goods 
and services and support a region’s competitiveness in economic markets by reducing freight costs. 

 Educational infrastructure is a vital component in the development of a region’s population.   

[In]sight contains measures of access to primary, secondary, technical and further education and 
tertiary education, indicative of a region’s ability to develop a skilled and productive workforce.  

Health infrastructure - access to medical facilities, allied health and GP services - supports the ability 
of a community to support a healthy workforce. 

Table 5(a):  Competitiveness Indicators for Infrastructure & Essential Services Theme - Transport 
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Indicator Description Data Source Indicator  

Ranking System 
Changes  
in 2014 

Distance to 
airport 

Average distance for 
residents and businesses 
to the nearest 
commercial airport (km) 

GIS calculations, Airport 
Traffic Data 1985-2011, 
Bureau of Infrastructure, 
Transport and Regional 
Economics 

Higher rankings 
result from 
shorter distances 

New 
methodology 

Distance  
to port 
 

Average distance for 
residents and businesses 
to the nearest port (km) 

GIS calculations; Map of 
Australian ports, Ports 
Australia 

Higher rankings 
result from 
shorter distances 

New 
methodology 

Road 
infrastructure 

Average distance for 
residents and businesses 
to the nearest major 
road. 

GIS calculations using 
GEODATA TOPO 2.5M 
2003, Geoscience 
Australia  

Higher rankings 
result from 
shorter distances 

New 
methodology 

Rail 
infrastructure 

Average distance from 
SA1 to nearest rail 
station (either freight or 
passenger) 

GIS calculations; 
GEODATA TOPO 2.5M 
2003, Geoscience 
Australia 

Higher rankings 
result from 
shorter distances 

New 
methodology 
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Table 5(b):  Competitiveness Indicators for Infrastructure & Essential Services Theme – Essential Services 
 
Indicator Description Data Source Indicator Ranking 

System 
Revisions 

Access to tertiary 
education services 

% of working age 
population attending 
university or another 
higher education 
institution 

Census 2011, 
Australian Bureau of 
Statistics 

Higher rankings result 
from higher 
percentages 

n/a 

Access to technical 
and further 
education 

% of working age 
population attending 
technical or further 
education institutions 

Census 2011, 
Australian Bureau of 
Statistics 

Higher rankings result 
from higher 
percentages 

n/a 

Access to primary 
education services 

Distance to nearest 
primary school 

GIS calculations; 
MySchool, Australian 
Government 

Higher rankings result 
from shorter 
distances 

n/a 

Access to secondary 
education services 

Distance to nearest 
secondary school 

GIS calculations; 
MySchool, Australian 
Government 

Higher rankings result 
from shorter 
distances 

n/a 

Distance to a 
medical facility 

Average distance to 
nearest medical 
facility 

GIS calculations 
 

Higher rankings result 
from shorter 
distances 

n/a 

Access to allied 
health services 

% of workforce 
employed in health 
services (excluding 
hospitals) 

Census 2011, 
Australian Bureau of 
Statistics 

Higher rankings result 
from higher 
percentages 

none 

Access to GP 
services 

Number of GP 
services (patient 
consultations) per 
annum per capita 

Social Health Atlas of 
Australia, PHIDU, 
University of 
Adelaide  

Higher rankings result 
from greater 
numbers of GP 
services 

none 

 
Theme 6: Institutional Foundations 

Regions that are able to mobilise local resources are more likely to be successful than those who 
submit to the influence of external forces.  

The Organisation for Economic Co-operation and Development (OECD) and others have identified 
that institutions are crucial to this mobilisation of resources in any regioni. Institutions are important 
because they facilitate negotiation, dialogue and collaboration among key actors in a region. 
Institutions also enable a region to exert external influence by engaging on behalf of the region with 
higher levels of government and other external actors important to a region’s economy (such as major 
corporations or potential investors). 

Formal institutions (such as local government or a major organisation such as a university) and informal 
institutions (such as local industry or community networks) are important for development as both can 
work to mobilise resources within and beyond a region.  

Measuring the status and impact of institutional factors in [In]sight remains challenging as what 
constitutes an effective mix of institutions will differ between areas. It will also change over time as 
conditions in a region changeii. Work on institutions has also noted that more institutions are not 
always better. While some places can be challenged by institutions that are too small or too few to 
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facilitate growth, other places have a plethora of institutional actors that conflict or crowd each other 
out and undermine the successful mobilisation of local resources.   

Given these theoretical and practical challenges, the [In]sight Institutional Foundations theme does not 
seek to provide a comprehensive assessment of institutional status or performance in regional 
Australia. Rather [In]sight provides a consistent and objective assessment of whether the foundations 
exist for strong and successful local institutions in each part of regional Australia.  

Regions with stronger Institutional Foundations as measured in [In]sight are more competitive as they 
are better positioned to develop and maintain an effective mix of institutions over time.  

The theme includes measurements identifying the relative capacity and focus of local government 
towards business and economic development. Local government is amongst Australia’s most important 
regional development institutions as it is present in every local area, is locally run and has formal 
powers to facilitate or constrain local economic development.  

However formal institutions outside of local government are also important to competitiveness in 
regional Australia. To identify an area’s Institutional Foundations beyond local government, [In]sight 
measures the presence of other major organisations and the relative size of the public sector 
workforce. These factors expand the formal institutional presence in a region and deepen external 
institutional connections.  

The presence of people with the qualifications and experience to support institutional performance as 
well as the engagement of local people in voluntary activity is also included. This provides an 
estimation of both the foundations for informal institutions. It also indicates whether formal institutions 
are likely to be supported by local people with the capacity and commitment to make them successful. 

[In]sight measures these different facets of institutional competitiveness through eight indicators (Table 
6). The institutions theme has been completely revised and updated in 2014 with the inclusion of a 
range of data not previously available at the national level. 

Table 6:  Competitiveness Indicators for Institutional Foundations Theme  

Indicator Description Data Source  Indicator 
Ranking System  

Revisions 

Public sector 
workforce 

% of workforce employed in 
public administration 

Census 2011, 
Australian Bureau of 
Statistics 

Higher rankings 
result from 
higher 
percentages   

n/a 

Leadership 
capacity 

% of the workforce 
employed in management, 
the professions or self-
employed (including 
farmers) 

Census 2011, 
Australian Bureau of 
Statistics 

Higher rankings 
result from 
higher 
percentages   

New 
measure 

Community skills 
base 

% of the local population 
with a degree 

Census 2011, 
Australian Bureau of 
Statistics 

Higher rankings 
result from 
higher 
percentages   

New 
measure 

Volunteering % people aged 15 years 
and over who participate in 
voluntary work 

Social Health Atlas of 
Australia, PHIDU, 
University of Adelaide  

Higher rankings 
result from 
higher 
percentages   

New 
measure 



    

 

[In]Sight User Guide 

[In]Sight User Guide – 2 June 2017   PAGE 14                         

Indicator Description Data Source  Indicator 
Ranking System  

Revisions 

Presence of 
major 
organisations 

Presence of post-school 
educational institution 
(university or TAFE); major 
hospital and other major 
publicly-funded facility 
(excluding defence) 

Various websites – see 
page 28 for full list 

Higher rankings 
result from more 
organisations 

New 
measure 

Local economic 
development 
support 

Systematic assessment of the 
availability of business 
information and pro-business 
policies 

Local government 
websites (refer to 
page 30) 

Higher rankings 
result from 
higher scores  

New 
measure 

Local 
government 
discretionary 
expenditure 

Local roads and  general 
purpose spending 
(per capita), estimated 
entitlement 

Local Government 
National Report2011-
2012, Department of 
Infrastructure and 
Regional Development  

Higher rankings 
result from 
greater 
expenditure 

New 
measure 

Financial burden 
of local 
government 

Rate revenue  
(per capita) 

Various websites – 
refer to page 30 for 
full details 

Higher rankings 
from lower 
values 

New 
measure 

 

Theme 8: Innovation 

Start-ups, business accelerators, co-working spaces, entrepreneurs, new products and services and 
innovative businesses are emerging across Australia. 

But what does Australia’s innovative capacity really look like? 

Bendigo and Adelaide Bank has partnered with the Regional Australia Institute (RAI) to reveal a fresh 
approach to measuring innovation capacity in Australia. 

[In]Sight – Innovation: Spreading the Ideas Boom, highlights the growth of vibrant and dynamic 
entrepreneurial communities in regional Australia and areas where conditions are ripe for innovation. 

The index contrasts old measures of innovation focused on R&D and Science, with the Business 
Dynamo – the RAI’s new approach to measuring the commercial innovation environment in each 
region. 

This new approach to measuring innovation reveals a diverse picture of innovation capacity in 
regional areas. 
 
 

  

http://www.bendigoadelaide.com.au/public/
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Table 7(a):  R&D – Science: Established measures of innovation that emphasise technical, scientific or 
engineering developments through research 

Indicator Description Data Source Indicator 
Ranking System 

Revisions 

Science & 
engineering 
qualified 

% of employed persons 
qualified in science, 
technology and 
engineering, 2011 

2011 Census of 
Population and 
Housing, ABS 

Higher rankings 
result from higher 
percentages 

Revised 
2016 

Research & 
development 
managers 

Employment as research 
and development 
managers, 2011 

2011 Census of 
Population and 
Housing, ABS 

Higher rankings 
result from higher 
percentages 

n/a 

Registered 
research service 
providers 

Presence of organisations 
registered with Innovation 
Australia for the purpose 
of conducting research & 
development, 2015 

Innovation Australia - 
Registered research 
organisations 

Higher rankings 
result from higher 
values 

Revised 
2016 

Patent 
applications 

Average annual number 
of applications for 
patents per 10,000 
working age population, 
2005-14 

Intellectual Property 
Government Online 
Data, IP Australia & 
MIIPA 

Higher rankings 
result from higher 
values 

Methodology 
improvements 

Table 7(b): Business Dynamo: Innovation through implementation in the business or commercial sphere 

Indicator Description Data Source Indicator 
Ranking System 

Revisions 

Business entries Business entries as a 
proportion of total 
businesses, 2010-2014 

Counts of Australian 
Businesses Including 
Entries & Exits, ABS 

Higher rankings 
result from higher 
percentages 

Revised 
2016 

Owner-
managers 

Owner-managers as a 
proportion of total 
employed persons, 2011 

2011 Census of 
Population and 
Housing, ABS 

Higher rankings 
result from higher 
percentages 

Additional 
indicator 

Trademark 
applications 

Average annual number 
of applications for 
trademarks per 10,000 
working age population 

Intellectual Property 
Government Online 
Data, IP Australia & 
MIIPA 

Higher rankings 
result from higher 
values 

Additional 
indicator 

Knowledge-
intensive 
business 
services 

Employees in knowledge-
intensive business services 
per 10,000 working age 
population 

2011 Census of 
Population and 
Housing, ABS 

Higher rankings 
result from higher 
percentages 

Additional 
indicator 
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Theme 8: Technological Readiness 

Technological Readiness is an important facilitator of internal regional growth. The physical location 
of a person or a product is increasingly less important in the Australian and international business 
environment.  

Communication technologies are now essential to efficient commercial practices and productivity. They 
are transforming the way industries operate, propelling Australia’s previously isolated regional 
economies into national and global markets.  

A region’s Technological Readiness or its ability to rapidly absorb and make use of new technologies 
is now a vital determinant of competitiveness.  

Three key interdependent components of Technological Readiness are reflected in the measures 
chosen for this theme (Table 8). Relative availability of technology infrastructure indicates the 
opportunity for technology-linked growth in regions. Technology take-up at a household level reflects 
relative engagement with technology in the population. Finally, the presence of a technology 
workforce in the region provides a measure of the capacity for technology-based innovation. 

Table 8:  Competitiveness Indicators for Technological Readiness Theme  

Indicator Description Data Source Indicator  
Ranking System 

Changes in 
2014 

Broadband 
coverage 

2-10 Scale of access to 
high quality broadband 

My Broadband, 
Department of 
Communications 

Higher rankings result 
from higher scores on 
the scale 

New measure 

Mobile internet 1-6 Scale of access to 
mobile broadband 
services and the speed 
of those broadband 
services  

My Broadband, 
Department of 
Communications 

Higher rankings result 
from higher scores on 
the scale 

New measure 

Mobile coverage % of the area that is 
covered by a Telstra 
3G service 

Telstra  Higher rankings result 
from higher 
percentages 

New measure 

Internet 
connections 

% of households with 
internet connection 

ABS Census, 2011 Higher rankings result 
from higher 
percentages 

New 
methodology 

Employment in 
technology- 
related industries 

% of workforce 
employed by 
technology-related 
businesses 

ABS Census, 2011 Higher rankings result 
from higher 
percentages 

New 
methodology 

Employment in 
ICT and 
electronics 

% employed as ICT and 
electronics specialists 

ABS Census, 2011 Higher rankings result 
from higher 
percentages 

New 
methodology 

  

https://www.mybroadband.communications.gov.au/terms.aspx
https://www.mybroadband.communications.gov.au/terms.aspx
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Theme 9: Demography 

The inclusion of the Demography theme in [In]sight 2014 recognises the importance of people and 
population to a region’s competitiveness.  

Demography is difficult to change through regional development. History, wider demographic trends 
(such as an ageing population) and national trends shape a region’s competitive position. 
Demography is something that each region must work with to succeed.  

Each region has its own demographic profile. For instance, large populations attract a diverse range 
of businesses, which find it convenient to be located near other relevant businesses, forming 
agglomeration economies. However, population change – growth, loss or turnover – affects 
employment or lifestyle opportunities. A stable population supports the formation of social capital. 

Measures in this theme describe the size, change, composition and distribution of each LGA and a 
region’s population. 

Table 9:  Competitiveness Indicators for Demography Theme  

Indicator Description Data Source Indicator  
Ranking System 

Changes 
in 2014 

Population 
size 

Number of people in 
the region 

Regional Population 
growth 2012-13, 
ABS 

Larger populations 
are ranker higher 

New indicator 

Population 
density 

Number of people per 
square kilometre 

Regional Population 
growth 2012-13, 
ABS 

Higher density leads 
to a higher ranking  

New indicator 

Population 
growth 

% change in 
population from 2012 
to 2013 

Regional Population 
growth 2012-13, 
ABS 

Higher rankings result 
from higher growth 

New indicator 

Population 
turnover 

People that moved to 
or from the region in 
the last 5 years as a % 
of the current 
population 

Australian Population 
& Migration 
Research Centre 
estimates using 
Census 2011, ABS 

Higher rankings result 
from lower 
percentages 

New indicator 

Senior 
dependency 

Seniors (65+ years) as 
a proportion of the 
working age (15-64 
years) population 

National Regional 
Profile 2012, 
Australian Bureau of 
Statistics 

Higher rankings result 
from a lower senior 
dependency ration  

New indicator 

Youth 
dependency 

Youth (14 years or 
below) as a proportion 
of the working age 
(15-64 years) 
population 

National Regional 
Profile 2012, 
Australian Bureau of 
Statistics 

Higher rankings result 
from a lower youth 
dependency ratio  

New indicator 
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Theme 10: Natural Resources 

Much of economic activity in regional Australia is directly linked to local natural resources. Access to 
Natural Resources can create economic opportunities through offering inputs to production (such as 
access to water or good quality soil), and can be used to generate production outputs (such as 
minerals or extractives) or as a foundation for services such as tourism and recreation. The nature of a 
region’s physical endowments, in terms of both the access to natural resources and the physical 
attributes of the region, are hugely influential in many regions’ current economies and future 
opportunities.    

Natural Resources are a component of a region’s competitiveness that is relatively difficult or 
impossible for regions to meaningfully influence. As a result, less competitive regions have limited 
scope for improving their competitiveness over time through development efforts. The challenge for 
regions is in translating their competitiveness into economic opportunities through the way in which 
local resources are used in the economy.  

[In]sight 2014 provides a diverse measure of Natural Resources competitiveness, reflecting the 
diverse resources available across regional Australia. The theme includes six measures (Table 10) 
indicating the workforce associated with mineral, timber, agriculture, aquatic and agricultural 
resources and two measures identifying the proximity of the region to the coast and nature reserves 
which can provide foundations for tourism.  Highly ranked regions in this theme are those with a 
diversity of natural resource opportunities.  

Table 10:  Competitiveness Indicators for Natural Resources Theme  

Indicator Description Data Source Indicator  
Ranking System 

Revisions 

Mineral and 
energy 
resources 

% employment in mining Census 2011, 
ABS 

Higher rankings result 
from higher 
percentages 

New measure 

Timber 
resources 

% local workforce 
employed in logging 

Census 2011, 
ABS 

Higher rankings result 
from higher 
percentages 

n/a 

Commercial 
fishing and 
aquaculture 

% local workforce 
employed in fishing & 
aquaculture 

Census 2011, 
ABS 

Higher rankings result 
from higher 
percentages 

Same as 2013 

Coastal access Distance from the 
midpoint of each LGA to 
the nearest coastline 

GIS 
calculations*  

Higher rankings result 
from shorter distances 

New 
methodology 

National parks 
 

Average distance (km) for 
a region's residents to the 
nearest nature reserve or 
national park 

GIS 
calculations* 

Higher rankings result 
from shorter distances 

New 
methodology 

Agriculture  % of local workforce 
employed in agriculture 

Census 2011, 
ABS 

Higher rankings result 
from higher rates 

New measure 

*See ‘Calculating Distance Scores in [In]sight (page 27) for more information. 
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Notes on Data Collection and Indicator Calculations 

[In]sight provides access to the most up to date, nationally consistent data on LGAs and regions. This 
section provides some notes on data and indicator calculations that underpin indicators across many of 
the ten themes. 

Hachman Index of Economic Diversification 
The Hachman index has been used to calculate the economic diversification indicator in the Business 
Sophistication theme. It accounts for disparity between the economic structure of a region and that of 
a reference economy. The Hachman index shows how diverse a given region’s economic structure is 
relative to that of the Australian economy. Values closer to one would mean that the region’s economic 
structure is very diverse. Values closer to zero would mean that the region does not have a diverse 
industrial structure as compared to the nation. 

Calculating Distance Scores in [In]sight 
For a number of indicators, [In]sight relies on distance measures.  Distance measures in [In]sight are 
derived using Geospatial Information Systems (GIS) software. 

The GIS software contains digital spatial boundaries for very small geographic areas (including ABS-
derived Statistical Areas Level 1 and Mesh Blocks), population quantities for those areas and location 
data for geographical positions of interest such as roads, ports, airports etc. 

Distance scores in [In]sight are calculated by measuring the distance from the centres of the small 
geographic areas to the nearest geographic location of interest, then weighting these distances by the 
population. The data is then aggregated to LGA and regional boundaries, giving a population-
weighted score to indicate the proximity of the area’s population to the particular feature of interest. 

Websites Used to Source Presence of Major Organisation  
Hospitals Sources 

Victorian info from Department of Health, Victoria: 

http://www.health.vic.gov.au/hospitals/pubwebs.htm  

Private hospital information: 

http://www.health.vic.gov.au/privatehospitals/index.htm  

NSW information from the Health Engine website: 

http://healthengine.com.au/find/Public_Hospital/NSW/ & 

http://healthengine.com.au/find/Private_Hospital/Australia/  

Queensland information from the Health Engine website: 

http://healthengine.com.au/find/Public_Hospital/QLD/  

http://healthengine.com.au/find/Private_Hospital/QLD/  

WA information from the Health Engine website:   

http://healthengine.com.au/find/Private_Hospital/Australia/  

http://www.health.vic.gov.au/hospitals/pubwebs.htm
http://www.health.vic.gov.au/privatehospitals/index.htm
http://healthengine.com.au/find/Public_Hospital/NSW/
http://healthengine.com.au/find/Private_Hospital/Australia/
http://healthengine.com.au/find/Public_Hospital/QLD/
http://healthengine.com.au/find/Private_Hospital/QLD/
http://healthengine.com.au/find/Private_Hospital/Australia/
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http://healthengine.com.au/find/Public_Hospital/WA/  

South Australia information from the NHPA My Hospitals website: 

http://www.myhospitals.gov.au/private-hospitals & from SA Health.  

Tasmania info from the NHPA MyHospitals website: 

http://www.myhospitals.gov.au/browse/tas/tasmania/name-asc  

NT info from the NHPA MyHospitals website:  

http://www.myhospitals.gov.au/browse/nt  

ACT info from the NHPA MyHospitals website: 

http://www.myhospitals.gov.au/browse/act/canberra. 

Some data are from the MyHospitals website run by the National Health Performance Authority: 
http://www.myhospitals.gov.au. 

 
Major Publicly Funded Facility 

CSIRO: http://www.csiro.au/ 

PIRSA: http://www.pir.sa.gov.au/ 

Department of Environment and Primary Industries (DEPI) work locations:  

http://www.depi.vic.gov.au/__data/assets/pdf_file/0005/183128/DEPI-Work-Locations.pdf  

NSW Department of Primary Industries: 

http://www.dpi.nsw.gov.au/aboutus/about/office  

Queensland Government Department of Agriculture, Fisheries and Forestry: 

http://www.daff.qld.gov.au/about-us/contact-us/offices  

Government of Western Australia Department of Agriculture and Food: 

https://www.agric.wa.gov.au/office-locations  

Inland Fisheries Service: 

http://www.ifs.tas.gov.au/about-us/contact-us  

Forestry Tasmania: 

http://www.forestrytas.com.au/contact  

Northern Territory Government Department of Primary Industry and Fisheries (DPIF): 

http://www.nt.gov.au/d/Primary_Industry/index.cfm?header=Key%20Contacts 

http://healthengine.com.au/find/Public_Hospital/WA/
http://www.myhospitals.gov.au/private-hospitals
http://www.myhospitals.gov.au/browse/tas/tasmania/name-asc
http://www.myhospitals.gov.au/browse/act/canberra
http://www.myhospitals.gov.au/
http://www.depi.vic.gov.au/__data/assets/pdf_file/0005/183128/DEPI-Work-Locations.pdf
http://www.dpi.nsw.gov.au/aboutus/about/office
http://www.daff.qld.gov.au/about-us/contact-us/offices
https://www.agric.wa.gov.au/office-locations
http://www.ifs.tas.gov.au/about-us/contact-us
http://www.forestrytas.com.au/contact
http://www.nt.gov.au/d/Primary_Industry/index.cfm?header=Key%20Contacts
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Post-school Educational Institutions (university or TAFE) 

TAFE 

https://www.tafensw.edu.au/ 

http://www.vic.gov.au/education/tafe-training/tafe-training-courses.html 

http://tafeqld.edu.au/ 

http://www.tafesa.edu.au/ 

http://www.central.wa.edu.au/Pages/default.aspx 

http://www.tastafe.tas.edu.au/ 

http://www.cdu.edu.au/cdu-vet 

Universities 

All universities as list at: 

http://www.australianuniversities.com.au/list/ 

Assessment Methodology for Local Economic Development Support 
The assessment of the availability of business information and pro-business policies was made using a 
score of 0, 0.5 or 1for each of the following data set elements, giving a total score of 0-10. 

Business Accessibility 

1. Business Page: the LGA has a business/economic development/investment page; 

2. Statistics/Investment Prospectus: information on why it is good to invest in the LGA; 

3. Business links: links are provided to further useful information; 

4. Business content: more information is provided than simply links to other websites, substantive 
to business interest;  

5. Quality of Business content: see above, is the page substantial? 

Pro-Business Policy  

6. Business grants;  

7. Business advisory program: the LGA has programs that offers one-on-one advice on starting a 
business;  

8. Business classes/workshops/seminars run by the LGA; 

9. Business awards; and  

10. Other business support programs. 

https://www.tafensw.edu.au/
http://www.vic.gov.au/education/tafe-training/tafe-training-courses.html
http://tafeqld.edu.au/
http://www.tafesa.edu.au/
http://www.central.wa.edu.au/Pages/default.aspx
http://www.tastafe.tas.edu.au/
http://www.cdu.edu.au/cdu-vet
http://www.australianuniversities.com.au/list/
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Websites Used to Source Revenue Information Financial Burden of Local Government 
Victorian data from the Department of Transport, Planning and Local Infrastructure website (2012-
13) 

http://www.dpcd.vic.gov.au/localgovernment/find-your-local-council/alpine  

New South Wales data from the Office of Local Government document titled “Comparative 
Information on NSW Local Government: Measuring Local Government Performance 2012-13” 

http://www.dlg.nsw.gov.au/dlg/dlghome/dlg_DocumentsIndex.asp?sectionid=1&documenttype=6&
mi=3&ml=2  

All other data from annual reports or financial reports published on LGA websites. 

Time Series Differences 
Data for small areas is produced irregularly in Australia and much of [In]sight is reliant on the ABS 
Census data. The most recent Census occurred in 2011 and many indicators are not able to be 
updated until the results of the 2016 Census are released, most likely in mid-2017. 

As a result, some data in themes is more recent than others. For example, in Labour Market Efficiency, 
unemployment estimates are for June 2014 while other measures such as youth unemployment can 
only be provided on the basis of the most recent census data.  

Users are encouraged to identify the time series for different data and look to local knowledge to 
assess how factors may have changed since the last Census. 

A Caution on Small Area Data 

The RAI’s aim with [In]sight has been to present the best available, nationally consistent information 
we have about competitiveness in regional Australia.  

Regional Australia includes a wide diversity of regions, from densely populated regional cities to our 
many small rural and remote Heartland communities.  

Some small area data in [In]sight, particularly population related indicators, carries a higher risk of 
error (i.e. that the measure does not accurately reflect the true situation) than data on more 
populated areas.  

Things can also change more rapidly in small areas as smaller numbers of people or the arrival of a 
new business or investment will have a much greater impact on the overall competitiveness situation 
for the community. 

Some users have suggested that given these challenges, the RAI should exclude data for the smallest 
areas from [In]sight.  

However the RAI believes that this approach risks mirroring the pattern of excluding or ignoring these 
areas in most mainstream analysis of the Australian economy.  

On balance the RAI believes that it is better to make information available even if it has limitations, 
than to exclude areas from this index. 

http://www.dpcd.vic.gov.au/localgovernment/find-your-local-council/alpine
http://www.dlg.nsw.gov.au/dlg/dlghome/dlg_DocumentsIndex.asp?sectionid=1&documenttype=6&mi=3&ml=2
http://www.dlg.nsw.gov.au/dlg/dlghome/dlg_DocumentsIndex.asp?sectionid=1&documenttype=6&mi=3&ml=2
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In most cases [In]sight relies on data from national agencies, particularly the ABS. This means that we 
use the best and most reliable data available across the index. 

Nevertheless, accurate measurement for sparsely populated areas is challenging, even for our 
national statistical agencies.  

Data for areas with only a few hundred people or less should be used with some caution.  

The RAI recommends that users of data on small area seek to confirm the current situation and recent 
trends in small communities by engaging directly with local institutions in the area.  

Spatial Boundaries in [In]sight 
[In]sight provides data based on the primary administrative boundaries used by Australia’s three 
levels of government. 

[In]sight provides data for each of the 564 LGAs in Australia.  

[In]sight 2014 is based on LGA boundaries as of September 2014. The most significant changes from 
2013 include: 

• The inclusion of data for Douglas, Livingstone, Mareeba and Noosa in Queensland and 
revised data for Cairns, Rockhampton, Sunshine Coast and Tablelands as a result of de-
amalgamations in Queensland. In some cases where data cannot be disaggregated, these 
LGAs are allocated the result from the amalgamated LGA; 

• The inclusion of data for West Daly and revised data for Victoria-Daly resulting from the 
creation of the West Daly LGA in the Northern Australia;  

• The inclusion of data for Greater-Geraldton following the merger of Geraldton-Greenough 
and Mullewa LGAs in Western Australia;  

• Roebourne in Western Australia has been renamed Karratha in 2014. Boundaries have not 
changed. 

• Proposed changed to New South Wales local government boundaries will not be incorporated 
until these are finalised. 

[In]sight 2014 provides data and rankings for 60 regions including 52 RDA regions that are aligned 
to State regional development boundaries and eight State and Territory regions that sit within the 
national RDA structure (see www.rda.gov.au for more information).  

Data and rankings have been included for eight new regions in 2014: 

• Data and rankings for Mid-West and Gascoyne regions in Western Australia  consistent with 
the State Regional Development Commission Structure (together these regions comprise the 
Mid-West Gascoyne RDA region); 

• Data and rankings for the three Tasmanian regions – North, Tasmania – North West and  
Tasmania – South (together these regions comprise the Tasmania RDA region); and 

• Data and rankings for the three Northern Territory regions - Northern Region, Northern 
Territory - Big Rivers Region, and Northern Territory - Central Australia Region (together these 
regions comprise the Northern Territory RDA region).   

http://www.rda.gov.au/
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These spatial boundaries make [In]sight usable for the widest range of applications in regional 
development across Australia. 

Calculating [In]sight Rankings 
[In]sight has been developed as a series of independent indices rather than one index with a single 
rank for each region. [In]sight includes 20 separate indices comprised of: 

• An LGA index for each of the ten themes which compares the performance of all LGAs to 
each other; and  

• A Region index for each of the ten themes which compares the performance of all Region’s to 
each other. 

LGAs are ranked from 1 to 564 and regions are ranked from 1 to 60. Rankings are applied at the 
theme level and also for each indicator. The ranking approach is used to clearly demonstrate the 
relative position for each region across each of the themes and indicators. This ensures that users can 
identify the relative position of a region as well as the status of each measure.  

No overall index of competitiveness combining the ten themes is included. This approach reflects both 
the difficulty in meaningfully aggregating relative performance across such a wide range of themes. 

This approach also encourages users to concentrate on the nuance of each region’s competitive 
position. Each LGA and Region will have a mix of both competitive strengths and challenges that will 
shape its competitive position.  

Indexation Methodology 

Indexation in [In]sight involves the indicators in each theme being transformed to provide a composite 
index score for each LGA and, separately, for each region.  

Indexation is necessary as there are no common units or scales across the indicators within the themes. 
Indicator data may be represented in dollars, persons, incidence rates or other forms of quantity and 
volume depending on the competitiveness factor measurement used.  

An indexation approach enables these different measures to be combined into an overall assessment 
of competitive position for each theme.  

Several methods of transforming indicators to enable indexation are available. [In]sight uses the 
common ‘min-max’ method of rescaling which is based on the following formula: 

min( )
max( ) min( )

ix xNX
x x
−

=
−  

This transforms the indicator data (x) into scores with a range from zero to one (i.e. the most 
competitive region receives a score of 1 and the least a score of 0). This approach does not change 
the relative position of indicators in the distribution and it is straightforward and transparent.  

It is noted though that this transformation rewards higher values. A very good result on a few 
indicators is more advantageous to a region’s ranking than a larger number of average scores.  
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Outlier Adjustment in the Theme Rankings 

Given the tendency for the ‘min-max’ normalisation approach to favour very high values, the ‘Tukey’ 
method has been used to reduce the influence of positively ranked outliers on the theme rankings in 
[In]sight.  

This method identifies outliers within indicators as values beyond an upper or lower fence value. 
Outliers in the data set were identified using the following formula: 

If higher values lead to higher rankings for an indicator: 

Upper fence  = indicator mean + (3 x indicator interquartile range) 

Outlier  = any indictor value > lower fence 

If lower values lead to higher rankings for an indicator: 

Lower Fence  = indicator mean - (3 x Indicator interquartile range) 

Outlier  = any indictor value < lower fence 

An adjusted normalised score is then calculated by excluding the outlier values. Outlier values are 
given the maximum value of 1 in the adjusted score. This adjusted score is then used for the purposes 
of theme ranking. 

The effect of this adjustment is to increase the spread of values in the adjusted normalised score 
without impacting on the relative distribution of non-outliers. This prevents an outlier in one indicator 
from unreasonably influencing the location’s position within the theme ranks. 

Based on the average of the normalised scores for each indicator in the theme, LGAs and regions are 
then ranked in descending order. A higher average score translates into a higher ranking.  

No weightings have been applied in the formation of the [In]sight indices. 

This simple approach to indexation is preferred by the RAI to more complex methods (such as 
principle components analysis). The benefit is that it enables the relationship between indicator data 
and the theme ranking to be understood by users. This is important for [In]sight where all of the data 
and rankings at the indicator level are made available to users.  

Additional notes on index rankings: 

• Regions with the same measurement for an indicator are given the same ranking;  

• Three regions - Tasmania RDA, Northern Territory RDA and Mid-West Gascoyne RDA - have 
not been given rankings as sub-regions for these areas are included and ranked in the region 
index (for example Mid-West RDC and Gascoyne RDC are included in the rankings and 
together comprise the same area as Mid-West Gascoyne RDA); and  

• Locations with more than 25 per cent of indicator value missing have not been allocated a 
theme rank. 
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Ranking System Limitations 

For many indicators there is a simple competitiveness relationship where more or less is clearly a more 
competitive position. For example having a greater percentage of the working age population 
participating in the economy or more mineral reserves clearly improves competitiveness. 

However for some [In]sight indicators there are also potential challenges involved in having a very 
high or low score. These indicators include: 

• Economic diversification does not take into account the benefits of specialisation and limitations 
to growth that may flow from having firms spread across many sectors;  

• Dominance of large employers does not take into account the limitations for a region’s 
economy that may result from having no large employers that bring a diversity of jobs, more 
management positions and greater capacity for growth and innovation; 

• Population turnover does not take into account the challenges that may arise in very stable 
communities where no new people join the population, bringing new skills, energy and 
networks;  

• Youth and senior dependency does not account for the possible social costs of having 
communities where there are few or no older or younger people; 

• Population density does not take into account the costs of congestion that can arise in very 
densely populated areas; 

• Timber resources uses an employment measure which does not take into account whether this 
employment is based on sustainable use of forest resources; and   

• Fishing and aquaculture uses an employment measure which does not take into account 
whether this employment is based on sustainable use of aquatic resources. 

The RAI has not adjusted rankings in these indicators to reflect these possible costs that may counter 
the primary competitive benefit being measured by [In]sight.  

In most cases the relative impact of these costs compared to wider competitive benefits flowing from 
the factors cannot be measured. As a result, the ideal level at which a region is most competitive 
cannot be identified to enable adjustment of the ranking approach.  

Users of [In]sight and particularly those LGAs and regions with very high scores and ranks in these 
indicators are encouraged to consider the relative costs and benefits of these factors in the economy 
as part of a more detailed analysis. 
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Data Review and Checking Processes 
[In]sight has been subject to a thorough review and checking process to ensure the data and indices 
are correct and consistent with the methodology. The indicator and theme data review process in 
2014 included: 

• preparation and review of descriptive statistics for each indicator to examine data 
distribution, missing values, and outliers; 

• preparation of correlations to check the consistency and relevance of indicators within each 
theme; 

• all derived data is compared against similar information available from the Australian Bureau 
of Statistics (ABS); and 

• systematic internal review of all calculations to ensure accurate transformation of data and 
calculation of theme scores and rankings. 

The RAI is confident that these processes have produced an accurate set of indicators and theme 
scores for each LGA and region.  

If a user identifies possible errors or inaccuracies, please contact the RAI office on (02) 6260 3733 or 
info@regionalaustralia.org.au and we will review the issue immediately.  

Data Revisions  

Since the release of the updated Insight data in late November 2014, a number of revisions have 
been made to the published data. 

These revisions address a number issues arising out of the update of the web tool, including: 

• display of large currency values; 

• display of missing data values as zeros;  

• inclusion of additional data and improvements to providing estimates at boundary levels 
where data is not available directly also drove changes to indicator scores and overall theme 
rankings; and 

• A number of minor data processing errors were identified and corrected.    

Adjustments to reporting of some data to improve consistency with publicly available statistics, 
particularly those provided by the Australian Bureau of Statistics, have been applied.   

Specific changes in this release include: 

Economic Fundamentals 
Correction to display error of large data values in business turnover and non-residential building 
approvals (previously displaying as ‘n/a’) 

Labour Market Efficiency 
Wage/Labour costs value and rankings display error corrected for 55 Regions. 

mailto:info@regionalaustralia.org.au
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Business Sophistication 

• No revisions. 

Human Capital 

• Revised theme index 2017 – removal of health and English proficiency measures and addition 
workforce skills and adult learning indicators to reflect an emphasis on human capital 
development throughout the lifecycle 

• Resultant changes to indicator or theme rankings. 

Infrastructure & Essential Services 

• Access to allied health services – Ranking revisions; no data change 

• Access to GP services – data and ranking revisions (formula correction) 

• Theme scores (formula correction) 

Institutional Foundations 

• Revised ‘presence of major organisations’ indicator data for several de-amalgamated LGAs in 
Queensland. 

Innovation 

• Revised theme index 2016 – innovation theme divided into two sub-indexes of R&D 
(emphasising technical and scientific developments) and Business Dynamo (reflecting innovation 
through the business sphere). 

• Resultant changes to indicator and theme rankings 

Technological Readiness 

• No revisions. 

Demography 

• No revisions. 

Natural Resources 

• Re-calculation of theme scores and rankings arising from the exclusion of unreliable water 
resources indicator data. 

Data Revisions June 2016: Innovation 

The innovation theme was extensively revised in June 2016.   

Further updates 

The RAI is working to access additional data sources to improve the ability of regions to get a 
snapshot of how they compare in terms of competitiveness nationally. 

Users are encouraged to revisit Insight regularly to access further [In]sight developments.   

 
End Notes 
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i OECD (2012) Promoting Growth in All Regions. Paris: OECD; OECD (2009) How Regions Grow. Paris: OECD   
ii Rodríguez-Pose, A (2013), ‘Do institutions matter for regional development?’, in Regional Studies 
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Key Insights
Regional Australia is home to a third of our nation’s 
population and a significant contributor to our national 
economy. Business in regional Australia comes in every 
guise – smaller and larger, established and brand new, and 
in every sector you can imagine.

Regional business provides jobs, generates new ideas and 
is the heartbeat of regional community.

Understanding how businesses in regional Australia deal 
with challenges, recognise opportunity and implement 
innovation is key to their success, and at CommBank we 
are putting a clear focus on this. We’ve taken a close look at 
how regional business operators view themselves and the 
actions they take in response.

In this second CommBank Regional Business Insights 
report we’ve revisited the topic of innovation, but we’ve also 
added new research that goes deep into the opportunities 
and challenges these businesses are facing, and the value 
they bring to their local communities.

I’m pleased to say that regional business continues  
to stack up against its metro counterparts when it comes  
to innovation. 

Innovation is what ultimately drives business sustainability, 
so it’s very encouraging to see regional business continue 
to compare strongly against metro Australia on our 
innovation measures. Regional businesses have adopted 
a range of behaviours and capabilities that are enabling 
innovation in their operations, focused largely around staff 
empowerment.

At the same time, our new research program showed 
that about half of all regional businesses think there’s 
opportunity for growth.

Driving this opportunity is our growing population, Asian 
demand for our high-quality food and consumer products 
and the increase in infrastructure spending, all of which 
are creating a knock-on effect of opportunity for a raft of 
industries in regional Australia.

This is great news, though we can see from the results that 
there is scope for regional businesses to get better clarity 
around opportunities, with a significant number unable 
to identify any opportunities. Recognizing opportunity is 
the critical first step towards innovation so we’re keen to 
continue to understand barriers to identifying opportunity 
and to support customers to unearth them.

When asked about current challenges, regional businesses 
tended to have greater clarity, which is great, because you 
have to see it to address it. 

I hope you find this report valuable. In our 100-plus years of 
serving the regional business sector we’ve always aimed to 
leverage the reach and depth of the Bank to provide valid 
insights to our customers.

If you would like to know more about the report or the 
ways in which CommBank supports regional businesses,  
do get in touch with one of our specialists.

Grant Cairns 
Executive General Manager 
Regional and Agribusiness Banking 
Commonwealth Bank of Australia

About CommBank Regional Business Insights

Regional Business Insights canvasses 470 regional businesses about the opportunities and challenges they face. The research was managed by Chi Squared and fieldwork was executed by  
Fairfax Agricultural Research and Marketing. Calls were conducted in January and February 2018, with additional in-depth interviews completed in March 2018. This research was overlaid with data 
captured by ACA Research from the 2017 CommBank Business Insights report, with research conducted from August – October 2017. The Business Insights Study included 2,473 respondents, 389 
of whom were located in regional or rural areas. Data was weighted to reflect the Australian business landscape by location, industry and turnover. ACA Research undertook a further analysis of  
the data to assess the state of innovation in regional Australian business and compare it to innovation in metro areas, as well as determining the Innovation Index for regional and metro business.
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50% 49% 27%
of regional business say they 
add value to their community 

through local sponsorship.

see expanding or growing  
their business/staff employment  

as a current opportunity.

say competition is a  
current challenge for their 

regional business.

1/4 58%
Nearly ¼ regional businesses 

say increasing costs of 
essential goods and services 

will present challenges in  
the next five years.

of regional businesses  
say that they have employees 

who are not afraid to  
take risks.

+6.7
The Regional Innovation 
Index has increased by  

6.7 points, sitting at  
32.2 for 2017.
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Measuring 
innovation
To measure Australia’s ongoing innovation performance, we adopted 
a globally recognised methodology and then expanded on it,  
with our CommBank Innovation Index.

The OECD innovation framework
To determine which organisational initiatives were truly innovative, we adopted the 
framework set out in the Organisation for Economic Cooperation and Development 
(OECD) Oslo Manual. Used by organisations around the world, including the Australian 
Federal Government and Bureau of Statistics, the manual is constructed around four key 
innovation areas: products, processes, marketing and organisational.

The CommBank Innovation Index
In this survey, we tested 15 core elements of innovation across management capability 
and entrepreneurial behaviour. Together, they comprise the CommBank Innovation 
Index. The index combines the results into a single numerical indicator, enabling us 
to rank organisations on a scale from –100 (innovation restrictive) to +100 (disruptive 
innovation), thus creating the concept of an innovation curve or spectrum.

We also spoke to many individuals to understand their empirical experience in 
implementing innovation within their organisation. This qualitative analysis forms the 
basis for accompanying observations, case studies and quotes included in the report.

1 Source: Dyer et al (2011) The Innovator’s DNA.
2  McGrath et al (2000) The Entrepreneurial Mindset: Strategies for Continuously Creating Opportunity in an Age of Uncertainty.

Measuring 15 core drivers of innovation

Management capabilities

 
Process1

• Brainstorm for new ideas
• Encourage staff to ask questions
• Give staff opportunities to observe customer experiences
• Experiment and test new ideas

 
People1

• Hire staff with creativity in mind
• Evaluate staff with creativity in mind
• Formal networking of organisation

 
Philosophy1

• Allow staff to take risks and fail
• Expect staff to give ideas for improvement

Entrepreneurship behaviours

 
Seizing 

opportunities2

• Look for new ways to benefit from market changes  
and technology

• Respond to attractive opportunities

 
Taking risks2

• Willing to take financial risks
• Invest time and capital in uncertain capital ventures

 
Focus2

• Limit focus to a small number of opportunities

 
Adapting2

• Adapt products and services to make the most of opportunities
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Opportunities
Opportunity is ripe for businesses in regional Australia, with nearly half of the regional 
businesses surveyed in our quantitative survey stating they saw expanding or growing 
their business/staff employment as a current opportunity. This was followed by a quarter 
citing strong market / industry performance as a current opportunity.

Networking and community groups are seen as ways to keep abreast of opportunities  
for regional businesses, as well as maintaining good marketing and reputation.

Most of those interviewed felt that current opportunities for their business were related 
to external factors, such as market conditions/consumer optimism, government policy  
or competition.

Looking ahead five years, 57 per cent said that they expected opportunity in expanding 
or growing their business/financial opportunities, 26 per cent said increased turnover  
was a future opportunity and 11 per cent said diversification.

“ Governments across Australia are ploughing 
money into social and economic infrastructure 
projects across regional Australia. These projects 
are creating more local job opportunities across 
construction, engineering and related sectors, 
which in turn is attracting more people to 
regional centres.”

    Craig James 
Chief Economist, CommSec

Current opportunities

Future opportunities

Ability to expand and grow 
business/employ more staff

Growth/expansion/more 
financial opportunities

Strong market/industry 
performance

Increased turnover

No opportunities for my 
business/ planning retirement

Diversification

Newly available  
technologies i.e. NBN

Keeping the business stable

Increased tourism

Rural export and markets 
(local & interstate)

Increased population  
growth/demographic shift

Increased client base

Population growth

Increased number of staff

Increased infrastructure

Unsure at this stage

Unsure

No furture opportunities/ 
planning retirement

57%

11%

26%

6%

22%

5%

3%

13%

4%

2%

49%

11%

25%

9%

21%

7%

14%

6%
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Challenges
Four main areas were outlined by the regional businesses surveyed as current challenges. 
27 per cent stated competition, 24 per cent specified high cost of essential goods and 
services (such as power and fuel), 24 per cent mentioned government regulations and  
23 per cent cited lack of skilled staff among their current challenges.

When interviewed further about their greatest challenges, regional business operators 
told us that staffing, complicated processes, competition and location accounted for most 
of their challenges.

Looking ahead five years, 27 per cent of those surveyed said that increased  
competition would continue to be a challenge, while more than a quarter cited more 
government regulations and taxes and finding skilled staff among the challenges they 
expect to encounter.

Nearly one in five of those surveyed also said lack of qualified staff was a barrier  
to starting or growing a business in regional Australia.

Future challenges

Current challenges

Increasing competition

Competition

Finding skilled staff

Government regulations/lack 
of government funding

Economic instability

Economic uncertainty

Technology costs

Availability of products i.e. 
internet, phone reception

Lack of training & job 
opportunities

Current weather conditions

Lack of customers/ 
population decrease

No current challenges

Lack of infrastructure  
& available space

Lack of job opportunities  
& high unemployment

More government  
regulations & taxes

High cost of essential goods  
& services i.e. power, fuel

Increasing costs of essential 
goods/services/logistical costs

Lack of skilled staff

Adverse weather &  
climatic events

High taxes & rates

27%

27%

23%

17%

26%

24%

9%

13%

26%

24%

8%

10%

4%

4%

25%

23%

8%

6%

3%

3%

“ It would be online, our immediate problem. 
We are in a small town and one of our 
challenges is other businesses shutting down 
around us. We have to keep customer focus 
to ensure people come into the store.”

    Owner 
 Electrical Retail Store, Queensland
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Innovation in 
regional Australia
Regional businesses are on par with their metro counterparts when it comes to innovating within their organisations.  
48 per cent of regional businesses are “innovation active” for 2017, compared to 46 per cent of metro businesses.

Regional businesses have also adopted a range of behaviours and capabilities that enable innovation, which has resulted in a 
significant uplift in their Innovation Index. The 2017 Innovation Index for regional Australia is 32.2, compared with 25.5 for 2016.

In particular, regional businesses have increased their focus on assessing their employee creativity and/or innovation skills  
as part of their appraisal process, with 62 per cent now evaluating this, compared to 44 per cent in 2016.

Nearly half of regional businesses (49 per cent) expect innovation to drive improved efficiencies in their business,  
compared with 41 per cent in metro areas.

Regional businesses are also employing people who are taking a ‘fail fast, fail often’ approach, with 58 per cent of  
regional businesses saying that they have employees who are not afraid to take risks.

Innovation active

Innovation Index

43%

Metro 
2016

23.6

Metro 
2016

48%

Regional 
2017

32.2

Regional 
2017

49%

Regional 
2016

25.5

Regional 
2016

46%

Metro 
2017

32.0

Metro 
2017

Innovation active 
Businesses that have implemented significant 
changes in their business.

Have not innovated/improved  
Businesses that have not implemented any 
changes in their business over the past 12 months.

Abandoned innovation/improvement  
Businesses that have started implementing 
changes, but then abandoned these changes.

Improvers 
Businesses that have implemented changes that 
are not considered innovation.

Levels of Innovation in business
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Adding value 
to regional 
communities
Regional business operators know that providing employment and essential goods and 
services to their towns is important, but their value goes beyond that – they are deeply 
ingrained in their communities. 

While 66 per cent said they add value through employment, and 58 per cent said they 
add value by supplying goods and services, 1 in 2 stated that community sponsorship was 
a way they add value, and nearly one third said that supporting charities was how they 
add value. Seven per cent cited buying local / supporting local businesses was a way they 
added value.

Where regional businesses believe they add value to their community

Providing local employment/ 
education/training 66%

Providing required goods/ 
services to locals 58%

Providing community 
sponsorship & support 50%

Supporting charities 31%

Buying local/supporting  
local businesses 7%

Unsure 1%
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Innovation in 
Action:  
Summit Health,  
South Australia
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In the picturesque town of Mt Barker in the Adelaide 
Hills, the streets are shaded by mature trees and the 
houses are quaint. In the midst of it all, the Summit 
Health Centre is almost incongruously modern.

It is part of the broader Summit Health operation, 
which provides practice and service support to general 
practices throughout the Adelaide Hills in addition to 
operating the health centre.

Medical Director Michael Taylor has spent more than  
20 years dedicated to improving health outcomes in the 
rapidly growing region.

“The freeway to Adelaide went in 14 years ago and since 
then we’ve seen huge population growth,” he says.  
“Our town is expecting 50 per cent growth in the  
next 10 years.”

In the past, residents of the region found themselves 
having to make the drive into Adelaide for many medical 
services, particularly for their specialist and allied health 
needs. 

“Now we have a facility that brings in a range of visiting 
specialists with a lot of services on site, so people don’t 
have to go all the way to Adelaide for a 15-minute 
appointment.”

But getting this premium facility up and running was  
no easy feat.

“The site was seven acres of empty land held in trust by  
the government,” Michael says.

“We lobbied for three years before we finally got the  
green light ahead of the 2010 election, and the  
centre opened in 2014.”

The facility features 26 clinical rooms, counselling and 
consulting offices, a pharmacy, a pathologist and a 
physiotherapist. It is utilised by a mix of long term,  
short term and sessional tenants.

“It’s a great incubator to grow business,” Michael says. 
“As an example, we had an ENT specialist who started 
out visiting once a fortnight. Then it was once a week 
then three times per week. Now he’s started his own 
practice in the area.”

A big part of the Summit Health approach is a focus on 
wellness. Practice Manager Joanne Teakle says the busy 
centre provides a chance to educate people. 

“There’s a great opportunity to give people some 
positive health messages while they’re in the waiting 
room.”

The emphasis on education goes beyond the  
patients, too.

CEO Kevin Wisdom-Hill says Summit Health is training 
the next generation of the health workforce.

“We have three GP registrars, two fifth year medical 
students from Adelaide University and two nursing 
students, and some of our tenants also take on students 
for nursing or allied health training.

“We’re interested in the wellbeing of the whole 
community.”

Opportunity  
+ innovation = success
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State by state: Opportunities
All states cited expanding or growing their business and/or staff employment as a current opportunity, with QLD leading the states at 53 per cent, followed closely by Tasmania at 52 per cent.  
They also saw this as a future opportunity, with all states again saying this was the top opportunity in the next five years. 65 per cent of Victorian farmers stated this was a future opportunity, the 
highest among the states, followed by 62 per cent in New South Wales.

Current opportunities Future opportunities

  Ability to expand and grow business/employ more staff   Increased number of staff

  Strong market/industry performance   Increased turnover

  Population growth   Growth/expansion/more financial opportunities

  Increased infrastructure   Diversification

WA 22% 20% 48% 11%WA 17%19%24%48%

SA 8%55%28%28%SA 42% 17% 17% 11%

NSW 23% 25% 62% 15%NSW 51% 26% 20% 10%

VIC 18% 24% 65% 13%VIC 44% 27% 27% 17%

QLD 23% 31% 57% 7%QLD 53% 26% 25% 19%

TAS 8%42%22%16%TAS 8%16%24%52%
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State by state: Challenges
Current challenges were split across the states, with competition (NSW, VIC, WA), high costs of essential goods, government regulations (QLD, SA), and lack of skilled staff (WA, TAS) among the 
top reasons. Looking ahead five years, the same challenges are still expected among the states, although economic instability is cited by those in NSW (34 per cent) and VIC businesses  
(35 per cent) as their top expected future challenge.

Current challenges Future challenges

  Competition   Increasing competition

  High cost of essential goods & services i.e. power, fuel   More government regulations & taxes

  Government regulations/ lack of government funding   Finding skilled staff

  Lack of skilled staff   Increasing costs of essential goods & services/ logistical costs

TAS TAS28% 22% 22%18% 30%22%22%20%

WA WA30% 20% 13% 30% 30% 20% 28% 22%

SA SA17% 26% 26% 21% 25% 32% 30% 34%

QLD QLD29% 30% 30% 20% 35% 35% 23% 26%

VIC VIC32% 27% 35% 20% 32% 25% 24% 24%

NSW NSW28% 18% 17% 25% 20% 20% 24% 23%
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Visit commbank.com.au/regionalandagriinsights
Call 1300 772 968  or email insights@cba.com.au to access Australian based Business Banking Specialists  
around the clock.

Things you should know: The report is published solely for information purposes and is not to be construed as advice or recommendations. This report has been prepared without taking account of the objectives, financial situation and capacity to 
bear loss, knowledge, experience or needs of any specific person who may receive this report. All recipients, before acting on the information in this report, should consider the appropriateness and suitability of the information, having regard to their 
own objectives, financial situation and needs, and, if necessary seek the appropriate professional or financial advice regarding the content of this report. The Bank believes that the information in this report is correct and any opinions, conclusions or 
recommendations are reasonably held or made, based on the information available at the time of its compilation, but no representation or warranty, either expressed or implied, is made or provided as to accuracy, reliability or completeness of any 
statement made in this report. Any opinions, conclusions or recommendations set forth in this report are subject to change without notice. The Bank is under no obligation to, and does not, update or keep current the information contained in this 
report. Any projections and forecasts contained in this report are based on a number of assumptions and estimates and are subject to contingencies and uncertainties. Different assumptions and estimates could result in materially different results.  
This report makes reference to data sourced from Chi Squared in February 2018, with further interviews occurring in March 2018 and data sourced by DBM Consultants and analysis by ACA Research on behalf of the Commonwealth Bank between 
August and October 2017. All analysis and views of future market conditions are solely those of Commonwealth Bank. The Bank does not accept any liability for any loss or damage arising out of the use of all or any part of this report. Commonwealth 
Bank of Australia ABN 48 123 123 124. AFSL and Australian Credit Licence 234945.

Talk to us
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